‘ent 
far- 
ible 
Ove: 
and 
ven 


1 by 
and 
gal- 
can 

| for & 


ell 


—_———— 
PUBLISHED 
WEEKLY at 537 
S$. DEARBORN ST. 
HAR. 7504 


i Fa WAALS VULVA, 


Filiadiden 


Y THE NATIONAL NEWSPAPER 


Entered as second-class matter Jan. 9, 1932 at the postoffice at Chicago, IIil., 


: 
Irs t 
1a 


Copy 


OF ADVERTISING 


under the act of March 3, 1879. 


FORTY- 
SECOND _ ST. 
BR. 9-6432 


Vol. &, No. 28 


JULY 14, 1934 


5 Cents a Copy, $1 a Year 


Rough Proofs 


The new Royal typewriter em- 
podies 17 improvements and more 
than 100 refinements. They’ve been 
reading the automobile ads. 


7, FF 


Louisiana newspapers which op- 
pose Senator Hooey Long may have 
to pay a tax on their advertising. 
But the privilege of telling the truth 
about this distinguished statesman is 
worth whatever it costs. 


. ¥ 


Mae West is willing to do her part 
for the movie industry by cooling off 
“It Ain’t No Sin.” Sounds like a 
record opportunity for the refrigera- 
tion manufacturers. 


ee 


An editorial in ADVERTISING AGE 
suggests that purchasing agents have 
perfected buying technique even bet- 
ter than advertising men. But they 
probably don’t get as many golf 
dates. 
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lers” 
naré & First Cleveland and now Minne- 
; ~ vy apolis pantries have been inventoried, 
a » but nowhere does the survey reveal 
‘kind fl "| the condition and contents of old 
r Bite Mrs. Hubbard’s well-known cupboard. 
1s an iF - 3 
» that { Hires is making a test of ginger 
y the beer in the newspapers, probably 
cata J hoping to disprove the crack at gin- 
public ger-beer drinkers which goes some- 
ars of thitig like this: . 
e, : For he who drinketh ginger beer, and 
nufac i goes to bed quite sober 
Falleth as the leaves do fall, so early 
te his in October. 
as fit,” veg, 
M. 
. a Atwater Kent has developed a 
. he =) robot radio which plugs in only those 
oo | programs the listener wants to hear. 
; pe Now the bridge game may go on. 
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im by 7, ™ 
> Storz Triumph draught beer, 
» is in @ “packed in giant half-gallon bottles,” 
rection Hy is recommended for picnics. Why 
py the J not go the whole hog and recommend 
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re vey 
© The Chicago Tribune has adopted 
the dangerous plan of using two 
f » °xtra cclors in front-page cartoons. 
ship But what will happen when the 
, Cour ie Moon Mullins and Gump fans de- 
formal B mand equal treatment for their pets? 
in the vvy 
rc Asst " . 
rs A Statler Hotels advertise that they 
furnish new pens and fresh ink. 
Wouldn't it be swell if this copy 
§ “ould be read by all the postmasters? 
‘ vey, 
A manufacturer of upholstery ma- 
terials is issuing a five-year insur- 
e / {ce policy against moths. But it 
d F Would be just like the moths to de- 
Frser 8 H ‘our the insurance policy, too. 
+ Vv F 
_ "Few women care to be seen with 
ntact » “man who needs a shave.” 
plants ; - stay-at-home dates aren't so 
S Dad. 
eer veg 
Duality _ Critics of banks and banking will 
we: "given the floor at the convention 
‘osition *' the financial advertisers in Sep- 
lence “mber. Members will be supplied 
| en With gas masks and steel helmets. 
rest by ' - ¢€ 
al from ve ig Personal” records an un- 
Achar aa umber of advertising wed- 
ifs R sj "oO 1 HY . 
a susiness is getting better, 
ld besides, all advertising people 
. © optimists. 
‘R , 2.F 
eration Bah ‘uth didn’t star in the all- 
Shae York _ Satie, but he looked good strik- 
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Copy Cup. 


» | tising fraternity. 


PACIFIC COAST 
CLUBS RETURN 
TO FEDERATION 


Portland, Oreg., July 13.— (By 
wire.)—Prospects that the Advertis- 
ing Federation of America will in 
the future speak for the Pacific 
coast, as well as for the remainder 
of the country, became bright today, 
as the Pacific Advertising Clubs Asso- 
ciation voted to open negotiations 
for return to the parent body. The 
P. A. C. A. opened its 31st annual 
meeting Tuesday and will not ad- 
journ until Sunday. 

The coast organization withdrew 
from the A. F. A. several years ago 
because of the feeling that it was 
unfairly treated in the matter of 
dues. Following recommendations 
that it return to the fold, the asso- 
ciation today voted to take up the 
question with the A. F. A. at once. 
The P. A. C. A. is comprised of 27 
clubs in six states, Hawaii and 
British Columbia. 

Dr. D. R. Minshall, of Foster & 
Kleiser, outdoor advertising organ- 
ization, was elected president of the 
Pacific Advertising Clubs Associa- 
tion. Dr. Minshall operates from 
San Diego, Cal. His election caused 
jubilation among the outdoor adver- 
Other officers were 


elected as follows: 
Other Officers Elected 


Senior vice-president, Merriman 
Holtz, Portland; secretary, treas- 
urer, Arnold Klaus, San Diego; vice- 
president at large, Helen Augsburg, 


Oakland. New directors’ include 
Charles Stidd, Portland; E. T. 
Murphy, Los Angeles, and George 


Foster, Tacoma. 

Between 500 and 600 members were 
on hand to hear a stirring opening 
address by Walter W. P. May, presi- 
dent of the P. A. C. A. 

“For a few days,” said Mr. May, 
“we lay aside our devotion to indi- 
vidual competition to share our 
profits for the common good and, in 
the reservoirs of our experience, re- 
christen the virtues of our calling. 

“In the sanctuary of our collective 
meetings we may, if we will, confess 
the sins of our ambitions, lay bare 
our faults, and consider our short- 
comings, while at the same time we 
invest advertising with those en- 
nobling thoughts and _ purposes 
which have made jit not only the 
handmaiden of private business but 
the humble servant of the American 
social order. 


Action Is Suggested 


“This convention gives us the op- 
portunity to reveal the charlatans 
within our ranks and at the same 
time to challenge unworthy criti- 
cism. It is the grand opportunity 
once more to rekindle the beacons 
of our idealism.” 

The association voted to appoint a 
committee of seven to handle finane- 
ing of future conventions. 

Gen. Hugh Johnson, NRA admin- 
istrator, was on the program for one 
of the last addresses of the meeting. 
Latest word was that the General 
would keep his appointment. 

Several cities were competing for 
the 1935 convention, with Hawaii 
seemingly in the lead. 

Boise, Idaho, which was making a 
gallant bid for the 1935 convention, 
had the distinction of having 100 per 
cent of its membership at the meet- 
ing. 


ew A.N.A. Survey Hits at 


Forcing of Circulations 


Rates Held to Compare 
Unfavorably with 
Other Prices 


New York, July 12.—With publi- 
cation this week of “The Trend of 
Media Rates in Relation to Circula- 
tion and Cost of Commodities,” the 
269 leading advertisers comprising 
the Association of National Adver- 
tisers, Inc., reiterated their intention 
to persuade publishers to let circu- 
lations drop to “natural levels” and 
to adjust rates equitably. 

Covering a four-year period from 
1929 to the end of 1933, the report 
is a thorough study of the relation 
of the trend of commodity prices to 
the circulation and price trend of 
space in magazines and newspapers 
and the rate trend of radio cover- 
age. It was reviewed in preliminary 
form at the meeting last month in 
Chicago and provoked lively discus- 
sion. A statement issued following 
the meeting read in part: 

“The apparent continued forcing 
of publication circulation is looked 
upon with keen disfavor by members 
of this association. Statistics show 
that while newsstand sales have 
fallen almost in exact proportion 
with commodity prices, sales through 
other sources have increased in re- 
verse ratio. 

“The members of the association 
prefer to pay a reasonable increase 
per thousand on a lowered volume 
of circulation rather than to sup- 
port circulation practices which they 
believe to be unsound. 

“With full appreciation of the in- 
creased costs of publishers, we are 
of the strong opinion that these in- 
creases should be met in whole or 
in part by eliminating the excessive 
cost of obtaining circulation. Until 
this is done, any attempt on the 
part of publishers generally to in- 
crease their rates is felt to be un- 
warranted. 

“Increasing the cost of space will 
merely result in a decrease in the 


+10 +— 1930 1931 


FLUCTUATION OF THE PRICE OF SPACE 
IN NEWSPAPERS AND MAGAZINES 
ALSO 


TIME RATE OF RADIO COVERAGE IN JU. S. 


Compared to 


The Fluctation of the “General Price Level,” 
“National Incomes Produced.” 
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Note—The black dots indicate the average for the year; the lines 
connecting the black dots show the price trends 


One of the charts in the new A. N. A. study. 
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space used, which will not benefit 
the publisher and which will be det- 
rimental to the advertiser.” 

While the association has _ sub- 


Last Minute 


News Flashes 


$1,000 Annuity Is Camay Contest Prize 


Cincinnati, 


O., July 13.—A grand prize of $1,000 a year for the win- 


ner’s lifetime will be awarded by the Procter & Gamble Company for the 


best letter on “Why Camay is the best beauty soap for my skin.” 
prizes aggregating $12,000 will be given. 


test on Page 12.) 


Injunction Suspends 


Other 
(Additional news of the con- 


Maine Cosmetic Law 


Portland, Me., July 13.—The federal court has granted an injunction 
to Liggett Drug Company temporarily restraining state and county offi- 


cials from enforcing Maine’s new cosmetic 
for a license fee, but forces manufacturers to reveal their formulas. 


ing was set for July 17. 


law. This not only provides 


Hear- 


Sawyer Introduces Dated Crackers 


Chicago, 


field by Sawyer Biscuit Co., 


July 13.—The “dated” idea has been introduced to the cracker 
Chicago, 


in a sweeping newspaper campaign. 


Every package of Graham crackers will be stamped with the date to 
which they are guaranteed to be “oven-fresh.” 


Standard Oil “Personalizes’”’ Newspaper Copy 


Chicago, July 13.—Standard Oil 


all automobiles in the newspaper campaign 


initial copy contained a picture of a 
of yours.* 


of Indiana will show 95 per cent of 
it started this week. The 
Ford, and discussed “that new Ford 


Other cars will be similarly treated. 


= —— 4 


; a. | 
stantiated criticism of circulation 
practices with a number of previous 
studies, the report published this 
week represents the first attempt to 
build a factual foundation for the 
contention made by members since 
1930 that, generally speaking, circu- 
lation and rates have not been liqui- 
dated, that is, brought down to lev- 
els comparable with business factors 
which are more directly affected by 


‘the law of supply and demand. 


Relative to newspapers, a chart 
included in the report shows that 
during 1933, compared to 1929, total 
circulation decreased 7.8 per cent, 
space rates increased 8.5, and the 
general price level decreased 28. 

In the same period total circula- 
tion of 55 leading magazines de- 
clined 8.3 per cent, newsstand circu- 
lation fell oft 30.3, solicited circu- 
lation (all circulation other than 
newsstand) increased 2.4. 

In the past four years, according 
to sources utilized by the report, 
radio circulation increased 50 per 
cent, the total cost of coverage in- 
creased 35, and the cost of reaching 
1,000 of the families “listening in,” 
decreased 10. 

“It is suggested that before ap- 
plying conclusions which can be 
drawn from the charts to any par- 
ticular medium,” the study says, 
“that that medium be measured in- 
dividually by the method of analysis 
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BLOOM 


CERTAINLY 


[BRACKETS] 


Ordinary observation among your friends 


and acquaintances takes some of the bloom 
off the “young market” idea. . . . 


NOT 


> 


Who owns the Steinways, the Cadillacs, the 
Packards, the Lincolns, the country and 
town houses—who holds the European pass- 
ports ready for use? Who? The newly- 
weds of 25 or 30? 


te 


The high-income brackets parallel the mid- 
dle-age brackets—together they represent 
The Age of Plenty—the age when about 
1,000,000 families can afford to buy what 
they want. 


FIRST FAMILIES 


ACTIVE EXECUTIVES 


> 


If it were not for the mature Age of Plenty- 
ites, Steinway would be making ukuleles 
and Cadillac would be making lizzies to re- 
tail at $495 . and the passport offices 
would be locked the year round. 


—_— i. 
at 


Men of mature age constitute the livest and 
most profitable market in the country—the 
quality market. They are the higher execu- 
tives of the big manufacturing and commer- 
cial enterprises—they are the men whose 
age average is well over 40. (Send for 
“How Old Is a Director?”) 


a 


Readers of The Quality Group make up 
about one-third of the entire Age-of-Plenty 
market . . . your advertisement appearing 
in The Quality Group will be read by men, 
women and the older children in 350,000 
First-Family homes. 


> 


COMPACT 


It is a most compact market to reach—the 
easiest market to cover. The Quality Group 
has done the spade work of sorting, sifting 
and collecting. You can fertilize at a low 
cost. 


$10,980 


> 
Nowhere, in the field of advertising, can 


you get more value for $10,980—6 pages 
worth of advertising fertilizer. 


oe ¢ ¢ 


fis)? 


QUALITY GROUP 


HARPERS MAGAZINE 
CURRENT HISTORY 


SCRIBNER’S MAGAZINE 
FORUM MAGAZINE 
REVIEW OF REVIEWS 


597 FIFTH AVENUE, NEW YORK 


used for groups. Such an analysis 
may prove that the individual me- 
dium under consideration has ad- 
justed its rate and_ circulation 
structure during the last four years 
to conform to the downward trend 
of commodities. 

“If so, it may be justified in con- 
sidering or even making upward rate 
adjustments. There may be excep- 
tional instances, also, where an in- 
crease in circulation might have 
been warranted.” 

Particularly interesting because of 
its novelty is the introduction of the 
general price level, incomes paid out 
and national incomes produced as 
factors to be employed in determin- 
ing space rates. 


Study Buying Power 


The purchasing power of the pub- 
lic in general was 39.6 per cent less 
in 1932 than in 1929. Producers of 
commodities suffered a decline in 
receipts of 53.8 per cent in 1932 and 
52.1 in 1933. The study comments: 

“As the publisher has a commod- 
ity to sell to both consumer and 
manufacturer, the decline in national 
income should be reflected, if they 
follow normal processes, both in cir- 
culation and the purchase of adver- 
tising space, and a corresponding 
decrease in cost of space. The drop 
in the national income means that 
the potential purchasing power of 
the markets which the manufacturer 
aims to reach through advertising 
has decreased by that much and the 
value of various media reaching 
those markets is correspondingly 
decreased.” 

Anticipating the defense that for 
many years prior to 1929 the gen- 
eral price level rose much faster 
than space rates, the authors of the 
study have included a supplementary 
chart showing that from 1919 to 1929 
the trend of the price level of com- 
modities was downward. 

The study also attacks recent in- 
creases in net cost of space by show- 
ing that the general price level rose 
only 4 per cent during the first four 
months of 1934. 

Any action based on the facts pre- 
sented in the report will be taken 
by members as individuals. The in- 
tention to judge each case on its 
own merits was emphasized by Paul 
B. West, managing director of the 
association, who said: 


West Discusses Survey 


“The study throws into bold relief 
the relationship between circula- 
tions, rates and commodity prices 
and points clearly to the fact that 
the cost of advertising is out of line 
as a result of comparatively high 
gross rates having been maintained 
by an inflated circulation structure. 
Advertisers these days have just so 
much money to spend, which is con- 
siderably less in most cases than it 
was formerly. In the face of high 
rates they must choose between less 
space at the higher rates and other 
forms of advertising. 

“It is recognized that, generally 
speaking, publishers have done a 
most creditable job over a period of 
time in providing editorial material 
of a high order and in developing a 
readership which is an invaluable 
asset to national advertisers. Ad- 
vertisers feel they have a common 
interest with publishers in preserv- 
ing these essential values—values 
which they feel are being seriously 
impaired by over-expansion, necessi- 
tating rates beyond the reach of 
many advertisers.” 

Copies of the bound report, which 
includes 30 pages of type matter and 
13 charts, are available to non-mem- 
bers at $5 each. 


Poxson Heads Reo Sales 


Elijah G. Poxson has been ap- 
pointed president of the Reo Sales 
Corporation and its subsidiaries, a 
newly organized unit, and is suc- 
ceeded as sales manager by C. A. 
Triphagen, formerly supervisor of 
sales. 


G valiaats Mow Models 


Graham-Paige Motors Corporation 
this week introduced the first series 
1935 models of the standard six. Al- 
though the body style remains the 
same, streamlines are enlivened by 
horizontal chrome plated louvres. 
There will be no advertising for the 


new model. 


DISTRIBUTORS 
OF ADVERTISING 
CHANGE POLICY 


Membership Opened to All 
Who Qualify 


Chicago, July 12.— All qualified 
distributors in the United States and 
Canada will be admitted to member- 
ship in the Advertising Distributors 
of America, as the result of an 
amendment to the charter adopted 
at the annual meeting at Cedar 
Point, O., last week-end. The name 
of the organization was changed to 
Advertising Distributors Association. 

This name, according to Ralph Lee 
Goodman, retiring president, is more 
descriptive of the functions of the 
organization and avoids conflict with 
the name, “Advertising Distributors 
of America, Inc.” 


“This is the first time in the his- 
tory of the distributing business,” 
said Mr. Goodman, “that a trade as- 
sociation, purely as such, has been 
formed. In the past many have 
seized upon the opportunity to ex- 
ploit individuals, firms and corpora- 
tions in the distributing business, by 
offering them exclusive territory or 
rights, by selling mail order courses 
on how to conduct an advertising 
distributing business, and by gener- 
ally holding out promises of busi- 
ness which it was in no position to 
fulfill. A number of such individuals 
have been convicted by the Federal 
Government and have either served 
or are now serving sentence.” 


Function of Association 


“A trade association should have 
but one function,” declared Jean 
Blum, Blum Advertising Agency, San 
Francisco, who introduced the reso- 
lution opening membership to all 
qualified distributors and changing 
the name of the association. “That 
function is to disseminate informa- 
tion of the trade or industry among 
those engaged in the industry, to 
work through education and _ ex- 
change of information towards bet- 
ter working conditions for the men 
in the industry, employers and em- 
ployes alike, and to protect the in- 
dustry from attacks. No association 
organized for selfish motives with 
exclusive territorial rights could pos- 
sibly serve the best interests of the 
industry.” 

John F. Kelly, secretary of the as- 
sociation, and head of the Molton 
Distributing Company, Cleveland, O., 
said, “The idea that one man in a 
town is the best distributor because 
he is a member of an association or- 
ganized with a selfish motive and 
restricting its membership to the 
first fellow who comes in, is erro- 
neous, and no association can claim 
to control business for such of its 
members scattered all over the 
country.” 

E. E. McCleish, deputy administra- 
tor NRA in charge of all adver- 
tising codes, addressed the conven- 
tion in response to a request by the 
association for an explanation of the 
suspension of its code. 

Mr. McCleish pointed out that the 
only features of the code which were 
suspended were those which dealt 
with fair trade practices, but that all 
other provisions of the code are in 
full force. 


Child Labor Barred 


“The ‘shopping news’ papers,” said 
Mr. McCleish, “are definitely under 
the code. Their 90-day grace has 
expired and there will be no more 
child labor in their distribution.” 

Roy Ziegenfuss, Triple A Advertis- 
ing Carriers, St. Louis, was elected 
president of the Advertising Dis- 
tributors of America. George P. 
Johansen, Peck Distributing Corp., 


New York, was elected vice-presi- 
dent. John F. Kelly, Molton Dis- 


tributing Company, Cleveland, was 

re-elected secretary-treasurer. 
Directors include Mr. Goodman, 

Mr. Blum and the following: George 


Ueber, Ueber & Sons Distributing 


N.A.E.A. Names 


Committees on 
Copy Control 


Louisville, Ky., July 12.—The per. 
sonnel of two committees appointed 
as a result of action taken by the 
Newspaper Advertising Executiveg’ 
Association at its meeting last month 
in New York to consider the endorsge. 
ment of the code of the Classified Aq. 
vertising Managers Association anq 
to study and suggest a standard of 
practice of advertising censorship 
has been announced by Alvin R. 
Magee, manager national advertising, 
Louisville Courier-Journal and past 
president of the N. A. E. A. 

The committee to consider the 
classified advertising code is headed 
by Carl P. Slane, publisher, Peoria, 
Ill., Journal-Transcript, who will be 
assisted by Frank E. Wescott, Gary, 
Ind., Post-Tribune; H. S. Conlon, 
Grand Rapids, Mich., Press; Don J. 
Bridge, New York Times, and P. J. 
LaBounty. 

Frank E. Tripp, Gannett Newspa. 
pers, is chairman of the group that 
will investigate and suggest a stand. 
ard of practice for copy regulation, 
Other members of the committee are 
John F. Tims, New Orleans Times. 
Picayune; Fred Archibald, Omaha 
Bee-News; William E. Donahue, (hi. 
cago Tribune, and J. E. Lutz, Chi. 
cago newspaper representative. 
Both committees will report at a 
meeting of the N. A. E. A. in Chi. 


convention. 


Agency, Milwaukee; Merle Spandau, 
Publicity Distributing Company, 
Pittsburgh; J. K. Van Arsdale, Pio. 
neer Distributing Company, Indian. 
apolis; M. L. O. Andrews, Andrews 
Advertising Service, Houston, and 
Louis Feinberg, Big 4 Advertising 
Carriers, Chieago. 


Three Masesine Men 


Join “Esquire Staff” 


A. M. Dingwall has joined Esquire, 
Chicago, as advertising manager, 
coming from Town and Country, 
where he held the same position. 

D. C. Mills, formerly with Inter. 
national Magazine Company, has 
joined Esquire’s New York office. H 
F. Willson, late of Elks’ Magazine, is 
an addition to the Chicago office. 


Hodges Talks on NBC 


Gilbert Hodges, A. F. A. chairman, 


13 on the proper preparation for an 
advertising career. 
president, Baltimore Sun, _ spoke 
Thursday night on the best training 
for journalism. 


Lawson Advanced 
Charles T. Lawson, department 


aire Corporation, has been promoted 
to the post of manager of a newly 
formed household division with st 
pervision over all household refrig: 
erator sales in the United States. 


Builds New Plant 


La Prensa, Buenos Aires daily, re? 
resented in the north by Joshua B 
Powers, Inc., has erected a new me 
chanical plant, containing the large! 
newspaper press ever constructed i! 
South America. The cost of the ne¥ 
plant was $3,000,000. 


“Reporter” Sponsors Golf 


The Reporter, New York, monthly 
magazine for men’s wear buyers, ® 
sponsoring a Metropolitan Men’s AP 
parel Golf Tournament for manufa¢ 
turers and retailers, to be helé 
August 8. 


H. E. Atkins Dead 


Injuries received in an automobilé 
accident proved fatal to H. E. Atkins 
publisher of the News, Wilmingto® 
Mass., July 11. He was 30 years oé 


PRACTICAL 
BUILDER 


ls to be published by the publishers of 
BUILDING SUPPLY NEWS, in response {0 2 


INDUSTRIAL PUBLICATIONS, INC., Chicaf? 


cago in October during the A.B.C. _ 


broadcast over an NBC network July | 


Paul Patterson, § 


store division manager for Frigid: 
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LOUISIANA TAX 
ON NEWSPAPERS 
PASSES SENATE 


New Orleans, La., July 12.—The 
Louisiana Senate not only passed 
Huey Long’s advertising tax bill, but 
made (he measure so embracing that 
it must go back to the House for 
re-passage. 

As passed by the House, the Dill 
provi ied for a two per cent tax on 
advertising revenue of all newspa- 
pers with a daily circulation of 20,- 
noo. The Senate amended the meas- 
ure so that it applies to every 
newspaper With a weekly circulation 
of “more than 20,000.” 

In this guise, the bill will affect 
virtually every daily newspaper in 
Louisiana, instead of the six whose 
opposition to the Kingfish’s policies 
inspired his retaliation. 

nator Long apparently decided 
that all daily newspapers are his 
enemies as he is credited with being 
the father of the amendment. As 
the Senate began its vote on the 
Long shouted his paean of 


triumph: 

“I’m taxing ’em two cents a lie.” 

Representative Bauer, of St. Mary 
parish, who opposed the bill, gave 
it this interpretation in answer to 
a question from a Long partisan: 

“The administration tells the pa- 
pers that if they don’t get in line 
they will be clubbed out of existence. 
This bill serves notice on the small 
papers what will happen to them if 
they don’t behave themselves and 
support the Kingfish.” 

There is no guarantee that the 
bills will take effect, as they are 
constitutional amendments which 
must be submitted to a vote of the 
people in November. 
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~ FEDERAL AGENCY 


New York, July 12.—James F. 
O'Brien has resigned as manager 
f the cereal division of National 


ID 


Biscuit Company, where he_ had 
large of Shredded Wheat, Wheats- 


worth and other nationally-adver- 
lised cereals, to become vice-presi- 
ient of Federal Advertising Agency, 
New York, 

Mr. O’Brien started in the food in- 
dustry 25 years ago with the old 
Siredded Wheat Company where he 
held several important posts. In 
1310 he went with the Kellogg Com- 
Dany as New England manager, and 
advanced to general sales manager 


‘ind subsequently vice-president and 


director 


He lett this firm to take charge of |1 
cotlee sales for Arbuckle Brothers, 
terminating this connection to join 


National Biseuit Company. He has 
ween a director of the American 
Grocery Manufacturers Association 
lor several years. 


“Ll. E. N.” Adjusts Rates 


Industrial Equipment News, New 
York, as made a rate adjustment 


effective July 15. One ninth-page 
unit per year will carry a rate of 
ce unit, while 12 or more will 
Cost Sho 

The 


change affects only a small 
ice of prospective advertisers, 
lisher said. 


percent 


the put 


Borden’s Uses Roto 


_ The ‘orden Company used a full 
page 'n the world’s fair souvenir is- 
€ Of the Chicago Daily News simu- 
wi ng “ straight rotogravure picture 
“se. \ box surrounded conventional 
_y in a lower corner, giving the 
pe i that it was the only piece 

{ advert; 


‘ing on the page. 


Kas Fly Account 


S us $ 
'raus Printing Company, Madi- 


i a has been appointed to di- 
oa he \dvertising of the Lew Mor- 

i ths » Company of that city. E. 
SWan 


n will be in charge. 


Scrutiny of 


FTC Shifts to 
Radio World 


Washington, D. C., July 12.—Feel- 
ing that publication advertising is 
on the highest plane in its existence, 
the Federal Radio Commission has 
turned its scrutiny to radio adver- 
tising. The Commission will insist 
upon the same standards for radio 
as for printed advertising, E. J. 
Adams, of its special investigation 
board declared. 

“Largely through cooperation of 
publishers, we have been able to 
save the public from $300,000,000 to 


$50,000,000 annually by elimination 
of untruthful advertising,” asserted 
Mr. Adams. 

“The same cooperation has been 
pledged by executives of broadcast- 
ing companies and advertisers of 
products of doubtful value will soon 


closed to them. 
have 
radio as on periodicals by increas- 
ing public confidence.” 

Mr. Adams intimated that 12 radio 
advertisers will be cited in the im- 
mediate future. 


Ragatz Moves 


Don J. Ragatz, late of the Wiscon- 
sin State Journal, Madison, has 
joined the advertising staff of the 
Globe-Gazette, Mason City, Ia. 


| Hardware 


| Master Lock Company. 
find radio, as well as publications, | 


The clean-up should | 
the same beneficent effect on | 


¢. G. Crabb Aasciiied 


The Wrought Washer Company, 
Milwaukee, has named Charles G. 


|Crabb sales promotion manager. Mr. 


Crabb has been with the General 


Corporation and_ the 


Colgate Employs Dailies 


The Colgate-Palmolive-Peet Com- 
pany is scheduling a concentrated 
newspaper campaign for Colgate 
tooth paste, featuring a “Brighter 
Smiles” theme. Special window dis- 
plays and store tie-ups will be added. 


“Judge” Names Rep 


Bertolet and Deming, Ine., Chi- 


cago, publishers’ representative, has 


been appointed to represent Judge in 
the midwestern territory. 


Group Has New Name 


The Manufacturers’ Merchandise 
Advertising Association, Inc., has 
changed its name to the National 
Premium Advertising Association, 
which more clearly expresses the 
organisation's faneti functions. 


G. E. Winners Meet 


Thirty-seven winners of a nation- 
wide sales contest conducted by the 
incandescent lamp department of the 
yeneral Electric Company were 
guests of company officials at Nela 
Park, Cleveland, this week. 


Tilton Prsuited 


George F. Tilton has been ap- 
pointed advertising manager of 
Anheuser-Busch, Inc., St. Louis. He 


comes from the yeast division. 


Che 


HE 


larly fortunate in escaping the enervating effects of the depres- 


sion. 


Conditions here were never serious and this section was one of 
the first to show a marked improvement in business activities. 
Today, this market 


nation and sales have justified the confidence of advertisers who have 


Greater Louisville Market, 


offered their products in this territory. 


Kentuckiana can be effectively reached and sold at one low cost 


through a single medium— 


Convrier -Zourinal 
THE LOUISVILLE TIMES 


Major Market Newspapers, Inc, Audit Bureau of Circulations 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


Kentuckiana, has been singu- 


‘ranks as one of the most prosperous in the 
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Making Them Like You 


Bruce Barton, in his interesting 
and stimulating address to recent 
college graduates on advertising as 
a career, commented on a feature of 
modern business which has perhaps 
not been sufficiently stressed. 


ou “Modern methods of production 
i : and merchandising,” he said, “tend 
to standardization at high quality 


: levels. Today any automobile is a 
's - good automobile, a gallon of gasoline 


Ae ter Yard will make it run, a quart of any oil 

nn hing t Ate will lubricate it. Any cigarette will 

ies give a satisfying and inexpensive 
; Rie smoke.” 


. Because nearly all staple products 

a: thus tend represent excellent 

values and good service, Mr. Barton 

suggested that a smaller volume of 

advertising may be required in the 

future well-known 

a products from by 
the public. 

The other side of the picture, how- 


to 


to keep these 


being neglected 


bi ever, is the desire of the makers of 

¥ good merchandise to get a maximum 
share of the available business in 

= their lines, and by aggressive com- 


petitive methods, including advertis- 


eres ing, to develop public preference for 
_ their particular brands. Actually, 
: advertising is the most important 
factor in determining preference 
; by among brands, especially in the field 
¥ of convenience goods, and where the 
difference in quality is admittedly 

slight. 
: oa Under those conditions the con- 
: sumer buys the product which he 
likes, in the sense of having a 
wh friendly feeling toward the house 

} ee a 


which sponsors it. He may or may 
not believe that it is by far the best 
buy, but it gives him a sense of satis- 
faction to do business with a com- 
pany for which he holds a positive 
feeling of good will. 

His attitude is likely to be deter- 
mined as much by the tone of the 
advertising copy as by what is actu- 
ally said in it. Thus the effort of the 
advertiser to develop a character of 
warm, sincere friendliness properly 
aims at the main objective of his 
advertising, since it will in the end 
decide the buying preferences of a 
large section of the public. 

Paul Ryan, of Shell Petroleum Cor- 
poration, has made some studies 
which convince him that the con- 
sumer is influenced in his purchases 
by the sensory pleasure which he 
receives from the establishment 
where he buys, whether this be pro- 
duced through attractive color 
schemes, pleasant odors or the warm 
and friendly smile of the retail sales- 
man, 

Advertising and merchandising of 
the future, it seems likely, will more 
and more be devoted to making the 


public like the product and _ the 
house. This may mean less direct 
selling in advertising, and more 


effort to please through light-hearted, 
human copy which not 
only the product, but 
makes the reader feel that he really 
knows and likes the advertiser and 
his goods. There can hardly be too 
much advertising of this character, 
now or in the future. 


interesting, 
promotes 


The marked increase in the vol- 
ume of advertising of life insurance 
companies now appearing is signifi- 
cant of the experience of one of the 
most important groups of financial 
institutions in America. The insur- 
ance companies came through the 
— ‘4 depression with flying colors, and 
many a policyholder learned what it 
of meant in times of stress to be able to 
: use his insurance as a prop when all 

7 : . of his other financial bulwarks were 

- crumbling. 

: While a few companies got Into 
difficulties and failed to make good 
their pledges to their policyholders 

is d 100 per cent, they represented a 

: small minority of the field, both as to 

number and the volume of business 

represented. Thus the American 
public has had an opportunity to ap- 
praise life insurance as a financial 
and social service, and has placed 
the stamp of unqualified approval 
ie upon it. 

by: Under these conditions the stage 


: Life Insurance Advertising 


is set for the most successful adver- 
tising ever projected in behalf of life 
underwriting. The public is not 
passive, as it was prior to the depres- 
sion, but due to thousands of per- 
sonal experiences with good life 
insurance, is definitely interested in 
what the companies have to offer. 
The underwriters are wisely develop- 
ing their services so as to give the 
greatest possible degree of flexibility 
to insurance contracts, thus taking 
care of individual needs rather than 
depending upon standard policy 
forms to cover all cases. 

Many campaigns in behalf of lead- 


| ing companies are now running, and 


the number is growing. This adver- 
tising is not competitive, but it all 
helps to expand the market for the 
services of all companies. 

Life insurance represents such a 
vital factor of safety in modern so- 
cial organization that successful 
advertising of this service is a highly 
desirable development. 


Information 
forAdvertisers 


The following documents may be ge 
cured without charge by any nationa) 
advertiser or advertising agency from 
the companies sponsoring them, 0) 
through ADVERTISING AGE. 


614. Personal Problems. 

This is an interesting exposition of 
the contents of Physical Culture and 
of how it ties up with the story the 
advertiser is trying to tell. In other 
words, the magazine is the “trade 
paper” of every woman with a prob- 
lem, and she reads it for “business,” 
not pleasure. 


615. Circulation Trends. 

This easy check on circulation 
trends is issued by Popular Science 
Monthly. It consists of a single 
sheet carrying a chart covering the 
semi-annual circulation reports of 52 
national magazines for the last six 
months of 1933. 

No. 570. The Third Survey of 

Beauty. 

Complete results of the third sur- 
vey conducted among Modern Maga- 
zine readers to determine brand pref- 
erences and purchasing habits in so 
far as cosmetics and beauty aids are 
concerned. Presented in the Feb- 
ruary issue of “The Dellegram,” pub- 
lished by Dell Publishing Company. 


No. 576. Six Redbook Novels. 

A compilation, in book form, of the 
first six novels which have appeared 
in Redbook since the magazine 
adopted the policy of publishing a 
novel complete in each issue. Dashiell 
Hammett, Mignon C. Eberhart, Sir 
Philip Gibbs, James Warner Bellah, 
Agatha Christie, and Charles L. Clif- 
ford are the authors represented. 


No. 548. For Modern Business 
Printers . . Lithographers. 


A very well prepared portfolio 
showing the various mill brand 
papers of International Paper Com- 
pany. Especially interesting be- 
cause it contains a wide variety of 
printed specimens, together with a 
number of suggestions of value to 
printers, advertisers, etc. 


No. 564. Painter’s 
Paste—Electricity. 
This is the title of a new monthly 

paper published by R. C. Maxwell 
Company, Trenton, N. J., to keep ad- 
vertisers acquainted with latest de- 
velopments in the territory of this 
outdoor advertising company. The 
current number discusses some of 
the changes which will be noted this 
summer by the stream of pleasure- 
seekers at Atlantic City. 


Paint—Poster’s 


No. 560. First in Advertising Reve- 
nue, in Advertising Lineage, in 
Circulation, and Many _ Other 
“Firsts.” 


This colorful booklet gives an up- 
to-date picture of the Ladies’ Home 
Journal, pointing out its leadership 
in many editorial features which 
have proved popular with its read- 
ers. Typical pages are reproduced 
showing the editorial style and ap- 
peal, and the full color reproductions 
in which this publication pioneered. 
The Curtis circulation methods are 
analyzed and the lineage standing 
of the magazine in the women’s field 
is shown. 


No. 547. More Chance to Sell. 

A reproduction of a series of New 
York News advertisements which ap- 
peared in Women’s Wear. Inimitable 
News advertisements, with a chuckle 
in every line, but informative and 
thought-provoking also. 


No. 511. The Eyes of the World are 
on Chicago. 


An unusually interesting brochure 
published by General Outdoor Adver- 
tising Company, pointing out that 
A Century of Progress is providing 
much additional circulation for Chi- 
cago outdoor displays this year. One 
especially valuable feature is the 
manner in which locations are 
spotted on a map of the city and 
tied up with actual photographs of 
the site. 


WHAT PRICE PROGRESS? 


—Lis. 


"| wish he'd stop dreaming about that new bathtub!" 


Voice of the Advertiser 


MIXING SEASONS 
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Poster that is causing Texans to 
rub their eyes in amazement. 


Hot Football 


To the Editor: Down here in Texas 
where the temperature is 103 in the 
shade, we are advertising a football 
game for Oct. 13. 

This copy is causing “some” local 
comment, and therefore we thought 
we would pass this extremely hot 
news on to you. 

C. B. HoLianp, 
Holland Advertising Service, 
Beaumont, Tex. 


- + * 


Books for Grocers 

To the Editor: One of our clients 
—a large packer of canned foods— 
is proposing an advertising service 
which will be of benefit to retail 
grocers. 

One of the features of this service 
will be a bibliography of books on 
advertising which will be of special 
benefit to these grocers. Books on 
store arrangement, simple advertis- 
ing psychology, fundamentals of 
newspaper and handbill advertising, 
show card writing, window display, 
etc., would be of special interest to 
them. 


athletic progress so universal in this 


country. 

I am making a study of prize con. 
tests and hope to focus a greater de- 
gree of public attention upon them, 
You undoubtedly have opinions op 
this subject and I would appreciate 
very much having them for possible 
publication. 

PERCIVAL WHITE, 

Market Research Corporation of 

America, New York. 
vgy¥sey’ 


Coincidence 

To the Editor. 
of the Oklahoma Banker, May 1 issue 
of Bank News, and the May issues of 
Texas Bankers Record and Mid-Con- 
tinent Banker, this bank published 
an advertisement, “Like Peas in a 
Pod?” which asked bankers in our 
territory if they thought correspond. 
ent bank services were all alike. 

In the May issue of The Banker: 
Magazine is an advertisement ot 
MacGregor and Woodrow, New York 
City advertising agency which anp- 
swers our question partly, with 
“Banks are not as alike as peas from 
a pod.” 

Without doubt we both went t 
press at about the same time. It’s 
an interesting coincidence. 
noticed it? 

I have heard of advertisers hatch: | 
ing the same . 


happened to me. 

We are following our advertise 
ment with one which is_ headed, 
“No!” and goes on to say, “Last 
month we asked bankers in our ter 
ritory if the services of their corre 
spondent banks were ‘like peas in 4 
pod.’ It was a purely rhetorica 


In the April issue | 


Had you § 


idea simultaneously, | 
but this is the first time it has ever 


question, but the 10 per cent it 
crease in new accounts and the it 
creased balances of old accounts 
which we have been privileged to 
receive since we asked the questiol 
seem to indicate that it is possible 
to render a distinctive service to cor 
respondent banks—which we take t¢ 


Since Apverrisinc AGE is familiar | ™€&n a compensating service.” 


with books of interest to advertising | 
men, I wonder if you would not pre- | 


pare a list of books which grocers 
could use advantageously. 


Victor A. IRVINE, 
Dosch-Kircher Organization, Chicago. 


> =| 4 


Another Study of 
the Prize Contest 


To the Editor: The increasing use 
of contests by sales executives has 
evoked considerable general discus- 
sion as to the social significance of 
such contests in which the public 
participates. 

That the American public responds 
to the contest technique is well 
known. In fact, the avid response to 
prize contests is a distinctly Ameri- 
can phenomenon and as such merits 
analysis. The traditional aggressive 
spirit of the American people, the de- 
sire to match intelligence and wit 
with all comers, finds an outlet in 
the opportunities offered by prize 
contests. It is the same urge which 


has made the desire for competitive 


FLORENCE LEE NICHOLS, 
First National Bank and Trust 
Company, Tulsa, Okla. 
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Who Started First 


Brewery House Organ’ 

To the Editor: We were vel! 
much interested in the story in Jun 
30 issue of ApvEeRTISING Ace, refé! 
ring to “Foam and Facts,” published 
by F. & M. Schaefer Brewing Co! 
pany. 

However, unless this bulletin ¥# 
issued before June 1, it was not tl? 
first in its field, in proof of which " 
enclose a copy of the first issue ® 
our house organ, “Balboa Booster 
which is circulated to 20,000 retal’ 
ers, wholesalers and consumers ” 
the great Southern California Ma 
ket. 

We since have issued two mo 
numbers, June 15 and July 1. 0 
July 15 issue—increased to 12 pag 
with an additional color, is now 
the press. 

E. F. WoopMAN, 

Balboa Brewing Co., Los Angel 

Editor “Balboa Booster. 
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For whatever the problem, some form of Spot Broadcasting 
— live talent, transcriptions or announcements-can be 


applied when and where you need it most. 


Look over this list of markets. Need some selling help in 
any of them? These stations have made weak spots into 


strong spots for many an advertiser-They can do it for you. 


Full information on their facilities are ready for you at any 


office of Edward Petry & Company, Inc. 


ADVERTISING AGE 5 

WSB De NBC 

WFBR...Baltimore........... NBC 

WBRC...Birmingham ........ CBS 

WOME. « EMIS 5 hve eevee sve NBC 

WGAR..Cleveland.......... NBC 

Wermn.. Dallas ........600% NBC 

ae BIG gic ks vccwvvar CBS 

WIR..... acd ssh. kn kehiornt NBC 

WBAP...Fort Worth ......... NBC 

KTHS....HotSprings......... NBC 

eee NBC 

WFBM.. Indianapolis ........ CBS 

» WDAF.. Kansas City ....... .NBC 

*KECA...Los Angeles ........ NBC 

se Los Angeles ........ NBC 

WHAS.. .Louisville ........... CBS 

er NBC 
WTM]J...Milwaukee ......... NBC : 

WSM....Nashville........... NBC 

WSMB.. .New Orleans........ NBC 

WMCA. .New York........... ABS 

Wi an analysis of your sales by territories show them WTAR...Norfolk ............ NBC 

all pointing upward or are there some that are pretty “KEX..... Portland ........... NBC 

a we eA ee NBC 

ge ee NBC 

Bee. .... Salt Lake City....... CBS 

If you need a new distributor in New Orleans-or your WOAI...San Antonio........ NBC 
Indiana dealers are inert - or Cleveland consumers won't “KJR..... Seattle ............. NBC 

i. a” See + OIDs ccccsnesaves NBC 

consume - or competition's licked you in Atlanta- KTBS....Shreveport ......... NBC 

*KGA pe NBC 

*KHQ BOGRONS kicsvaveies NBC 

USE SPOT BROADCASTING Ws SOE Soin caneneds CBS 

eee. NBC 

oe TS hn videcetins CBS 


*Indicates stations located in same city 
under same management. 


Represented throughout the 
United States by 


EDWARD PETRY & CO. 


Incorporated 


NEW YORK ¢ CHICAGO e_ DETROIT 
SAN FRANCISCO 
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] 
6 ADVERTISING AGE July 14, 1934 
ee 
E years until he formed his own adver- | RACE iS RUN JULY ADVERTISING LINEAGE IN MAGAZINES 
- ya ae , rly | 
F C N REDFIE — agency here te 29t6. Perum Standard 1934 1933 | Women’s 1934 1933 
s s ] the Redfield Advertising Agency, th Ateieam Saunas 2,103 1,725| Delineator ............ 19,136 19,679 
name of the business was changed | Atlantic Monthly ..... 2,682  3,242|*Dream World ....... 7,191 165 
| | by a merger to Redfield-Coupe, Inc., Current History ...... 1,173 1,062| Farmer’s Wife aeseees 2004 6424 
: | Mr. Redfield continuing as president Forum and Century pete ent ees a gti - _ 
| i is *¢ > wi be suc- Golden Book ......... +) 1,737 | Harpe s REGRE .acvce 29,32 71,844 
4 Ae al ’ | watt ig sont yt a son. Le Harper's Magazine 5,488 §,025 | Holland’s .......-++++- ye 16 
a a ceeded in this office Dy 8 sOn, ie Review of Reviews 3,583 4,585 | Hollywood ...........- ped 548 
So Grand Lockwood Redfield, at present Boribners: 3.5.0. 3,595 3,413| Household Magazine... 12,272 6,565 
a — | vice-president. = =e ae rer League Maga- aoe is 
tn paviw woare ft Tala SOCKS BUGGED 2 is cans. 21,96 25, ZIMG ww weer were erenes Ph ecto pt - 
In his early years with Yale & Ladies’ Home Journal. 37,225 32.145 
— a Towne, Mr. Redfield evolved a phil- General EY ee 38,146 166 
. . . *ge * | osophy of advertising which called I oii 200s ves 20,588 14,146) *Macfadden Women's — 
Pioneered in Simplification |for concentration of advertising and American =. oon pr . hea books) sees yee 
® | merchandising effort on line leaders, American Golfer ..... 2,! . os 08 Movie Mirror sesrsece ape 84 
. . a American Home ...... 8,042 3,474) Modern Magazines 15,3 ‘7 
0 ines |instead of scattering effort among Arts and Decoration... 3,360 3,129] Needlecraft ........... 4,124 726 
|all the various types and sizes of an SR Suess one & ---. 2,958 2,260) Parents’ Magazine .... 13,622 176 
—_ . : » thic : , 2m: getter Homes & Gardens 12,541 8,034) Pictorial Review ..... 13,355 12,269 
article for which some demand BOStOr ES oa 
a OR ee 9,072 9,430 | Screen Book ......... 9,292 265 
4 2 New York, July 12.—Charles Snow- | could be created. in GF a ra 3,583 2,668 eainain ee ee 10,057 0; 
4 et . * . ine "hriati« — 7 49 58 inate agvazines 14,210 10.189 
ee eS den Redfield, since 1914 prominent | Christian Herald ..... 7,435 5,813) Tower Magazines ..... 2] 
Nat j . ati al advertising field as | Strategy for Padlocks Cosmopolitan ......... 28,378 20,840] True Confessions ..... 8,821 $62 
by oe in the national a ‘ : | . : wae , he Soumtty Eile occ ksiccs 13,965 7,525) *True Experiences 7,108 BSE 
Se an agency head, died July 8 at his| He first put his strategy to the Does ne 18 ene a or aoe 6997 rm 
summer home at Allenhurst, N. J.|test when he became advertising SII ili eaten > 55,616 21,726 | True Story ..........-. 18,706 15,224 
at the age of 64. He had been in ill) manager of the hardware firm and |! Graduate Group ...... 572 GTZ) Vomue .......eccseeees 31,929 25.095 
health and practically retired since undertook to market its line of about | Home & Field ........ 12,403 9,682) Woman's Home Com- ae 
: n : “es sal — a se & Garden ...... 7,818 11,036 Ee ee rece 37,509 28 S09 
ee » rece ag rave | ‘ ‘ks » advised that all House & Garden 17,81 , pe Ages 
February, and the recent heat wave | 100 padlocks. : He ad . ‘ = —— Instructor .......... No issue Noissue| Woman’s World ...... 6,164 $511 
brought on a_ stroke of apoplexy/but 10 be discontinued and _ con- dfield —— 4,810 4,497 pCR ase, v5 
which proved fatal. |ducted a vigorous campaign on the C. S. Redfie i ae a ae 9,430 6,364 Total group ........ 426,177 312,923 
ia ‘ ative of , |theme that these 10 types would rae Modern Mechanix ..... 10,003 5,630 ; 
Mr. Redfield, ‘ to ae posto | serve any need concentrating advertising on the} Motion Picture Unit 14,752 12,049 *Figures supplied by publisher 
4 serve Bg yertis RC 2ni- | * r a . . ¢ lati ‘ Seoerr: ic 5.32 3.73 
| Vt., served “i pertstehs ae sauna haa fe anticipated the campaign minimum number of models that eee ie aca Ry Ry ee 
“4 Snoaachi e advertis r DE - | he « ’ F . P ~~ Na ons Ssiness es oe | »é ini * P 9 9On7 19 
BS 2 ae . C h i ‘ igo ne saat rs. | Succeeded, largely because dealers| would serve the market again and Open Road for Boys 3,329 5,081] Field and Stream ..... aes He 
j } Fa ge >wspapers. | ° "ec XE ag seme se asg | PRP ORMIREED 556000 i, 349 
‘ pelle eg , le ‘ lid display the assortment |again. A recent example of the] pyotopiay ............ 15,573 14,849 | Fur-Fish-Game . oo aa 
f shortly before the turn of the cen- could and did display; “eee : , Hunter-Trader-Trapper 5,231 4,583 
amnerty Oe i Yale & T Manu ‘of 10 padlocks on their counters and | value of his principle is afforded by| Physical Culture ..... 8,044 5,332 untine aan Seiden 5,871 4,681 
. he joined Yale owne Mi Pa ; , oe af BRarhare @ ? ar chanics 0,315 7,429 : 3 ‘eae : 
ee and quickly ad-|in their windows, accompanied by|the success of Barbara Gould face eta wi a 10,318 7,4 National Sportsman 6,863 6,10 
actur i ‘ : eee ater thi re; yt , ; 4,343 3,063 
siti advertising | point of purchase advertising which | creams. ae. 10,133 6,429 | Outdoors .........--5- 8 063 
ance » position of advertising | PO . 3 ann y ’ , 9,2 6,387 
vanced to the | ; |Mr »dfie ‘hanged frequently. When Mr. Redfield accepted the ——<—...... 18,006 11.271 | Outdoor Life re aor 9,218 387 
ae |Mr. Redfield chang 1 3 pantie Snorts Afield ......... 7,724 8,903 
manager. — : . er Mr. Redfield proved his theory of! account six years ago, the company | scientific American 1,576 2,236) °F ; ells pm 
He continued in this post for 16 ings é ’ Screenland ............ 10,874 8,847 1G ) 57,808 47,581 
tala ——_ ———— ===> - Shadoplay ............ 9,941 12,543} Total Group ........ — 
Silver Screen ......... 10,699 7,165 Mail Order 
ee 15,960 9,646 | Comfort ............-- 2,829 3,408 
SRS ore re 20,664 11,114] Gentlewoman ......... 2,899 2,151 
Ct ee Cr ee ee 4,089 3,629 | Good Stories ......... ahaa ith 3,29 
e True Detective Mysteries 2,118 Re ee 16,410 13,3 
e TORS POM oscicacsens 14,750 10,047] Home Circle .......... 2,012 1,666 
e Sa ee Te. FTG. 2 eae cee 1,091 
Total Sroup .<...i«+ 446,559 296,088 | fHousehold Management 
} . - 7 SOUPHEL ccceeeedacies wns 
5 » : . . sa — strated Mechanics.. 956 
Owner of Indiana’s Largest Shoe Store: Illustrated } 6 
0 On f 8 manufactured more than 20 face] Moose .............-0. 1,015 52 
’ ¢ 99 
creams. He suggested the line be | Mother’s-Home Life — Bye 
. *P; i ea eaten te wee toys 5,993 ¥, Lol 
4i . . . reduced to four and that each one be Phona ‘. ABE on 
. . . c -] SILO «a eee Ve . 
@ ews maintains its Za ers ip as a specific type suited to one of the —— ee 
“Four Ages of Beauty.” The cam- Total group ...:.... 35,466 28,411 
_ m 4] paign begun at that time has con- _—e 
2 g * ~] ig sg. 
s me ium tinued on the same theme ever since June Sgures 
a most 4 ec ive a Ver ISINg and is still making history in cos- June Advertising 
metic advertising. Weeklies and *Semi- 
Monthlies 
, ; 3 Declined Old Account American Weekly .... 61,576 55,549 
7 . . and the exceptional results of the full ; ; ane Wank ....... 24613 13.57 
; page advertisement below not only proved When he launched his agency ven-| @oijiers ...... 87,710 53,27 
We an the truthfulness of Mr. Marott's statement, ture, Mr. Redfield declined the Yale|*Porbes ............-. 12,454 15,184 
e ¥ hy but warranted a second full page advertise- & Towne account for fear that| Liberty ............... Paper 14,5 
H : iterarv ives 26,82 20.6 
(eX couskk ©) ment in The News four weeks later. through force of habit he would de- ge liga hein san nae 54 '5 
” A : ° ° NCW rae 66% &% kh 6 wR pave oJ,v6 
y vote all his time to it and thus be Saturday Evening Post.177,183 101,4 
4/:3\ \ ¢ unable to develop his business. Mee ert es tee 91,957 60,008 
+ \| . _ For several months, his only |*Town & Country..... 34,244 23,482 J 
\ | ‘lie " , P "20 . anv en 
Nh \ | Smdicmatpotio client was a small seed company, Mebk GOW Ssnisanus 647,995 418,941 
® | May 21, 1934 


The Indianapolis News, 
Indianapolis, Indiana 


yent lemen: 


we inserted a full 
ws presenting the 
the splendid results 
unt of favorable 
etter to you. 


On Thursday, May 17th, 
page advertisement in The Indianapolis Ne 
summer modes in Queen Quality Shoes, and 
obtained along with an unprecedented »s 
comment has prompted me to write this 1 


Our advertising manager 
advised me of the splendid coop 
your advertising and composition 
valuable assistance rendered 
ing department, and Mr. Sheffe 
the perfeot cooperation of these def 
making this advertisement outstanding 
results we desired. 


r. North, has 

» received from 
iepartments, and of the 
Barnett of the advertis- 
1, your type expert. Undcubtedly, 
artments did much in 
and bringing us the 


We shall soon be celebrating ow’ Golden 
Anniversary, and we look back upon fifty years of lea jership 
in the presentation of fine footwear to the families of 
Indiana. We have consistently found that the Indianapolis 
News has been a most worth while advertising medium, and the 
method and manner in which this Queen Quality advertisement 
was handled by your staff, snd the fine results obtained, 
testify to the fact that the Indianapolis News still maintains 
its leadership as a most effective publication. 


Since 


This letter from Mr. Marott, owner 
of Indiana's largest shoe store, proves 
that quality merchandise, reasonably 
priced and advertised in the proper 
medium will bring profitable sales 
. . . NOW .Y .. in this responsive 
market. a 


THE INDIANAPOLIS NEWS 


SELLS THE INDIANAPOLIS RADIUS 
NEW YORK: 


Dan A. Carroll 


CHICAGO: 
J. E. Lutz 


but the tide soon turned and within 
a year he had been appointed to di- 


| rect advertising of American pencils, 


Thermos bottles, Sonora _ phono- 
graphs and other well-known prod- 
ucts. In the course of his many 
years in the field, he introduced 
many new products, such as Magno- 
vox radio speakers, and built them 
up to dominant positions. 

Mr. Redfield was one of the first 
presidents of the Technical Publicity 
Club, predecessor of the Technical 
Publicity Association, holding the of- 
fice in 1905-6. As an agency man he 
regretted he could not find time to 
take a leading part in the affairs of 
organized advertising, but he was 
frequently seen at the Advertising 
Club of New York of which he was 
a member. 


World Broadcasting 
Starts House Organ 


World Broadcasting System, New 
York, has begun publication § of 
“World News,” an eight-page paper 
which is being distributed to 3,000 
stations, agencies and advertisers. 

The publication is designed to 
keep advertisers and others apprised 
of developments in spot broadcasting. 

Carpenter to WHK 

H. K. Carpenter, present manager 
of WPTF, Raleigh, N. C., has been 
appointed manager of WHK, Cleve. 
land, succeeding M. A. Howlett, re- 
signed. Mr. Carpenter, who will take 
up his new duties July 23, is a di- 


rector of the National Association of 
Broadcasters. 


Plymouth Hits Peak 


An all-time peak was established 
by sales of Plymouth cars for the 
week ending June 30, the Plymouth 
Motor Corporation reported. Retail 
sales for that week numbered 9,299, 


110 East 42nd Street 


180 N. Michigan Ave. 


an increase of 3.2 per cent above the 
previous record week ended April 7. 


-National Advertising Records. 


Published by 


The Advertising Record Company 


Inc. 


Research Firm Starts 


J. E. Vesely & Associates, market 


research counsellors, have oper 
fices at 135 S. LaSalle St., Cl 
The telephone is Central 1520. 


1ed of: 
1icago 


The 


WAREHOUSING 
MOTOR FREIGHT and 
TRANSFER fields offer 


makers of automo 
products a live 


tive 
and 


reliable market for sales 
outlets and one that 


can be blanketed thru @ 


single publication. 


DISTRIBUTION & WAREHOUSING 


(now in its 33rd year of publica 
249 West 39th St. 
New York 


tion 


N. ¥ 


—— «A 


BUILDE 


Is to be to the Building Contractor 
what “Advertising Age” 


is to the Advertising 


nl 
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INDUSTRIAL PUBLICATIONS, INC., Chica? 
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Mary Morton is the mother of two children. But 
mothering is not her only job. She has a husband 
to please, and a personal sense of pride to satisfy. 
In other words, she’s a typical AMERICAN woman 
—young, fastidious about her home, her family, 


and her own appearance. It is this type of woman 
who is the best customer for cosmetics—or, for 
that matter, clothes, home furnishings, or almost 
anything. 

Obviously, the best paper to reach the Mary 
Mortons is the one which has the greatest number 
of them. In Chicago, that paper is the American 
with 450,000 active, young families reading it 
every night. Three full pages of informative, 
intimate woman’s features; Chicago’s most com- 
plete amusement section: more and better sporting 


101.43 
BO OU 
23,43. § e 
418,941 | 
m pany = 
rts 
market 


news; a vigilant editorial eye scanning the political 
horizon for any corruption that might endanger 
the AMERICAN home—these are the priceless 
ingredients of the American which have endeared 
it to so many hundreds of thousands of young 
Chicagoans. 

Here is a ready-made market for cosmetics. But 
don’t make the mistake of taking it for granted. 
These bright young people are not the ones to 
guess about anything, and their refusal to buy 
‘blind man’s buff” fashion is intensified when 
they set out to purchase any product that touches 
their skins. Remember, they’re expending at least 
half of the money spent in Chicago on beauty 
products. If they’re not buying enough tubes or 
jars of your product. a word to the wise is— 


ADVERTISE. 


CHICAGO AMERICAN 


gives 450,000 families Buying Ideas 


NATIONAL REPRESENTATIVES: Rodney E. Boone Organization 
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ALLOWANCE FOR 
OLD SHIRTS IS 
TO BE EXTENDED 


New York, July 12. Following 
tests in about 70 cities last spring, 
Phillips-Jones Corporation is prepar- 
ing to launch its trade-in plan on 
collar-attached shirts on a_wide- 
spread scale this fall. 

A special promotion force will be 
organized to handle details of the 
plan. The company expects to have 
this force working about August 1, 
when lining up men’s stores for fall 
trade-in events will start in earnest. 

Announcement of the enlarged pro- 
gram is the answer to the question 
of how the tests worked out. They 
involved the cooperation of several 
men’s clothing and furnishings mer- 
chants in a community and a single 
insertion of about 1,200 lines in local 
newspapers announcing the event. 

In the tests, merchants allowed 50 


| 
| 


retailer. Old shirts collected were|that Van Heusen collars keep their 
turned over to recognized relief or-| shape and do not become limp, even 
ganizations. With an old collar-at-| when immersed in water. 

tached shirt to exchange, men, or 


their wives, bought $1.65 neckband Evans Officer of 


shirts for $1.15. The idea is to 
stimulate the sale of Van Heusen’s Husband & Thomas 
men’s collars. | David G. Evans has joined Hus- 

In the last 20 tests, the merchants | ee & Thomas ee hye port 
forking wi > ms rooturer were | York, aS vice-president and director. 
working with the manufacturer were a ics al Genk Gk ae ee 
agency field for the past three and 
la half years, during which time he 
was active as a business manage- 
cooperated heartily, according to an /ment and merchandising counselor. 
executive of the company. They} Pa. 2 
checked window displays and did | ‘ 
special merchandising work. | May Lift Ban 

In the south, which ordinarily is A bill has been prepared for in- 
considered solid in advocating the| troduction in the Alabama legisla- 
shirt, the | ture to permit newspapers and other 
= | publications to accept liquor adver- 
|tising. Such advertising is now for- 
| bidden. 


so well pleased that they gave it as 
much of their own advertising as 
did Phillips-Jones. Newspapers also 


collar-attached type of 
tests delivered a surprise. The gen- 
eral impression there has been that 
summer heat and perspiration wilt 
“stiff’ collars. Yet in Nashville, , - 
Tenn., 24 leading merchants success- G-E Has Publication 
fully employed the trade-in idea. In The specialty appliance sales de- 
Savannah, there were 14 participat-| partment of General Electric Com- 
ing merchants and in Macon, 20. pany has started a house sales maga- 
One of the reasons for the good| Zine, “On the Top.” The first issue, 


southern results is that the Van|4ated July, has just appeared. 


Heusen collar is made of a special 
fabric. A window display, which will 
probably be used this fall, illustrates 


Terminix Appoints 
Advertising of the Terminix Com- 
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"MORE PROFITS FROM CANNED FOODS" 
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That was the slogan of Continental Can Company at recent con- 
vention of National Association of Retail Grocers in Chicago. Decoy 
counter displays, starter-gap mass displays and "knock-out" shelf 


cents on every old collar-attached|its resistance to moisture. A Van 
shirt traded in on a neckband shirt.| Heusen collar along with a compet- 
The manufacturer sold the new|ing stiff collar is draped over the 
shirts at prices that protected the) edge of a fish aquarium, showing 


pany of Philadelphia, Inc., a bonded 
service for the elimination of ter- 
| mites, has been placed with Jerome 
|B. Gray & Co., Philadelphia. 
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Back in the days of the one horse shay, when 
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displays were featured. 


FORGOTTEN 60’ 
FEATURES NEW 
CALOX SERIES 


New York, July 12.—The largest 
campaign ever run by McKesson & 
Robbins, Inc., on Calox tooth powder 
started this week and, in keeping 
with current thinking about “the for- 
gotten man” and other things over- 
looked and neglected in the past, it 
headlines the theme, “the forgotten 
60.” 

A full page in rotogravure which 
appeared Sunday was the first ad- 
vertisement in the campaign and the 
first of the Calox advertising pre- 
pared by N. W. Ayer & Son, Ince., 
recently appointed to handle the ac- 
count. 

Except for the announcement that 
the campaign is the largest run on 
this product, no indication is given 
as to its size. The plan, it was 
learned, includes use of rotogravure 
and black and white space in news- 
papers and copy in a list of maga- 
zines. The opening advertisement 
sounded the keynote for the entire 
effort. 

“The forgotten 60” means the sur- 
faces of the teeth which adjoin one 
another, which are not reached by 
tooth brushes, and which are the 
first attacked by decay. Explaining 
the term, McKesson & Robbins said: 

Basis for Claims 


“The normal adult has 32 teeth, 
each with five exposed surfaces— 
160 surfaces in all. Of these, the 


occlusal, or chewing surfaces, the | 


lingual, or inner surfaces, and the 


| labial and buccal, or outer surfaces, 


are all accessible to the action of the 
tooth-brush. Only the proximal sur- 
faces—the sides of the teeth which 
adjoin each other—are too close to- 


Atlantic City 
To Tell Story 
In Newspapers 


Atlantic City, N. J., July 12.—This 
playground city is spending $25,000 | 
for advertising in the three weeks | 
beginning July 1. Another $15,000 ' 
will be spent in October, to attract t 
visitors to the seashore for the 
Thanksgiving, Christmas and New 
Year holiday seasons. 

The $40,000 will be used for space 
in 96 newspapers, mostly in eastern 
metropolitan areas, but including 
representative cities over the United 
States. 

Another $4,000 will be used for 
magazine advertising. The entire 
$44,000 fund will be administered by 
the Dorland Advertising Agency of 
this city. 

This total is distinct from the 
$12,000 appropriated for the City 
Press Commission's publicity work 


RESEARCH 
SIMPLIFIED 


The quickest, most economical 
method of getting a true cross- 
section of facts and opinions is 


by handling the collected data 
automatically—by means of 
punched cards and electric tabu- 
lating machines. 


The International Tabulating 
Service Bureau, which employs this 
method, will help you formulate 


plans, design questionnaires, inter- 
pret facts, and will assume the en- 


Old Dobbin needed a new set of shoes, his 
mustachioed owner was wont to canter down 
Main Street with the full intention of going to 
the blacksmith. Perhaps his roving eye would 
catch sight of some buxom belle who passed up 
the street and he would forget momentarily, his 
mission. But it was always the old familiar 
horseshoe over the door which happily reminded 
him of his errand to the village blacksmithy. 


Years may have passed and times may have 
changed but human nature is still the same. As 
long as people are forgetful, like our hero and 
the horseshoe, they will always need a pleasant 


reminder at the vital POINT OF SALE. 


Today, many of the nation's leading advertisers 
win attention at this vital point of sale with 
bright, attractive ING-RICH Porcelain Enamel 
Signs—the modern reminders that fairly shout— 
“Here's the place to buy it'’—winter and summer 
without rusting, fading or deterioration. 


Each sign registers thousands of sales-begetting 
suggestions every year, making ING-RICH 
Porcelain Enamel Signs one of the most profit- 
able investments in permanent advertising. Let 
us prepare an ING-RICH Sign for your inspec- 
tion and approval. 


Do you have our booklet--‘'Fadeless Publicity"? 


INGRAM-RICHARDSON 
BEAVER FALLS “ 


MANUFACTURING COMPANY 


PENNSYLVANIA 


ae be cleaned by ordinary | on Sock of suskedine the dete | 
Calox, according to the copy, is | and compiling the statistics. N 
particularly effective where tooth | 
brushes cannot reach. In the mouth | 
it liberates oxygen, which reaches | 
into these 60 crevices, or Semmentan | 
areas where food ferments9 and| 
cleans them out, at the same time | 
sweetening and  deodorizing§ the 
mouth and neutralizing acids. 
The new Calox copy, however, 


makes its most sensational appeal in | INTERNATIONAL BUSINES 
the implications contained in the| MACHINES CORPOR 


dominant illustration. This showed International 270 Broadwa) 
a comely young woman in a wheel Tabulating Service 
chair, with an attentive nurse hover- Bureau we New York,N.’. 
ing near-by. The caption was in har- = 
mony with this pathetic scene, de- 
manding: “Who said ‘What you 


eS 
don’t know won't hurt you’?” — t . 
Economy is one of the minor ap- aa RACTICAL 
peals of the advertising. The regular 
package contains enough powder for By U L D E f 
143 applications, or a 10 weeks’ sup- 


ply on a twice a day schedule. In-| wit hetp you re-establish your 12m 
cidental mention is given to other with the Building Contractor 


McKesson & Robbins products. | INDUSTRIAL PUBLICATIONS, INC., Chic 


nls 


Learn about this unique service 
and be prepared. On receipt of 
your written request we shall be 
glad to send a representative to 
give you full details. Not the 
slightest obligation is involved. 
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ADVERTISING AGE 


Birthday Cake 


The New LITERARY DIGEST celebrates its first birthday 


and offers to advertisers a rich, tasty, and exceptionally 


satsfying birthday cake. If you have an appetite for sales, 


vead the recipe and order your slice of cake. I mimedtate 


delivery. Mail or telephone orders accepted. 


N JULY 1, 1933, a new magazine came 
() off the press and appeared in a million 
homes. It bore a name that had been honored 
for many years. Its contents still included ex- 
clusive editorial features that had brought 
esteem and affection to its distinguished prede- 
cessor. But essentially it was a New LITERARY 
DicesT. Signed articles on world affairs, pic- 
tures and biographical sketches of people in 
the news, a complete review of happenings 
in sports, and many other new features marked 
the New LITERARY DIGEST as a thoroughly 
modern, up-to-the-minute magazine. 


During the succeeding year each of the 52 
issues showed further improvement. The new 
editor, Mr. Arthur S. Draper, and a group 
of brilliant associates, working with the es- 
tablished editorial staff, were creating a 
new epoch in the history of THE LITERARY 
DIGEST. 


Testing Reader Interest the NEW DIGEST 
finds Enthusiastic Welcome 


Of the greatest importance to advertisers is 
the dominant position a magazine occupies 
among its own readers. 


The New DiGgst impartially through a third 
party has just completed a test of reader in- 
terest. The revealing questions were: 


Vote for the magazine you cannot do without 
Vote for the magazine you deem necessary 


The ratio of preference for the New DiGEst 
over the second magazine stood 34 to 1. In 
other words more than two-thirds of LITERARY 
DicestT readers prefer the New DIGEST to any 
other publication they read. (Very satisfying 
to our editors!) 


This year of progress rightly justifies a cele- 
bration, so we cordially invite advertisers to 
share our birthday cake. 


... REPLETE WITH THESE 
DELIGHTFUL INGREDIENTS 


FIRST 1,000,000 guaranteed circulation among the best 
families in America — intelligent — responsible — with money 
to buy advertised products. 


SECOND A low advertising rate —lower than quality 
circulation has ever been quoted — competing in rate with 
mass magazines. 


THIRD Increased reader interest — due to the sparkling 
new editorial content. 


FOURTH Increased inquiry return and substantially 
lower cost per inquiry. 


FIFTH Proven sales results on products sold through 
dealers as well as products sold by mail. 


SEX TH Extra profits to advertisers who adopt this proven 
way to secure tangible sales at a reasonable cost. 


* * * 


The recipe is simple — the results are certain. A slice of this 
cake is yours for the asking. To get it, put the New LITERARY 
DIGEST on your advertising schedule. THE LirerAry DiceEst, 
354 Fourth Avenue, New York City. 


WHAT $1 BUYS 


Number of page advertisements delivered 
for every dollar spent - 


in The Literary Digest . . . . . 420 pages 
in Cosmopolitan** . ... . 370 pages 
in The Saturday Evening Post* . 380 pages 


in Time*® . . . . «. « « « « 290 pages 


*Larger page size than the Digest’s  **Smaller page size than the Digest’s 
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ADVERTISING AGE 


July 14, 1934 


Part of Montreal Harbour, with over 10 dock miles. 
over the business centre. 


It is the Metropolis and leads the entire Dominion in Finance, Shipping, Railroads, Manufactures and Steel Fabrication. It is the 
Gateway to Canada... 
the year and is located 1000 miles from the open sea. 
it is the aggressive leader in so many lines. . 


BANKING 


Office buildings tower ° 
The manufacturing district starts at the left. 


Montreal has the largest FRENCH speaking population in the world, except PARIS. 


1,018,124 in the Metropolitan Area... 60% FRENCH 


978, 131 in Surrounding Territory - - 


85.6% French 


Making a Total for the Montreal Market District a 1,996,255 - = 72.8% French 
What New York is to the United States, Montreal is to Canada. 


All of the twelve banks in Canada have their head 
offices or Eastern divisional headquarters in Montreal. 
Of the total number of 3,625 branch banks in Canada, 
243 are in Greater Montreal, and 582 in the Montreal 
Market District. Montreal is the financial centre of 
Canada. 


INSURANCE 


SHIPPING 


- 


second only to New York as the leading seaport of America, though the harbour is open 7 months only in 
Montreal is not particularly identified with any ONE type of industry, for 
. a city with a population of 1,018,124 in the metropolitan area. . 


. 60% French. 


Montreal is one of the great insurance centres of 
the world. Major companies of the Dominion have 
their executive headquarters here, and, in addition, 
most of the big insurance companies of Great Britain, 
France and the United States have their principal 
Canadian offices in Montreal. 


Montreal is one of the greatest grain exporting ports, 
not only in Canada, but in the world—handling approxi- 
mately 90 million bushels per annum. In its peak year, 
1928, the total was 211,000,000 bushels. 

The port handles over 75% of all overseas Exports 
and Imports. In one year, commodities other than 
grain totalled 7,757,203 tons. 

The Canadian Pacific Steamships, Canadian National 
Line and Canada Steamships are all directed from 
this point as well as the huge volume of other trans- 
atlantic traffic and sailings to all ports of the British 
Empire. 


MANUFACTURES 


RAILROADS 


The Canadian Pacific and the Canadian National 
Railroads have their headquarters in Montreal, the 
operating centre for practically every mile of railroad 
in the Dominion. 

Not only are the executive offices for both major 
railroads in the city, but the C. P. R. has its Angus 
Shops here and the Canadian National its Point St. 
Charles Shops here, each with payrolls sufficient to 
support the average town. 

The Canada Car and Foundry plant and that of the 
Montreal Locomotive Company would support two more 
such towns. 


Montreal is the foremost manufacturing city in 
Canada. The Metropolitan area annually produces 
$492,290,720. The textile industry is the largest labour 
employing group in industry and within the Montreal 
metropolitan area and Montreal Market District is 
found over 75% of the Dominion production. Greater 
Montreal leads in the production of 


0 er eee ae 76% of Dominion Volume 
Clothing for Women........ 53% of Dominion Volume 
Clothing for Moen. é.66c6ss 47% of Dominion Volume 
Boots and Shoes, Leather... 35% of Dominion Volume 
DE 2 oh alee vetse'e 386% of Dominion Volume 
Sugar Refining, over....... 40% of Dominion Volume 
OS. 3 cb 4 Bask eK Ss 50% of Dominion Volume 


Also leads in the manufacture of electrical apparatus, 
biscuits, confectionery, men’s furnishings, paints and 
varnishes, and one of iits flour mills has a capacity of 
6000 barrels a day, the largest in the British Empire. 

Outstandingly first also is steel fabrication and 
bridge building. 

The executive offices of the great pulp and paper 


industry and of the vast hydroelectric developments 
are in Montreal. 


KELVINATOR'S 
NEW MODEL TO 
SELL AT $77.50 


Detroit, Mich., July 12.—Kelvinator 
Corporation is the latest refrigerator 
manufacturer to capitalize the inter. 
est created by plans of the TVA. The 
company has announced a magazine 
campaign for a new electric refriger 
ator called revolutionary in price, 
size and design. 

The new model, a small, light- 
weight, lift-lid box, to be known as 
the “Electric Kelvin Chest,” will be 
delivered and installed for $77.50 plus 
freight. H. W. Burritt, vice-president 
in charge of sales, said national dis- 
tribution will begin this month. 

Although the schedule has not 
been completed, Brooke, Smith & 
French, Inc., the agency in charge, 
revealed that promotion will get un- 
der way with the Aug. 4 issue of the 
Saturday Evening Post. 

The new refrigerator, which is 36 
inches high, 27% inches wide and 19 
inches deep, incorporates standard 
Kelvinator mechanical equipment, 
according to the company. Net vol- 
ume is 2 cubic feet and shelf area is 
4.3 square feet. 


See Four Distinct Markets 


Features include a removable bas- 
ket to accommodate fruit, vegetables 
and small articles; a temperature se- 
lector on the front of the cabinet; a 
white porcelain table top; two freez- 
ing trays, and a stainless porcelain 
bottom in the food compartment. 

Four distinct fields are visualized 
as markets: 

1. Homes where low price is both 
the first and final consideration, and 
where, up to now, the prospective 
user has been unable to afford elec- 
tric refrigeration even for perish- 
ables. 

2. Homes already equipped with 
larger refrigerators but needing a re- 
serve or auxiliary cabinet, possibly 
for beverage cooling. 

3. Summer cottages in which sea- 
sonal use has heretofore made the 


Rises 


This MONTREAL City Market Is 


ets: 
* * 


A small part of the Montreal Industrial Area 
showing part of the Harbour, Grain Elevators 


and 


Here is activity that few outside the immediate dis- 
trict begin to realize. Imagine, then, this potential 
market of over a million consumers plus almost an- 
other million in the Montreal Market District that can 
be covered only by appealing to them in their own 
language and in the case of 72.8% of these people this 
means FRENCH, the language they talk, think and 
read. 

Intelligent sales effort and organization, backed by 
adequate advertising, will make this French reading 
market yours. 

Plan the necessary advertising coverage in the media 
that reach these people! 


- - 60% FRENCH 


The facts presented here have been gathered and 
compiled from Government and other statistics by the 
Montreal La Presse, in the interest of manufacturers 
and others who desire to develop trade possibilities in 
this French speaking and READING market. 

For information on marketing conditions in the Mon- 
treal Market District, address:—Business Manager, La 
rhe Montreal (Canada’s French National Newspa- 
per) or 


S. L. Rees, 213 Metropolitan Bldg., Toronto, Ont. 

Clougher Corporation, 19 Craven St., Lanton, WC-2, 
New York Office: 200 Fifth Ave. { William J. 
Chicago Office: 410 N. Michigan Ave. § Morton Co. 


7 MONTREAL 


MARKET DISTRICT 


ae | oa 


ot batons 


a few of the manufacturing plants. 


Metropolitan Area 
1,018,124 


purchase of an electric refrigerator 
/seem too much of a luxury. 

| 4. Roadside stands, confectionery 
|'shops and other small business 
| places requiring a limited amount of 
| refrigeration. 


| Carr Joins Agency 

| Vivian E. Carr, who has been with 
Henri, Hurst & McDonald, Ine., and 
Montgomery Ward & Co., Chicago, 
and station WMBC, Peoria, has beet 
| appointed to the copy staff of Black- 
| ett-Sample-Hummert, Inc., Chicago. 


METRO GRAVURE offers the ‘ 
biggest coverage of Metropoli- | é 
tan America, the best market l 
at the lowest cost. I 


Circulation more than five an‘! 
a quarter million, nearly si*- 
| teen million readers. 


Pa Eattgtind, Stroot Mert | 
PRACTICAL] 
BUILDER 
will cover entirely the Building Contracting fielé 
INDUSTRIAL PUBLICATIONS, INC., Chica 
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11 


PASSES AWAY 


L. D. Wertheimer 


AAA PICTURES 
FOOD BUYER AS 
CANNERS’ PREY 


Washington, D. C., July 12.— The 
interest in the initial appearance of 
the “Blue Eagle,” weekly newspaper 
published by NRA, was somewhat 
overshadowed by the demand of 
“Consumers Guide,” fortnightly pub- 
lication of the consumers’ counsel of 
the AAA, for “informative labels” on 
cans of food. 

The front cover of “Consumers’ 
Guide” carried a line cut showing a 
blindfolded woman groping among 
cans bearing superlative claims on 
the labels. The caption said: “Now 
the canners can unite to take that 
blindfold off.” 

The cans in the drawings were 
labeled ‘‘Peerless,” “Superior,” “Su- 
blime,’” “Wonderful,” “Grand,” etc. 

A signed statement by Frederick 
C, Howe, consumers’ counsel, quoted 
from the canners’ code and asserted 
that “canners have a chance now to 
act together as an industry to give 
consumers facts they need to know 
to make wise purchases—to help 
consumers see inside the can by put- 
ling informative labels on them—to 
give consumers the same chance to 
know what they are buying that can- 
ners have to know what they are 
selling.” 


For Field Men 


The “Blue Eagle,” the new NRA 
weekly, is a tabloid paper with five 
columns and eight pages. It is 
pledged “to tell a simple story of the 
happenings of the National Recovery 
Administration to those who are not 
in close daily touch with Washington 
headquarters.” 

No advertising will be accepted, 
but the editors publish advertise- 
ments which have referred favorably 
to NRA. The first issue, for in- 
Stance, carried an advertisement of 
Bloomingdale’s, New York, which re- 
centiy appeared in the New York 
Times. The caption was “Under the 
Blue Bird of Happiness,’ and the 
advertisement pictured improved 
business conditions on a map of the 
United States. 

By the same token, favorable car- 
‘oons also will be used. Page 1 was 
devoted in part to a reproduction of 
4 cartoon from the Washington 
Daily News, Scripps-Howard news- 
Pape) 


_ Receives Award 
The Idaho Power Company re- 
“lve the George A. Hughes Award 


of ¢& 


*1.000 and a silver cup at the 


eaiso Electric Institute convention 
ae Atlantic City, in recognition 
ai the utility’s record in merchan- 
i a8; electric ranges between Jan. 


», and March 31, 1934. 


B. J. McKinney Dies 


Benjamin Jackson McKinney died 


*t his home in Marietta, O., July 8. 
a former mayor of his home 
* “0d founder and publisher of the 


He y 


L. D. Wertheimer, 
Agency Leader, 
Taken by Death 


Washington, D. C., July 12.—The 
theimer, president of the New York 
agency of that name, died Thursday 
evening, July 5, after a long illness 

He was well known in advertising 
circles of England as well as those 
of the United States, as he served 
in the publicity department of the 
Cunard Steam Ship Company before 
coming to this country. 

Mr. Wertheimer was with the At- 
las Agency until 1920, when he be- 


came vice-president and _ general 
manager of the John Curtis Com- 
pany. In 1931, he formed the L. D. 
Wertheimer Company, which has 


The agency will be continued as 
heretofore, with E. D. Schmerler, 
vice-president, in charge. Mr. 
Schmerler, who is also general man- 
ager, has been in complete charge 


specialized in transportation adver- 
tising. 


Kansas City, July 12.—Per- 
haps heralding formation of similar 


bodies in other cities, the Consumers’ 


for some time because of the illness 
of his chief. He has been associated | 


with Mr. Wertheimer for nine years. | 


James W. Bean Dies 


James W. Bean, one of the editors | 
and owners of the Cambridge, Mass., 


Chronicle, died July 6 at the age of 
68. 


Council of Jackson County has been 
The Council has in- 
vited representatives of compliance 
| boards and code authorities to come 
before it with explanations of their 
activities, and the organization's pro- 
gram will be based on the need as 
revealed by these addresses. 

The Consumers’ Council represents 


organized here. 


a cross-section of Kansas City life. 
Mrs. R. J. Curdy, wife of a physician, 
is chairman, while Milton Schwind, 
an attorney, is vice-chairman. 


The Council has displayed interest 
thus far in proper labeling of mer- 
chandise to give the consumer maxi- 
mum information; provisions for pre- 
venting offering of “loss leaders” by 
retailers; and possible excessive 
profits to dealers in some lines by 
reason of codes. 


Smith with Continental 


R. Robert Smith, formerly with 
A. H. Geuting Co., Philadelphia, will 
join Continental Distilling Corpora- 
tion, Philadelphia, July 16 as sales 
promotion manager. 


-———— er Eg 


PHILLIPS 66 CONTRACTS FOR 


New and Larger SPECTACULAR 


Do Federal Spectaculars Pay? 


Phillips 66 has provided the answer! 


Long represented on Chicago’s “Skyline of Signs,” Phillips 66 has now decreed that a 
new and larger Federal Spectacular will henceforth drive home its advertising message 
to Chicago’s buying population—while that buying population is on the buying path. 


And so—the new and better Spectacular here illustrated—showing head on to Chicago’s 


great Outer Drive—turned “on burning” June 28th. This day-light picture clearly 
shows that such signs have daytime as well as night time value. 


More and more advertisers are “Saying it with Federal Spectaculars” in the great 
oa pan ene Chicago Metropolitan Market and elsewhere. 


FEDERAL ELECTRIC COMPANY, INC. 
CLAUDE NEON FEDERAL COMPANY 


225 NORTH MICHIGAN AVENUE 


BALTIMORE 


LOUISVILLE 


CINCINNATI DALLAS DULUTH 
MILWAUKEE MINNEAPOLIS 
Subsidiaries: 


FEDERAL BRILLIANT CO. 
St. Louis and 
Kansas City, Mo. 


INDIANAPOLIS 


NEW ORLEANS PHILADELPHIA 


CHICAGO 


LEXINGTON 
ST. PAUL 


CLAUDE NEON FEDERAL CO., SOUTHWEST 
Oklahoma City, Okla. 
Tulsa, Okla. 


Wichita, Kan. 
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ae wy re so neues | 7) a 7 2S Bie 
ci Es ; . , —— 2 ‘ ar,” said Mr. Ford 

© vertising columns of these papers, it other make of car said ord, 

s RADIO EXPERT P. & G. Planning was said. In addition, a nationwide | FORD evidently referring to the current 

a Chevrolet outdoor campaign aimed 


Unique Contest 
On Camay Soap 


Cincinnati, O., July 


and unprecedented grand _ prize, 
guaranteed by the sponsors to last 


stimulate sales of Camay Soap in 
a nationwide contest for the women 
of America, to be announced shortly 


in hundreds of leading newspapers 


| will be made public through the ad- 


| 


Paul Holman Faust, new radio 
director for Mitchell-Faust Adver- 
tising Company, Chicago. 


BIG CASUALTY 
WRITER STARTS 
NATIONAL COPY 


Detroit, Mich., July 12.—-The grow- 
ing importance of insurance a 
source of advertising lineage was 
further emphasized this week with 
announcement that the Standard 
Accident Insurance Company has 
joined the ranks of national adver- 
tisers. The company is the first in 
the casualty field to take this step, 


as 


most of the copy now appearing 
coming from life insurance organi- 
zations. 


The new campaign, marking and 
celebrating the Standard Accident's 
golden anniversary, will be handled 
by CC. EE. Rickerd Advertising 
Agency. Mr. Rickerd was advertis- 
ing manager of the company before 
forming his own agency. 

In branching into the national 
field, Standard was faced with the 
necessity of expanding its sales or- 
ganization to meet the new oppor- 
tunities. Though 5,000 agents are 
already affiliated with the company, 
the number will be increased through 
a campaign in insurance papers. 


Getting More Agents 


. Coverage of this field will be ob- 
: tained through American Agency 
Bulletin, Best's, Casualty Insuror, 


Eastern Underwriter, Insurance 
Field, Local Agent, Michigan Manu- 
facturer & Financial Record, Na- 
tional Underwriter, Northwestern In- 


surance, Rough Notes and Under- 
writer's Report. 
On the general schedule is For- 


tune, about which the campaign 
be built; Time, Nation's Business and 
New York Journal of Commerce. 
Several other business papers, such 
as American Bankers Association 
Journal, American Bar and Credit & 
Financial Management are also 
the schedule. With the arrival 
fall, it is believed newspapers 

radio will be added. 

The advertising dominated by | 
an art photograph of an hour glass, 
typifvying a soundly financed, time- 
tested organization built on a foun- 
dation of service, reputation, tradi- 
tions and experience. It points out 
that “over a million people are pro- 
tected by the insurance policies and 
fidelity and insurance bonds now in | 
force with the Standard Accident.” 


will 


on 
of 
and 


is 


Hennegan Retires 


Joseph F. Hennegan, who with his | 
two brothers founded the Hennegan | 
Lithographing Company, Cincinnati, | 
fifty vears ago, has retired from the 
presidency of the firm. | 

Station May Pay Tax 

Station WWNC, Asheville, N. C., 
will pay a city privilege tax of $100 
if the city council adopts a proposed 
amendment to the revised license and 
privilege schedule. 


12.—A new 


ihe winner’s lifetime, will be used to} 


throughout the country, it was| 
stated today by the Proctor &| 
Gamble Company. 

Complete details of the contest 


ladvertising campaign, supporting 
the contest announcement, will be 
|continued through more than 1,800 
|} weekly newspapers, and over a Nna- 
| tionwide radio network, 
|}to company executives. 

Jesides the major award, which it 
was stated is one of the 
usual ever offered in a contest 
this kind, there will be more than 
500 other prizes awarded to the con- 
testants. Judges in the contest will 
be three leading maga- 
zines for 


ecitors of 


women. 


Now Morning Daily 

The Daytona Beach, Fla., 

Record has started publishing 
ing instead of evening. 


according 


most un- | 
of | 


| 


Sun- | 
morn- | 


TO CHEVROLET 


Detroit, Mich., July 12.—‘There 
are some things we refuse to do to 
sell a car,” said Henry Ford in a 
letter published as an advertisement 
by the Ford Dealers of Michigan this 
week. The retort is believed to 
aimed at the Chevrolet Motor Com- 
pany as the latest development in 
the debate between these major or- 


be 


ganizations, which has at times 
taken on an acrimonious tone. 
“For one thing, we refuse io 


at the Ford Motor Company’s engine 
replacement service. 


“An intelligent purchaser will 
speedily conclude that only a bad 
product requires bad sales meth. 


ods,” was the next Ford barb. 

The remainder of the advertise. 
ment was devoted to a hard selling 
talk for Ford, its chief reiterating 
his belief that “our 8-cylinder car 
is as economical to operate as ar 
lower number of cylinders.” 


Named Official Paper 


The American Citizen, Des Moines, 
Ia., was named official publication 


|of the National Italian Civic League 
poison any one’s mind against an-/at its convention in Chicago. 
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Montrose Agency Accepts 
One Account; Drops One 


Montrose Advertising Agency, New 
york, has been appointed by Edward 
vaczy Import and Export Company, 
wew York, U. S. distributor for Klos- 
ter Hradisch Malt and Saaz certified 
hops P 

The agency also announced it has 
vosjgned the Bestform  Brassiere 
Con iny account. 


Smith Tours Canada 


Allen C. Smith, head of the Allen | 


c. Smith Advertising Company, 
Kansas City, Mo., is making a tour 
of Canadian cities, calling on pub- 


rs, banks, and others with whom 
his company has had relations. It 
js possible that a Canadian office will 
be established. 


ing camera. One of these insertions | soft” tooth powder, the rest excited 

ran 450 iines. |readers about newsreel pictures. 
On behalf of Forhan tooth powder,| “If you pass through the business 

the pictures, three snapped in quick | section of Genesee street,” it said, 


News Photos of 
Strollers Make 


° succession, are given free to persons |“‘spot the Forhan camera man. 

Forhan Premium who send the*coupon handed them | You'll get three free photos like 
eae, |by the candid camera man, along | those above... . 

| with the front of a Forhan tooth; “They're the rage in Utica = 

| New York, July 12.—Persons in-| powder carton and postage stamp,|these Forhan Newsreel snaps. Ev- 

| terested in obtaining news  photo- | to the company’s office in New York, |erybody’s flocking around the For- 

|graphs of themselves are being af-| which is handling the test direct. han Camera Man to get free this 


|forded an opportunity by the For- 
han Company, Inc., in a number of 
tests. 


New Yorkers for the past several 
months have paid 25 cents for three 
| 2%x3 pictures of this type, as 

The plan was first tried in Provi- | learned by an ADVERTISING AGE re- 
dence, where no advertising was | porter, who was snapped as he en- 
given it. In Utica, three newspaper | tered a building to obtain this story. | these unposed action photos.” 
advertisements during the 10-day} Forhan’s Utica copy reproduced If Forhan’s decides to stage the 
test call attention to the desirability | typical photographs, pledging prompt | Main street game on a widespread 
of spotting the Forhan camera man, | delivery. The final paragraph deliv- | scale, it will not be before fall, it 
| who carries a horizontal, quick act-| ered a selling story for the “downy- jis learned. 


new kind of natural, lifelike photo 

. taken just the way celebrities 
are snapped for the 
Hurry up! Join the picture parade. 
Give your friends a big kick with 


newsreels. 


HE SALESMAN IS 


for her table. But there are certain circumstances under which 
she would be the last person in the world to admit it. 


When she is bathing, for example, or otherwise busy with the im- 4 
portant business of her personal charm. Or when she is eagerly plan- 
ning a trip to Bar Harbor—or Bombay. Whenever, in short, something 
else is more important to her. 


One of the easiest known ways to muff a sale is to present your 
product to the right woman at the wrong time. In selling this is an 
axiom, yet advertisers have ignored it for years. It remained for one 
magazine to recognize this all-important selling principle and change 
its entire make-up to meet it. 


That magazine is McCall’s. To make your story more effective by 
introducing it at the right time, the contents of McCall’s have been 
divided into three sections, according to the three basic moods of 
women. These are Romance, Her Home, Herself. 


Now an advertiser of table silver can tell his story when she is read- 
ing about such household matters as food and furnishings in McCall’s 
HoMEMAKING. The soap manufacturer gets a better hearing when she 


1S already thinking about 


Beaury. And the romantic appeals, ways to pleasure and relaxation, will 
find hera ready listener when she is reading McCall’s Ficrion & News. 


An interesting departure? Yes, but much more than that. For it 
works. And the reward for advertisers who have taken advantage of 
it has been a sudden and dramatic drop in the cost per inquiry. 


Tell your story at the right moment in the new McCall’s. McCall’s 
Magazine, 230 Park Avenue, New York City. 


— McCall's STYLE & BEAUTY to AIDS - COSMETICS - cet 


at bhi . 


. 


ee FICTION & NEWS tor ano ° Wedaaged ich ng ° seat: 
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“WHICH OF THE SIX WOMEN’S 
MAGAZINES 00 YOU CONSIDER BEST 
ON THE SUBJECT OF WHAT TO WEAR?” 


When 3,000 leading Home Economists were 
asked this question in a recent poll, here is 
how they voted: 
37% voted for McCALL’S 
22% voted for Good Housekeeping 
21% voted for Delineator 
12% voted for Pictorial Review 
5% voted for Ladies’ Home Journal 
3% voted for Woman’s Home Companion 


RIGHT. Every hostess needs smart silver 


DO YOU THINK IS MAKING THE 
GREATEST PROGRESS?’ 


This question was also asked in the same 
questionnaire to 3,000 Home Economists with 
this return: 
45 % voted for McCALL’S 
34.2% voted for Good Housekeeping 
7 % voted for Ladies’ Home Journal 
5.4% voted for Woman’s Home Companion 
5.4% voted for Delineator 
3 % voted for Pictorial Review 


the care of her skin—in McCall’s StryLe & 


ADVERTISERS AGREE WITH 
THESE HOME ECONOMISTS 


HOSIERY - UNDERWEAR - CLOTHES 


CHILDREN'S NEEDS - HOUSEFURNISHINGS 


AUTOMOBILES - BOOKS - INSURANCE 


FOR TENNIS COPY 


| 
| 
| 
J 


Lee 
"Sporting Goods Dealer" trophy 
won by his agency for the copy of 
its client, Campbell's Book Stores, 
Los Angeles, judged the best piece 
promoting National Tennis week. 


Ringer proudly displays the 


Ringer Tennis 
Advertisement 


Takes Trophy 


Los Angeles, Cal., July 12.—Cap- 
turing first prize in the National 
Tennis Week advertising contest, the 
Lee Ringer Advertising Service of 
Los Angeles is the possessor of the 
huge permanent trophy emblematic 
of its victory. 

The award, made by Sporting 
Goods Dealer, goes to the store which 
carries the best newspaper adver- 
tisement promoting National Tennis 
Week. The Ringer agency prepared 
the prize-winning advertisement in 
behalf of its client, Campbell’s Book 


Stores of Los Angeles. The prize 
is a distinctive columnar trophy 


over two feet high, topped by an 
action figure of a tennis player. 

The three column by nine-inch 
advertisement featured the theme, 
“California, Home of Champions, 
Celebrates National Tennis Week.” 
It listed the Golden State’s notables 
in the tennis world, including such 
satellites as Ellsworth Vines, Lester 
Stoefen, Helen Jacobs, Helen Wills 


Moody, Keith Gledhill, and a host 
of others. 

Said Lee Ringer, head of the 
prize-winning agency, “It is alto- 


gether fitting that California, where 
we play more tennis than anywhere 
in the world, should take the lead in 
advertising this important sport.” 


Old Gold Aids 


Commuters in 
Morning Game 


New York, July 12.—Sales of Old 
Gold are being helped at rail ter- 
minals and in the suburbs by the 
use of lightweight lap boards for 
eard-playing commuters. 


Practically all the railroads en- 
tering or connecting with the city 
now are supplied with the lap 
boards, which are in vivid Old Gold 
colors and are kept fresh by fre- 
quent replacement. According to an 
official of the company, card players 
have given them “a fine reception.” 

They are usually obtained from 
ticket collectors at the start of the 
suburban run. Collectors know the 
approximate number to carry and 
are acquainted with the usual card 
groups. 

Distribution of the lap boards is 
made through Old Gold salesmen 
and dealers. The company supplies 
them only on request. The device 
enables P. Lorillard Company to 
keep Old Golds not only before the 
players but also the galleries that 
gather ’round. It also acts as a 
small poster when being carried to 
the cars and to the seats of the 
players. 
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VINEGAR SALES JUMP 


| 


These attractive decanters have 
greatly increased sales of New 
England es 


PALMER PLEADS — 
FOR VOLUNTARY 


COPY CLEAN- UP 


Outside Censorship Alterna- 
tive, Coast Club Hears 


Portland, Ore., July 12.—A _ plea 
that advertising clean its house 
from within before outsiders, know- | 
ing little of the business or its re- 
quirements, secure the power to 
clean it from without, was made to 
the Pacific Advertising Clubs Asso- | 
ciation today by T. D. Palmer, na- 
tional advertising manager of the 
New York Times. 

“It is obvious from the many and 
severe criticisms leveled against ad- 
vertising recently that something is 
at fault,” said Mr. Palmer. “In the | 
past, advertising has done more than | 
any outside force to correct its own | 
abuses. So today, as advertising be- 
comes more conscious than ever of 
its social responsibilities, of its 
power for social good or evil, it will 
do its own house-cleaning.” 

He made the prediction that ad- 
vertising must become socially re- 
sponsible and responsive to the 
social demands made upon it if it 
hopes to fight off the official cen- 
sorship and restriction which threat- 
en it. 


Opposes All Censorship 


“And there must be no censor- 
ship or restriction of advertising,” he 
asserted, “except that which comes 
from within.” 

Mr. Palmer said the interests of 
the public have been too little con- 
sidered in all of the discussions as 
to the merits or demerits of adver- 
tising. 

“We have not brought, as we 
should have done,” he said, “the pub- 
lic’s interest into the debate as to 
what is to be done about advertis- 
ing. Too much of the talk has con- 
veyed the impression that the public 
is the victim of advertising. The 
public is really the beneficiary of 
good advertising. The public should 
be brought to realize what it has at 
stake in the proper solution of the 
problem of advertising. 

“Do not misunderstand me as de- 
fending all advertising. The public 
has been victimized to some extent. 
The advertising fraternity should be 
the first to proclaim that and to take 
affirmative action to clean house. 

“The welfare of advertising men, 
of the great body of honest adver- 
tisers, and of publishers alike is 
bound up in the protection of honest 


advertising. If advertising is to grow | 


—as it must, because it is one of the 
most essential tools of business—it 


can only grow on the foundation of | 


truth and honesty.” 


Ruben Joins Agency 

Alex Ruben, for several years with 
the advertising department of the 
Los Angeles Times, has joined the 


Pack Vinegar 


volume of business in their history. 


| liquor industry and the tie-up was The New England Vinegar Works 


—. 


re-use, | While a slight increase was made in | Okla., has joined the Arbee Advyer. 


la decanter = for 
| ‘the price of the vinegar, the differ- | tising Agency, Terre Haute, Ind. 


|though not for vinegar. 
“While this company and others | ential by no means covers the retail | 


In De can t e r, | have put out vinegar in cruet shaped | cost of the decanter. 
The Lansford, Pa., Evening Recorg 


bottles,” explained Karl M. Frost, 
Sales } do u ble president of the Harry M. Frost Com- | Miss Coffin Named has appointed DeLisser, Boyd & Ter. 
Jo Coffin, a member of Typograph- hune national advertising represen. 


pany, Boston agency in charge of the | 
ical Union No. 6 and of the Woman’s | ‘atives. 


| promotion, “as far as we know no 
s > > nd 

Somerville, Mass., July 12.—The | one has ever before offered pint a oe icdon Gea tah Donen oi | 
sistant public printer, succeeding | 


New England Vinegar Works hitched | quart decanters especially designed 
Mary A. Tate. 
| his own firm of certified public ac. 


| their wagon to a star, with the result | to be re-used as liquor containers.’ 
> 
Dealey s New Work 'countants and member of the Am ri- 


that they are enjoying the largest | The decanter comes in both pint 
and quart sizes, the latter being par- 
useful to whisky lovers. 
T. W. Dealey, recently art director | can Institute of Accountants, has 
packing the com-| has exclusive rights to this decanter | and production manager of the Don | been elected treasurer of Donahue 
according to Mr. Frost.| Watts Advertising Agency, Tulsa, | & Coe, Inc., New York. 


Appointed by Daily 


Patterson Joins Agency 


| W. D. Patterson, former head of 
The star is the recently revived | ticularly 


accomplished by 
pany’s New England cider vinegar in package, 


General Outdo | 


XY 


ICAG* 


The best place to sell is where people are bu 
crowds of ready buyers since 1929. Just \ 
retail trade in Chicago will again reach a nev 


Chicago leads all the nation in percentage of! 


Payrolls are closer to normal in Chicago than 


Employment is up 22% and payrol 18% ofp. 


during this same period. 


The World’s Fair is attracting a national audience compmtr : 
spend several hundreds of millions of additional dollars in Chicago digi: 

One medium, Outdoor Advertising, is the only form of | 
for the single cost of Chicago coverage. 

National advertisers everywhere have scheduled special Ou! 
larly during the Summer and Fall months in order to take full advan 


515 South Loomis St., Chicago, II., esd 
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Llewellyn-Seymour Com- 
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| Frank R. Pierce, sales manager, 
| said the new campaign is based on 


“ — It’s the Calm | 
Belews Temgeet sa nue 


°* ° opportunities to salesmen because of 
weg For Frigidaire | public dissatisfaction with old fash- 


ioned methods of refrigeration and 


en- 
Dayton, O., July 12.—Frigidaire the normal hot weather increase in 
corporation is contacting its entire | SPollage of foodstuffs. 
sales organization of 18,000 men Selling activity to households will 
y this week in anticipation of a new | focus attention of prospects upon 
of sales drive to begin next Monday. | the Frigidaire super-freezer. Demon- 


an jt will be supported by 1,500,000 | strations will be made with a cut- 
jines of newspaper copy, use of a away super-freezer to emphasize the 
dozen magazines, posters, and spot advantages of brass construction and 
proadcasts. |other Frigidaire features, including 


the stain-proof anodized aluminum. 

In the commercial field, salesmen 
will follow up prospects developed 
at recent food and beverage meet- 
ings, at which 200,000 retailers saw 
the sound film, “We’re in the 
Money.” 


More than 600 newspapers will be 
used in the coast-to-coast campaign. 
In other cities, dealers will place 
copy on a cost-sharing basis, with 
local testimonials holding the place 
of honor. 

Poster advertising will continue 
the theme, “Ours is a Frigidaire ’34,” 
which has been used since spring. 


There are 1,250,000 more Frigidaires 
in use than the next most popular 
make, according to the company. 


Joins “True Story” 


L. E. Hurst, formerly of the Gilt- 
ner Insurance Service Company, 
Des Moines, Ia., has joined the 
western office of True Story at Chi- 
cago. 


Editors Pick Chicago 


The Alabama Press Association 
will hold its annual convention this 
year in Chicago. A special train will 
| leave Birmingham Aug. 17. 


nN 
: 4 


T MARKET «: SPENDING 


buyg@letail trade in Chicago has not witnessed such 
st wHother markets go into their summer slump, 


new 
- of fl employment. 
thanfother metropolitan market. 


Mo 9 } .....And Chicago led the 
t 


‘isit. 


first market in spending. 


country last year 


and Missus first citizen of all other markets in the nation, who will 
bing that reaches this premium market and transient national audience 


lising displays in Chicago throughout he year of 1934 and particu- 


Branches in 39 cities. 


rvations early 
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ADDED INDUCEMENT 


(OENUINE PLAT INVE-BAROED COIP-PROOF CaTETAL EK) 


Given Free Solely to induce You to Try This Delicious New 
So4 JELKE’S 
“GOOD LUCK 


VEGETABLE MARGARINE 


FREE-aT Your crocers 
Came FREE WWh the Perchaee of OME POUND of 
(OOD LUC Vagetahte Margarine at tthe Regaine Priee. 


. 
re Cone Om ot ee Ser Meee” at oe hendted 
t 


Te Get This Lovely Glassware Free—And Give Your Famuly an Enyoyable New Treat 
SIMPLY DO THIS 


John F. Jelke Company, Chicago, 

is offering free glasses in a test 

newspaper drive to increase sales 
of its oleomargarine. 


LEARN TO REST. 
MRS. ROOSEVELT 
URGES AUDIENCE 


Makes First Broadcast {for 
Simmons Company 


Chicago, July 12.— With Mrs. 
Franklin D. Roosevelt emphasizing 
the necessity for complete and regu- 
lar rest, officials of the Simmons 
Company, manufacturer of the Beau- 
tyrest mattress, among other lines, 
expressed deep satisfaction with the 
first of five broadcasts made by the 
first lady of the land from A Century 
of Progress Monday night. 

With the daily papers assigning 
their best reporters to the task of 
following Mrs. Roosevelt around the 
fair, the public was fully apprised 
of the impending broadcast and tick- 
ets to the Globe theater in Merrie 
“ngland, the scene of the event, 
were at a premium. 

John W. Hubbell, advertising man- 
ager of the Simmons Company, who 
came to Chicago from New York to 
supervise the program, said that the 
company and NBC were besieged 
with offers from those anxious to 
pay for the privilege of seeing Mrs. 
Roosevelt at the microphone. These 
importunate folk were informed that 
their money could not help them in 
this case. The 350 available seats in 
the Globe theater were reserved for 
Simmons dealers, officers of the com- 
pany, newspaper publishers and 
other celebrities. 


Dealers at Broadcast 


The dealer representation was un- 
usually large because of the two fur- 
niture markets being held in Chi- 
cago. Simmons retailers were the 
envy of their comrades in the trade 
and again were emphatically re- 
minded of the value of Simmons 
franchises, from the personal as well 
as the business viewpoint. 

Mrs. Roosevelt’s appearance at the 
mike was divided into two periods. 
During the first, she confined her- 
self to comment on general news 
of the day. In the second, she 
stressed the hectic nature of present- 
day life and the consequent neces- 
sity for speedy recuperation through 
sound sleep. 

Asked whether the Simmons Com- 
pany had suggested this topic, Mr. 
Hubbell contented himself with the 
explanation that this is one of the 
subjects in which Mrs. Roosevelt is 
interested. 

The first lady received $3,000 for 
the broadcast and will get the same 
sum for each of four others to take 
place in September with the same 
sponsor. She will be in either New 
York or Washington at that time, 
according to present plans. The 
$15,000 will go to charity. 
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ADVERTISING AGE 
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vertisements. 


+ 3 RECIPROCITY IS | pended last year by his office on aa-| a | a i ie ie OF NEWSPAPER 


The order called upon the land 
office to use newspapers in accord- 
ance with standing regulations and 
added: 

“Provided, subject to legal restric- 
tion, that Democratic papers shal!’ | 


IN ADVERTISING be designated for all publications to | 
|be made under this authority and 


'that not more than three newspapers 


| shall be selected in any one locality.” 

Washington, D. C., July 12—News-| Most of the land office advertise- 

papers favoring the policies of the|ments are placed in small weekly | 

New Deal are being rewarded with | newspapers in the western states, | 
paid advertisements, according to at|it was explained, 

least two Government departments. | The order was regarded by observ- 


ers here as being significant because 
of plans of the Tennessee Valley 
Authority to sell electrical supply 


Secretary of the Interior Ickes let 
it be known at his press conference 
that he had ordered his department’s 


General Land Office to place its ad-| equipment in the valley region. How- 
vertisements, subject to legal restric-| ever, officials of the TVA said no 
tions, in staunch Democratic news-|orders of this nature are contem- 
papers. plated. 


Department officials said the order 
was issued on July 1, 1933, and had 
been renewed for the present fiscal 
year. They said such procedure had 
been allowed by other administra- 
tions, but Mr. Ickes was the first | Poland, Me., and its affiliated com- 
Cabinet officer ever to “put it in pany, Poland Spring Co., have ap- 
; writing.” pointed Bermingham, Castleman & 
4s Pierce, Inc., New York. 


New Sparkling Water 
Introduced by BC&P 


Hiram Ricker and Sons, South 


Expenditure Not Determined The agency has released copy in 
eastern newspapers, magazines and 
car cards on the latter company’s 
new Sparkling Poland Water. Clin- 
ton Elliott is account executive. 


Commissioner Fred W. Johnson of 
the General Land Office said he 
could not estimate the amount ex- 


80.06 PER CENT! 


This is the remarkably high subscription renewal 

percentage of THE NATIONAL PROVISIONER, 

. the magazine of the meat packing and allied indus- 

. ; A | tries. Year after year readers renew their subscrip- 
, tions at this rate, one of the highest in the entire 


business publishing field. 


The reason is Editorial Enterprise—an alert and au- 
thoritative coverage of all industry problems which 
gives readers the information they want on manage- 
ment, manufacturing, processing, markets and mer- 
chandising. Reader interest based on editorial service 
of this character produces a high renewal percentage 
without forcing. 


The success of THE NATIONAL PROVISIONER 
during its forty-five years’ service of the giant meat 
packing and allied industries has been due to its 
knowledge of the needs of the field. Its editors have 
years of practical experience which enables them to 
produce a publication exactly suited to the require- 
ments of the management, operating, maintenance 
and sales executives who compose its reader audience. 
They subscribe because they want and need the pub- 
lication — without extraneous inducements in the 
form of premiums or combinations, and without can- 
vassers. Their renewals are a voluntary expression of 
their strong endorsement of the publication and its 
editorial policies. 


Send for our new booklet listing in detail the out- 
standing editorial campaigns which have appeared 
in THE NATIONAL PROVISIONER during 1933- 
1934. It will show you what we mean by Editorial 


Enterprise! 


THE NATIONAL 


Provisioner 


THE oot aed lied ed. 


Meat Packing and 
CHICAGO: 407 S. Dearborn Street 


aly) 


LOS ANGELES 
1031 South Broadway 


NEW YORK 
300 Madison Avenue 


OBJECTIVES OF 
GOOD NEWSPAPER 


St. Louis, Mo., July 12.—The dif- 
ference between a newspaper and a 
printing plant is revealed by the dec- 
orative motif in the main business 
lobby of the recently completed 
home of the St. Louis Star-Times. 
Though experts have come to marvel 
at the ingenious mechanical equip- 
ment in the plant, they have re- 
mained to ponder over the implica- 
tions in the “twelve commandments 
of the newspaper man.” 


Twelve symbols, wrought in ter- 
razzo, remind all who come that the 
search for truth is the driving power 
behind the newspaper. Marble of 
twelve tints, obtained from as many 
parts of the United States and the 
old world, ground and mixed with 
tinted cement, was used to give the 
variegated effect. The different col- 
ors are separated by strips of metal, 
delicately fashioned into necessary 
curves and angles to form the de- 
signs. 


Meaning of Symbols 


A quill and scroll convey the basic 
fact that a newspaper is built pri- 


marily upon something which is 
| written. A book and candle symbo- 
|lize the fact that before thoughts 


can be recorded properly on paper, 
however, the writer must acquire 
knowledge of the subjects which his 
work concern. 


A flaming torch reminds the ob- 
server that such writing, to be sin- 
cere, must be founded upon truth. A 
printing press brings the thought 
that such written matter, inspired by 
knowledge and founded upon truth, 
becomes a physical newspaper 
through the medium of this ma- 
chine. 


The winged heel of Mercury sym- 
bolizes the modern methods and 
equipment which have made possible 
the dissemination of this printed in- 
formation with almost miraculous 
speed. A shining star reflects the 
thought that a newspaper thus en- 
lightens the public by making known 
immediately happenings occurring 
throughout the world. 

“Anarm and column symbolizes the 
strength of public opinion thus cre- 
ated, while a shield reminds the 
student how this informed opinion 
serves as a shield for protection of 
the public weal. An hour glass is 
indicative of the fact that the news- 
paper’s task is never completed, 
while crossed swords remind the 
publisher that he must be relentless 


Lobby view of the new building of the "St. Louis Star Times" tenia some of the designs wrought in the 
terrazo floor symbolic of twelve commandments of the newspaper man. 


SYMBOLS TELL 


in his crusade for the principle of 
right. 

An eagle and flag remind him to 
be animated always by the spirit of 
true Americanism, while the scales 
of justice symbolize the final ob- 
jective. 


Asks Dentists 
To Prescribe 


Tooth h Brushes | 


Florence, Mass., July 12.—A new 
bid for the good will and patronage 
of dentists is being made by the Pro- 
Phy-lac-tic Brush Company in an 
effort to establish friendly relations 


is bt 
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between druggists and professional 


men. 

Under the new plan, the company 
will send a de luxe tooth brush to 
each of three dentists selected by 
the dealer. Each brush will be ac- 
companied by a letter identifying 
the druggist with whose compliments 
the free brush is being dispatched. 

The dealer is then expected to fol- 
low up the opening created in this 
way and to ask the dentist to give 
his prescription business to the 
dealer showing a disposition to co- 
operate. 

The plan is being tested on 3,000 
retailers before it will be staged on 
a national scale. The company be- 
lieves that the cooperation between 
dentists and druggists will help end 
ruinous cut prices on its nationally 
advertised brushes, as well as create 
new prestige and business for deal- 
ers. 


Wisconsin Foundation 


Picks Milk Brands 


The Wisconsin Alumni Research 
Foundation, sole owner of the Steet: 
bock patent for milk irradiation, has 
selected the list of brands which may 
receive Vitamin D: 

Borden’s, Carnation, Nestle’s, Pet. 
Wilson’s, Alpine, Blue Cross, Colum: 
bine, Country Club, Dairylea, Danish 
Pride, Everyday, Gold Cross, Golden 
Key, Hebe, Lion, Maricopa, Mt. Ver 
non, Northfield, Oregon, Pearl, Red 
Cross, St. Charles, Sego, Silver, and 
Silver Cow. 


Son Continues Paper 


A. L. Anderson, for more than 2! 
years in the publishing and adver 
tising business, has turned over bis 
newspaper, the Ringsted, Ia., Di* 
patch, to his son, who will continue 
publication. 


PRACTICAL 
BUILDER 


Is to be to the Building Contractor rie 
what “Advertising Age” is to the Advertising F 
INDUSTRIAL PUBLICATIONS, INC., Chicag® 
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CONTRASTS IN PACIFIC COAST BEER POSTERS EXEMPLIFIED IN CURRENT COPY 


| 
| 


Balboa Brewing Co., Los Angeles, and California Brewing Associa- 
tion, San Francisco, use widely different themes in current poster 
copy. The Acme beer poster, lithographed in twelve colors, and 
placed by Emil Brisacher and Staff, is remarkable for its simplicity. 


ILD SPONSORS 
"SILK PARADE AS 
| FALL PROMOTION 


+ Divides Effort Between Trade: 


; and Consumer 


New York, July 12.—In its general 

program to increase consumption of 

| silk, the International Silk Guild is 

' concentrating its present efforts on 

> a nationwide event September 17 to 

a 22, to be known as “Silk Parade.” 

" The plan is somewhat similar in 

© structure to that of Cotton Week, 

Bs sponsored for several years by the 
Cotton-Textile Institute. 

The Blaker Advertising Agency is 


veer aaiae 5% 


y in charge. Alfred E. Fountain, vice- 
p president, is account executive for 
)- / trade and consumer advertising, 
n ) which precedes point-of-sale activity 
: for Silk Parade Week. Ernest S. 
11 | @ Jaros, who has acted in a similar 
capacity with the Cotton Textile In- 
y stitute, is in charge of store promo- 
o fee tion work. 
y Fifty per cent of the total expen- 
C- diture will be spent on development 
ig — of the event within the trade, ac- 
tg cording to Mr. Fountain. In starting 
d. promotion, the sponsors had two 
yI- alternatives. One was to put all 
is — available funds into a consumer 
ve campaign, allowing its influence to 
ne flow back into trade channels. The 
‘0° other was to start with the trade 
and work toward the consumer. The 
00 latter method was adopted. 
on 
i Slogan for Promotion 
en Every branch of the trade will be 
nd provided with sales ideas and mate- 
lly rials, Paulino Gerli, president of the 
ite Guild, said. Mills, manufacturers, 
al’ — factors, wholesalers, department and 
specialty stores, other retail outlets, 
and the public will be acquainted 


with the advantages of silk and its 
fashion importance. “It’s smart to 


» “Se genuine silk,” the Guild is ad- 
‘ch fi Vising. 


en: There will be nothing antagonistic 
= to other textile fibers in the pro- 
: Notion, Mr. Fountain stated. It will 
Set, be @ straightforward presentation of 
1m utility and fashion facts. 
ish . The first step is now being 
jen ‘aunched in the trade. Every inter- 
Jer: *St in silk will come under the in- 
Red fluence of the advertising in the 
and trade press and by direct mail. This 
“PY informs the trade of the plan 
= Its advantages and urges whole- 
“farted support. 
gl The next phase of the drive is 
ver: ‘Nong retail outlets for silk. Eight 
nis walling pieces are being prepared to 
Dis “OW how to take advantage of the 
nue et *rtel movement in the trade 
_ ie the consumer advertising 
— ape I scheduled. Representatives 
— .l€ Guild already are making 
L ‘8 to stores to help with develop- 
ie l strong tie-up and acquaint 
,, -*®S With display and other 
e “IPS available, 


Cover Every Field 
Fields ir 


b. 1 Which the silk story will 
330 : Spread 


are architectural and in- 


terior decoration, department and 
dry goods stores, gloves, handbags, 
knit goods, lamps, boots and shoes, 
furniture, textiles generally, men’s 
wear, women’s and children’s cloth- 
ing and furnishings and millinery. 
Practically all the trade publications 
serving these fields will carry the 
Silk Parade copy. 

The trade advertising will consist 
of a barrage of large space inser- 


tions in these publications during 
August and September, combined 
with direct mail to every company 
in the various trades covered. 
August issues of about nine na- 
tional magazines will break the 
story to the public at large. During 
Silk Parade Week, considerable re- 
tail lineage will be devoted to the 
promotion of silk and merchandise 
in which silk content is important. 


Reveal Status of 
Whisky Advertising 


Laws governing advertising of 
liquors and beer in every state have 
been briefly summarized by the legal 
and legislative division of the Out- 


door Advertising Association of 
America in Bulletin No. 6, just 
issued. 


Some states which permit such ad- 


vertising discriminate against the 
outdoor field, as in the District of 
Columbia. Section 8 of Public Act 
No. 85 reads: 

“No sign of any kind, painted, 
printed, or electric, advertising any 
beverages for sale shall be permitted 
on the exterior or visible from the 
outside of any licensed premises ex- 
cept premises for which a manufac- 
turer’s license has been issued.” 


‘WE DO OUR PART 


The Largest Plate Makers in the World 
. . NEW YORK 


Branch Offices . 


How far is Cincinnati from the most distant 
point on the West Coast? Only as far in 
time as it takes a modern fast airplane to 
go from here to there. . . a few hours. 
With Rapid’s knowledge and experience 
in routing and traffic, distance is now of 
little importance. Whether the plate goes 
to Chicago or the West Coast involves 
about the same time element. Rapid has 
met the condition of swift delivery with an 
equally swift and sure routine through 


Dc/wipelo 


Name of individual 


CINCINNATI Name of company............0......4. 
CHICAGO PHILADELPHIA MN BS vindisis eateries co hteasiees 
e/a 


its modern plant and shipping department. 

Smaller concerns may well profit by the 
experience of the country’s largest com- 
panies with Rapid’s quality plates, speedily 
delivered. Wherever you are and whatever 
your size, you are invited to try for your- 
self how Rapid can do it better and faster. 
Rapid’s special facilities for answering the 
entire question of electrotyping for the 
smallest as well as the largest concerns will 
be fully explained on receipt of the coupon. 


typing problem off our hands. 
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MAKING LUMBER 
OR FURNITURE? 


NRA 10 DECIDE 


Chicago, July 12.—When does lum- 
ber become furniture? 

This is the question which is caus- 
ing a furor in the furniture indus- 
try, at whose instance ten lumber 
mills in various parts of the country 
have been cited for violation of the 


furniture code. The lumber mills 
contend that the Furniture Code 
Authority has no jurisdiction and 


that they are complying with all of 
the provisions of the lumber code. 
This interpretation is said to have 
been sustained by the dimension 
stock division of the Lumber Code 
Authority. 

The companies involved are 
Bradley Lumber Company, Warren, 
Ark.; E. L. Bruce Company, Little 
Rock, Ark.; Canton Wood Products 
Company, Canton, Miss.; Cincinnati 
Dowel & Wood Products Company, 
Cincinnati, O.; DeQueen Furniture 
& Novelty Company, DeQueen, Ark.; 
Hillyer-Deutsch-Edwards Company, 
Oakdale, La.; Himmelberger-Harri- 
son Mfg. Company, Cape Girardeau, 
Mo.; Mengel Body Company, Louis- 
ville, Ky.; Murray Wood Products 
Company, Memphis, Tenn.; and H. L. 
Sawyer Company, Whitingham, Vt. 


Code Authority’s View 


Dr. A. P. Haake, managing direc- 
tor of the National Association of 
Furniture Manufacturers, said the 
Furniture Code Authority insists 
that furniture parts and “knocked- 
down furniture” come under the pro- 
visions of the furniture code and no 
other. 

“Competition from such _ plants, 
paying lower wages than those paid 
to furniture workers, has become a 
serious matter.” commented Dr. 
Haake. 

“Starting with the cheaper types 
of furniture, such as chairs, novel- 
ties and breakfast sets, the so-called 
dimension stock industry has devel- 
oped until it now embraces machined 
parts for suites of case goods.” 

According to a furniture manufac- 
turer, “merchandise turned out by 
some of these mills so closely re- 
sembles finished furniture that ex- 
perts are unable to detect the 
difference.” 

Meanwhile, however, the lumber 
companies say they are still in the 
lumber business, conform to the lum- 
ber code, and will rest their 
with the NRA. 


case 


Pestane Sta mps 
Will Advertise 


National Parks 


Washington, D. C., July 12.—In 
furtherance of national park year, 
Postmaster General Farley has given 
his official endorsement to a_ dis- 
tinctive series of national park me- 
morial stamps. 


The following designs have been 
approved and “stamps will be issued 
as fast as possible”: 

Yosemite, 1l-cent, green. 

Grand Canyon, 2-cent, orange-red. 

Mt. Rainier, 3-cent, light purple. 

Mesa Verde, 4-cent, regular brown. 

Yellowstone, 5-cent, light blue. 

Crater Lake, 6-cent, orange. 

Acadia, 7-cent, black. 

Zion, 8-cent, gray green. 

Glacier, 9-cent, pink. 

Great Smoky Mountain, 
yellow. 


Spratt’s Stone Veh 
for New Radio Series 


Spratt’s Patent, Ltd., Newark 
N. J., has signed the prominent 
author, Albert Payson Terhune, for 


a second series of broadcasts ove! 


an N. B. C. network. The programs 
will begin in September and con 


tinue for 13 weeks. 
The new contract 

hune to appear on other broadcasts 

but forbids him to sponsor other dog 

foods. 

poco 


10-cent, | 


permits Ter | 


| 


Cromwell Picks Agency | 


The Cromwell Paper Company, Chi- 
cago, maker of tympan and water- | 
proof papers, has placed its advertis- | 
ing account with Simmonds & Sim- | 
monds, Inc., Chicago. 


Mrs. Clark With “Press” 


Mrs. Mary Hefner Clark, former 
fashionist of Titche-Goettinger Com- 
pany, Dallas, has been named fashion 
editor of the Fort Worth, Texas, 
Press. Mrs. Clark has also been 
with the Sig Badt Advertising 
Agency, Dallas, and the Louisville 
Courier-Journal. 


Death of W. H. McCurdy 


W. H. McCurdy died July 8 at his 
home in Chicago. Mr. McCurdy was 
western manager of Vickery & Hill 
Publishing Company, Augusta, Me., 
publisher of Good Stories. 

Toastmaster Returns 

Waters-Genter Company, Minne- 
apolis, has released a newspaper 
schedule for the Toastmaster through 


Erwin, Wasey & Co., of that city. 


Colgate Tests 
Premium Plan 


In Ft. Wayne 


Fort Wayne, Ind., July 12.—Using 
a full page in two colors Sunday in 
the Journal-Gazette, the Colgate- 
Palmolive-Peet company has begun 
a trial merchandising campaign in 
the Fort Wayne trading area, based 
on a housewives’ contest to secure 
premiums in return for soap wrap- 
pers. 

The set-up is of the direct contest 
type, 15 major prizes being awarded 
to the entrants who present the 
most points by August 4. Points 
are based on the relative value of 
the wrappers from Palmolive, Holly- 
wood and Crystal White soap bars, 
and the labels from Super Suds, 
Crystal White Chips and Palmolive 
Beads boxes. The value in points 
of the various items runs from 50 
to 250 votes. 

The Journal-Gazette is being used 


as the medium for entering the con- 
test, and for handling the votes of 
the contestants. The prizes consist 
of two Horton washing machines, a 
Zenith radio, Majestic bicycle, Uni- 
versal mixer, Community plate, and 
sporting goods. Consolation prizes 
are given to all entrants accumu- 
lating 25,000 points or votes. 
Colgate- Palmolive sales forces 
have been active for over a week 
lining up the dealers of Fort Wayne 
and surrounding towns, the contest 
covering a trading area with a 
radius of about 50 miles. Retailers’ 
windows have been liberally used in 
all parts of the territory; and in the 
initial announcement Sunday the 
names of over 300 dealers were 
listed in 50 cities and towns, in 
addition to the chain outlets which 
number another 100 or more stores. 


Shipping Paper Starts 

American Import & Export Bulle- 
tin, a monthly magazine, started 
publication with the July issue. 
Address is Box 7, Sta. P., Custom 
House, New York. ; 


| 


Advertising Clinic ig 
Booklets Are Ready 


Responding to suggestions frop 
che advertising field, the Advertig. 
ing Federation of America, Ney 
York, has printed a supply of j¢. 
page booklets giving the full text 9, 
the advertising clinic staged at the 
organization’s recent convention jp 
New York. 

The booklet is available withoy 
restrictions at prices ranging frop 
15 cents for a single copy to $7.5; 
per 100 copies in lots of 500 or oye, 


Roy Thompson Appointed 


Roy W. Thompson, representative 
of Brewery Age, New York, in Ney 
Jersey, Delaware and Maryland, has 
also been named to represent that 
paper in Pennsylvania, taking over 
the territory formerly covered by g 
H. Scoltock, Jr. 


Maxon in New Home 


The New York office of Maxon, Inc. 
has moved to larger quarters on the 
tenth floor of the General Electri¢ 
Bldg., 570 Lexington Ave. 
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FAMOUS PEOPLE 


Write 
hfe stories 


FOR POST READERS 


UEENS and rulers, leaders in world thought and 


champions in skill—many are the famous men 


and women who reveal the drama of their personal Ca- 


reers before the readers of The Saturday Evening Post. 


For the Post attracts leaders—the writers of the 


year’s outstanding biographies, the year’s important 


fiction, the year’s significant articles. 


And the Post creates leaders in its advertising pages. 


Kodaks, for instance, were little known in the “6#! 


Nineties” when Eastman began to advertise in The 


Saturday Evening Post. Today their fame is world wide. 


Who doesn’t know or own a Kodak? 


And like many another manufacturer who b*] 


reached the top in his industry, the Eastman hodah 


Company gladly credits The Saturday Evening Pos 


with no small measure of their sales success. 
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FBP PROBLEMS 
ARE SOLVED IN 
DINE BOOKLET 


Tells How to Be Happy, 
Though Married 


New York, July 12.—‘When deal- 
ing with an intimate subject, be in- 
timate aud let brevity of the usual 
sort waft away on the winds” is the 
philosophy behind a new _ booklet- 


catalog by Norman Dine, director of 
“the world’s only Sleep Shop,’ to 
help homo sapiens improve upon 
noct rnal napping. 

Nationally advertised sleep sup- 


plies, and some that are so adver- 
tised in a limited way only by the 
sstablishment, are presented in a 


refreshing way in the _ booklet, 
50,000 copies of which are being 
sent to Lewis & Conger customers 
in all parts of the country. Batten, 
Barton, Durstine & Osborne, Inc., is 
the agency. 

The Lewis & Conger Sleep Shop's | 
direct mail advertising is far-reach- | 
ing. Its newspaper copy is confined | 
to New York papers. Advertising is | 
done also in some essentially local | 
magazines. 

Unique Store Display | 


The store itself is a point of sale 
advertisement. The large room is a 
display of carefully selected items— 
mattresses, blankets, eye protectors, | 
fans, air conditioners, lamps, electric 
masseurs, ear stoppers, shades and 
cushions. 


from rather stilted advertising often 
applied to such items. 
of the new booklet, “Interesting 
Cases from the Mattress Clinic,” 
illustrated humorously by Eli. 
“She Left His Bed Forever,” 


OP 


Addresses Salesmen 
by Long-Distance 


Barrington, Ill., July 12.—In 
the biggest long-distance tele- 
phone hookup on record, M. 
H. Karker, president of the 
Jewel Tea Company addressed 
his entire sales organization of 
5,000 persons Sunday. 

His audience, located in 
every important city from 
coast to coast, heard Mr. Kar- 
ker exhort them to turn the 
summer slump into a “hump.” 


the title of the first case. 
Humorous captions and ‘the other 10 cases, a diagnosis is 
lengthy explanatory copy on back- | given, followed by prescription. The 
ground panels and partitions depart | COPY is of such amusing nature as 
to invite readers to go right through 
This is true |the catalog to sleep analysis 
questionnaire inserted in the back, 
along with an order form. 


the 


Diagnosis of Case One pointed out 
is | that 


“unable to sleep restfully 


As with 


|for softness 


gether, it was no wonder that Mrs. 
A. demanded a separate bed. 

“She found,” it continues, “that 
the conventional double bed, for two 
sleepers, had been badly designed. 
For after a little use an uncomfort- 
able sag-in-the-middle occurred and 
she and her husband would slide 
neatly into this valley of misery. 
Sleep became a nightly trying busi- 
ness. Mutual proximity proved too 
close for comfort and both were 
wearingly confined to the cruel 
hollow in their bed.” 

The prescription in Case One is 
a Beautyrest bundling bed, 
has a reinforced centre coil con- 
struction, which, without ridge, holds 
the mattress level. 

Case Four deals with the young 
woman who “gave up her bed for 
the sofa.” A tuftless mattress, mod- 
ern version of the feather bed, was 
prescribed. 


Sad Case of Miss D. 


“Miss D. was one of the many 
deserving young ladies whose need 
is almost insatiable,” 


THE EASTMAN KODAK COMPANY 
PUBLISHES THIS STATEMENT: 


“From the days of ‘you press the but- 
ton, we do the rest’ we have advertised 
in the Post. We wanted to sell Kodaks 
and Kodak film to the kind of people 
who read the Post. 

“Year by year our advertising in the 
Post has done just that. Year by year 
we have continued and have increased 
our schedule until in 1934 our space in 
the Post is the largest in our history. 

“This record, more than words, in- 
dicates our confidence in the Post’s 
advertising pages. Today, when we in- 
troduce new cameras, new film, in the 
Post, we are not surprised to find im- 
mediate demand in every section of 
the country. We have proven to our- 
selves that we get action when we ad- 
vertise in The Saturday Evening Post.” 


THE POWER THAT BRINGS NATIONAL REPUTATION TO AUTHORS 
AND LIFE TO THEIR CHARACTERS IS THE SAME POWER THAT GIVES 
NATIONAL REPUTATION TO ADVERTISERS AND LIFE TO THEIR TRADE Ww 


CODE 


which 


Mr. Dine’s book 


says. “She pre- 
ferred her narrow but downy sofa 
to her wide but firmer bed. Women 
of her type are highly sensitive to 
pressure on any part of their body, 
some perhaps because they are lean, 
without protective fat layers. In 
any event, they ail find hard chairs 
and firm beds uncomfortable. They 
yearn wistfully for old-fashioned 
feather beds.” 

Another study concerns the woman 
who “could not. sleep restfully 
alone” but is “emotionally condi- 
tioned to sleep with a partner.” 

“The case of Mrs. G. is 
usual. Though she is 
self-reliant person,” says the text. 
“waking alone in the wee small 
hours was a painful experience. She 
desired and was accustomed to the 
comforting proximity of a sleeping 
partner; this companionship helps 
promote her emotional tranquillity, 
which is one of the first laws of 
good sleep. Yet she had found the 
average double bed too narrow for 
the comfort and relaxation of her- 
self and her husband.” 

The prescription is a Brigham 
Young Beautyrest bed, 66 by 76 or 
size to suit, one-half being soft “for 
the pampered lady and the other 
half firm for the Spartan gentleman 

or perhaps vice versa.” 


not un- 
normally a 


War Between Sexes 


In newspaper advertising the 
Sleep Shop goes to the root of the 
trouble which produces so much 
classified lineage to the effect that 
“so and so, having left my bed and 
board, I will no longer be responsible 
for her debts.” Illustrative of this 
is recent dagger copy on the Spot- 
ray bedside lamp, suggestive of the 
New Yorker comic series on “The 
War Between Men and Women.” 

“He wants to sleep . she wants 
to read,” this newspaper copy said. 
“If the light’s turned on he can't 
sleep. If it’s off, she can’t rea@... 
one of those ticklish he-and-she sit- 
uations that’s likely to lead to verbal 
fireworks.” 

Mr. Dine believes that adult copy 
should be written for adults. Paring 
is unnecessary. Tricky headlines 
help. Over one display he has 
posted, “Ease the daily return to 
sad reality,” which concerns an 
alarm that allows stealing an extra 
wink in the interval of several min- 
utes between the first soft purr and 
the final clangor. 


Insurance Copy 


Wrapped Around 
Star Producer 


Houston, Tex., July 12.—The plan 
of the Southland Life Insurance 
Company, of Dallas, of building an 


advertising campaign around the 
achievements of a single producer 
has been successful, its current ad- 
vertisement in local papers indicated. 


Since January 1, the insurance 
company has been taking large 


space in local newspapers to report 
the progress of ‘Tex’ Bayless, star 
producer, who on January 1 made a 
vow to write $125,000 of business 
every month of 1934. The pledge it- 
self made the first piece of copy and 
every succeeding advertisement ap- 
prised the public of the progress of 
Mr. Bayless in carrying out his 
project. 

The current copy showed Bayless 
perched high on the ladder of suec- 
cess and assured him that “You're 
leading the south, Tex.” 

“You are leading all life insurance 
agents of all companies in Houston, 
in Texas, and in the south,” the 
copy continued. “In your 15 years 
with Southland Life you have been 
one of the leading producers in 
America. 

“Again, Tex, you will take your 
place among the less than 100 insur- 
ance agents who maintain their good 
standing in the Million Dollar Round 
Table of the World. Since the Round 
Table was organized in 1927 you 
have been a member, and have cer- 
tainly justified the life membership 
voted you in 1929 for passing the 
million dollar personal production 
record for three successive years.” 
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ADVERTISING AGE 
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July 14, 1934 


SCOUR COUNTRY“: 
FOR HEADLINER 
ON NEW PROGRAM 


Camden, N. J., July 12.—Though 
the new “Hollywood Hotel” program 
of Campbell Soup Company does not 
take the air lanes until fall, it has 
already been given many columns of 
space on radio pages of newspapers 
as the result of the hunt for a new 
feminine star to be given a leading 
role. 

Eighty-six stations of the Colum- 
bia Broadcasting System began au- 
ditions this week to discover the 
unknown star who will play the part 
of a talented hat-check girl in the 
Campbell program. A board of 


judges has been selected from ra- 
dio editors and other local celebri- 
ties in each case. 

Regional contests will be held la- | 
ter in twelve cities, the local win- 
ners participating with all expenses 
paid. Final auditions will be held | 
in New York on a date not yet set 
Station WABC will be the scene of 


| totalled 


_ 


the culmination of the nationwide 
search for the new star. 

“The decision to comb the country 

r a personality new to the radio 
wad nce was made by the Campbell 
— Company after every part in 

1e show had been cast, except that 
7 this appealing feminine role,” said 
one spokesman. 

“The sponsors are working on the 
Ben that somewhere in the na- 
tion, there must be undiscovered 
talent of the required calibre. An- 
other factor in the decision is the 
belief that the time is ripe for an 
outstanding new personality to be 
introduced to the radio audience.” 


Blaine to Chek-Chart 


Walter E. Blaine has joined the 
Chek-Chart Corporation, Chicago, as 
associate editor of “Chek-Chart,” the 
automotive lubrication encyclopedia. 
Mr. Blaine has been with the Pack- 
ard Motor Car’s truck division, 
Cleveland Tractor Company, Timken 
Axle Company, and the Socony-Vac- 
uum Corporation. 


G. M. Car Sales Up 


June sales of General Motors cars 
to consumers in the United States 
112,847 compared with 
95,253 in May and 101,827 last June. 
Sales for the first six months of 
1934 totalled 494,972 against 399,764 
for the same period of last year. 


Texas Citrus 
Growers Vote 
For Campaign 


Weslaco, Texas, July 12.—Plans 
for cooperative advertising for which 
a budget of at least $90,000 will be 
raised to create demand for lower 
Rio Grande Valley citrus fruit were 
approved by citrus growers at a 
meeting held here. 

Advertising will be 
through a national agency, yet to be 
selected by a committee of seven 
members, three representing the in- 
dependent shippers and three coop- 
eratives. The seventh will be selected 
by the six. 

Those representing the 
ents are: E. V. Sprowl, Mission; 
Cc. D. Kirk, San Benito; and Jack 
Keefe, Weslaco. Those for the co- 
operatives are: E. F. Miller, Wes- 
laco; T. M. Melden, Mission; and 
Harry M. Rouse, Mercedes. 

Funds for the campaign will be 
provided by a tax of two cents per 
box on 1934-35 shipments, the tax to 
be levied either through compulsory 
amendment of the Texas citrus code, 
or through voluntary agreement, 
already signed by 85 per cent of the 
shippers. 
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‘ selling FORCE 


LAVA SOAP SURE GETS 


NY THE DIRT, AND DOC says 
IT GUARDS AGAINST 
I AN | INFECTIONS TOO 
j 
‘- 


Lava Soap, well-known Procter & Gamble product, is more 
widely sold because it consistently appears on the boards. 


The Blackman Agency is responsible for 


effectiveness of the appeals presented. 


in the Donaldson Plant of the “US” at Newport, 


Where the idea originates is of sec- 
ondary importance. 
is to put that idea to work—on the 


The vital thing 


panels, for example, where your 


a Xi ri 


the variety and 
Posters produced 
Ky. 


facilities. 


sales message is inescapable. 


For making a selling force out of a 


sales idea, "US" offers you unusual 
It's a habit with "US" and 


its affiliated companies to approach 


os a aod Egy 


"Ee. 
enviable eminence. 


Pepper” 


Locke- Dawson, 


Ka a er: etrtt © ro SaaS 


has growo from small beginnings to an 
Under the skillful guidance of Tracy- 
the makers of this product have con- 


production. 


sistently relied on outdoor advertising with point-of-sale 
tie-up as their main selling force. Poster produced in the 


“US” plant at Erie, Pa. 


every problem from a sales angle. 
Two of its seven plants possess 
equipment second to none for poster 


With offices from Coast to Coast, there 
is a "US" representative near you, 
ready to work with you and your 
agency for more sales through out- 
door advertising. 


THE UNITED STATES PRINTING & LITHOGRAPH CoO. 


BOSTON 
CLEVELAND 
DETROIT 
CINCINNATI 
320 Beech Street 


NEW YORE 
52-V E. 19th Street 


INDIANAPOLIS 
KANSAS CITY 
MINNEAPOLIS 


CHICA 


PHILADELPHIA 
PITTSBURGH 
SAN FRANCISCO 


205-V W. Wacker Drive 


SEATTLE 
ST. LOUIS 


GO BALTIMORE 


420 Cross Street 


/moted in 


| lishing Company, 


a 


STEAM HAMMER DRAWS THRONGS 


Chrysler Motors is displaying this 4,000-pound steam drop forge 
hammer for the delectation of crowds at A Century of Progress. 
It strikes a blow of 15,000 tons or cracks a peanut, as the operator 
wills. Its 5 operation can be heard over a wide area of the grounds. 


6. F. COOK BOOK 


A BEST SELLER 


New York, July 12.—Nearly 100,000 
copies of “General Foods Cook Book” 
have been sold through book stores 
since the work was issued two years 
ago. Despite the fact it is priced 
at $1 and is filled with brand names, 
the volume ranks high in its classi- 
fication and will be staple for years, 
according to the book trade. 

The cook book was compiled and 
published in line with the General 
Foods Corporation’s policy to carry 
on recipe educational work through 
every agency available. In the case 
of some of the company’s products, 
recipe promotion has been carried on 
for more than a generation. 

More than 275,000,000 booklets, 
printed in English and six foreign 
languages, containing Jell-O recipes 
have been distributed during the 
past 30 years, while more than 25,- 
000,000 Jell-O moulds have gone into 


the country's kitchens since their 
distribution was begun. 

Adding together the recipes 
printed in newspapers and maga- 
zines, the audience of Frances Lee 


Barton’s Cooking School of the Air, 
and the recipe booklets distributed 
direct to consumers, the company is 
now bombarding American house- 
wives with recipe impressions at the 
rate of 405,393,734 a year, which is 
the total figure for 1933. 
In addition to new 
publication 


recipes pro- 
advertising, 
General Foods distributes cooking 
suggestions in large quantities in 
pamphlets and booklets. Last year, 
18,995,129 of these were placed in 
the hands of housewives. Nearly 2,- 
000,000 were sent in return for cou- 


pons clipped from advertisements: 
the rest were distributed door-to- 
door, through cooking classes, and 


by direct mail. 

More than 2,000,000 recipe books 
telling of cooking innovations are 
distributed annually to home eco- 
nomics teachers in grade and high 
schools and in colleges. 


Malone to Art Firm 


Formerly with the Dorsey Pub- 
Eddie Malone has 
of John Malone, 


Dallas, Texas. 


joined the staff 
commercial artist, 


TESTING 
ADVERTISEMENTS 


Starts Yachting Paper 


b The first issue of a weekly tabloii 


in the yachting field, Wind & Strean 


was published this week by Win 
Circule 
|tion is confined to yacht owners or 
|/Long Island Sound who are 


& Wave, Inc., New York. 
men 


bers of at least one yacht club. 


eae 


JUST PUBLISHED 
an examination 
of 


copy testing 


its methods 
—their features 
—the results 


By L. E. Firth 


Vice President, McCann-Erickson, Ine. 


282 pages, 51x8, $2.50 


Shall more dependence be placed o 


impersonal tests? 


Are the claims of copy testers borne ou! 


by the records? 


How good have been the opportunitie 


of the testers to. pursue their Jabor*: 
How typieal have been their cases? 


To what extent are they consistent with F 


one another? - 
How can their proposals be applied? 


ERE is a book that digs into th 

whole question of copy testing, al 
in the form of a round-table discussi! 
presents the views of widely-known ¢ é 
vertising men. The book presents ! 
favorite system of testing. Instead, ¢ 
systems are examined and appraise 
for strength or weakness — for the! 
limitations, for their variations, 4 
for new possibilities of Gevelope 
The book brings together for the f™ 
time all pertinent available material 
methods of testing advertisements. ' 
examines this material eritically—it® 
tempts to fix the distinctions and lint 
tations of each kind of test, as well ! 
to add some refinements and origit® 
tions that seem to be without precede 


SEND THIS ON-APPROY AL 


l COUPON 

McGraw-Hill Book Co., Inc., 330 W. 42nd St 

| New York City: ; 

| Send me Firth’s Testing Advertisements fo 
days’ examination on approval. In 10 days book 

| send $2.50, plus few cents postage, or return ot 
postpaid. (We pay postage on orders a 

| panied by remittance. ) 

| PUNE Sy cig heute enteakicckiaseeoeries 

| Address Positior 

| City and State. 
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INTRODUCE NEW 
REFRIGERATING 
UNITS FOR CARS 


McCord Sees Revolution in 
Truck Service 


Detroit, Mich., July 12.—Broadening 
its field to include the problems or 
refrigeration and heat transfer, Mc- 
Cord Radiator & Mfg. Company is 
ing a new trail in a compara- 
tively new field with the introduc- 
tion. through a national campaign, of 
an air-conditioning and refrigerating 
unit for trucks, trains and buses, 
which is operated by the fuel that 
runs the motor. 

The initial step was taken with a 
full page in Time. Copy gave a brief 
explanation of the mechanical prin- 
ciples involved, stressing the fact 
that the operation of the unit in- 
volves no extra cost. 

Utilizing gas, heretofore a by-proda- 
uct in the production of gasoline, for 
both the refrigerant and the motor 
fuel in truck service, the new system 
was developed by Shell Union Petro- 
leum Corporation and taken to Mc- 
Cord for the final adaptation to prac- 
tical service. 

According to the company, exten- 
sion of the use of refrigerated trucks 
has been retarded by high cost of in- 
stallation, the greatly increased load 
of the refrigerating medium to be 
transported, or excessive cost of re- 
frigerating material. In the McCord 
system, except for the limited weight 
of the apparatus, all of these hin- 
drances are done away with, E. O. 
Bodkin, advertising manager, stated. 
He believes use of the refrigerated 
truck for transportation of all per- 
ishable foods will now enjoy the 


blaz 


) same expansion that has occurred in 


the use of the commercial truck for 
other purposes, 


How It Operates 


The fuel, Petrogas, a hydrocarbon 
distillate similar to Propane, is carr- 
ried as a liquid at a pressure of 135 
pounds in twin cylinders, each con- 
taining approximately 23 gallons. It 
is led upwards to the heat exchanger 
where the atmospheric heat of the 
liquid is removed. It then passes 
through an expansion valve from 
which it issues into the evaporator 


PRACTICAL 
BUILDER 


In Response to a Demand 
INDUSTRIAL PUBLICATIONS, INC., Chicago 
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or cooling unit as a saturated gas at 
a pressure of approximately five 
pounds. 

In its conversion from a liquid to 
a gas, heat absorption is effected and 
the truck body thereby refrigerated. 
The surface of the evaporator is so 
proportioned that the gas leaves in a 
perfectly dry state and passes 
through the heat exchanger where it 
absorbs the atmospheric heat of the 
incoming liquid fuel as above men- 
tioned, and then passes through the 
diaphragm regulating valves where, 
in two stages, the pressure is re- 
duced to atmospheric. The dry gas 
then passes to the McCord mixing 
valve and thence directly to the in- 
take manifold. 

The advantages of Petrogas in its 
dual role of fuel and refrigerant, ac- 
cording to the company, are many: 


Millions of women in a receptive mood 
for new ideas and improvements in the 
home! This is the “class” market daytime 
radio reaches. From early morning until 
dinner time a woman’s interests, activities 
and thoughts are centered in her house- 
hold. As she goes about her many tasks 
her mind is constantly dwelling on the 
necessities and luxuries which can make 


NATIONAL BROADCASTING 


A RADIO CORPORATION OF AMERICA SUBSIDIARY °* 


Daytime 
Radio Hours 


are Golden Hours for Advertisers 


ADVERTISING AGE 


first, considered as a fuel alone, it is 
economical since it is marketed at 
approximately the same price, on a 


performance basis, as regular gaso- | 


line; second, it is economical in that 
its use results in total elimination of 
crankcase lubricating oil dilution, 


thus effecting a saving of approxi-| 
mately 50 per cent in oil costs; third, | 


it is economical, since the refrigera- 


tion effect is obtained as a by-prod- | 


uct and at no cost whatever, and 
fourth, maintenance cost in the sys- 
tem is reduced to an absolute mini- 
mum as there are only a few valves 
to consider and no moving parts. 

Cc. C. Winningham, Ine., is 
agency in charge. 


the 


Changes to Weekly 


The Des Moines, Ia., Daily Doings 


| will be issued weekly in the future. 


ita happier, healthier, pieasanter place for 
her family and herself. All through the 
day she plans and hopes and buys. 
That such a market as this can be 
reached at the low daytime rates prevail- 
ing on NBC stations and networks is 
without doubt the reason why so many 
advertisers are already using the ‘‘golden 


hours’’. (Nearly half of NBC’s spon- 


Institutional 


Copy for Mill 
Is Broadened 


Boston, Mass., July 12.—Following 
up the successful institutional adver- 
tising .campaign run in Fall River, 


ham, Montgomery and Opelika pa- 


the Pepperell Mfg. Company is run- | 


ning a new campaign in newspapers 


published in localities where Pep- 
perell has mills or _ particularly 
strong interests. 


Much favorable comment has been 
aroused by the advertisements ap- 
pearing in Biddeford, Lewistor Au- 
gusta, Bangor, Portland, Falmouth 
and Boston in New England and in 
Atlanta, Moultrie, Rome, Birming- 


| shirts 


sored time is daytime. ) With the number 
of hours available during the day (over 


pers in the south. 

Although the copy is institutional, 
local stores are encouraged to tie in 
with specific merchandising offers. 

The purpose of the campaign is to 
sell Pepperell to the communities in 
which it has a stake. The adver- 
tisements give the long historical 
background of the company, and 
stress the wide variety of uses to os 
which Pepperell fabrics are put. 


ee > 

Grayco Adds “Esquire” 

The Marion R. Gray Company, 
Hollywood, Cal., maker of Grayco <a 
and End-lock ties has added san 
Esquire to its present schedule which sis 
includes posters, window displays, 
neon signs and direct mail, in addi- 
tion to a six-a-week broadcast on 
KNX, Hollywood. 


twice as many as at night) the choice 
of time is wide and the opportunity for 
effective programs practically unlimited. 

Let us give you the complete story — 
available time, program and talent ideas, 
merchandising tie-ins, total investment. 
Write, telephone or telegraph. 


COMPANY, Inc. 
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ADVERTISING AGE 


July 


Clayton and Reeder 
Join Staff of Y&R 

Jack Reeder, who was formerly 
advertising manager of Cadillac 
Motor Car Company, has been ap- 
pointed manager of the Detroit of- 
fice of Young & Rubicam, Inc. 

Robert Clayton has been 
space buyer for the home office of 
the agency, in New York. He was 
for many years with MacManus, Inc., 
and Advertisers, Inc. 


named 


Recenbleom Resigns 


Leo Rosenbloom has resigned 
advertising manager of Insurance 
Advocate, New York, after seventeen 
years in that capacity. 


“Pages” / 
that SELL. 


Four pages—one sheet 
of sturdy bond paper 
—covering Ll major 
headings about radio, 
newspapers, farm, 
trade or general maga- 
zines (regional or national)—now help publishers and 
broadcasters to sell more space or time. Furnish infor- 
mation this modern way. Agencies also use AMA 
forms as “‘questionnaires.”’ 4 ¢ Send for samples today, 
on your letterhead. No obligation to buy. 


ADVERTISING MEDIUM ANALYSIS 


500 Sansome Street San Francisco 


“FOUR PAGES’ 


Reg. U.S. Pat. Off. 


AUTOMATIC LETTERS 


Any Quantity—Low Rates 


TA N Kt Mail Advertising 


Service 


Send for Free Booklet—‘Brass Knuckles” 
317 Fifth Ave., Pittsburgh, Pa. ATiantic 1290 


A quick and economical 
lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANY 
1323 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 


ADVERTISING MEN 


bound for 


NEW YORK 


OU’LL have a friendly wel- 

come at the Piccadilly—one 
of New York’s newest hotels— 
a comfortable room and bath 
for as little as $2.50 the day. 
@ Meet your friends in the 
SILVER LINING, Cocktail 
Room . . dance to the rhythmic 
music of the Picadilly Orches- 
tra’. . enjoy delicious food in 
the Georgian Room, at moder- 
ate cost. 
@ Business and pleasure choose 
the Piccadilly . . convenient to 
the advertising center, to the- 
atres and amusements . . a few 
steps from quick transportation 
to every corner of the town. 


HOTEL PICCADILLY 


227 WEST 45TH STREET, NEW YORK 


Now under Arthur Lee Direction 


as | 


JESS H SIRIBLINIG ie 
AND ASSOCIATES 


ISING ART 
RAL 1590 
IGAN AVE, CHICAGO 


ADVE! 
225N.M 


| 


Getting Personal 


The “important business” which takes Jack Hubbell, Simmons V. p. 
in charge of advertising, to Chicago frequently is Ruth Seanor, prom- 
They have planned a September wedding 


inent in North Shore society. 
and a honeymoon in Europe. 


Her sympathies stirred by the misfortune of the boy from New 
who suffered an attack of appe ndicitis when he arrived 
in New York to attend the conference of the American Home Econom- 
ics Association, Catherine McNelis, publisher of Tower Magazines, gave 
an elaborate party in his honor this week at 
screen and domestic 
force to make an occasion the youngster 
he can lift a saucepan from the stove. 
Proving once again that advertising men do know what it is all | 
about, Julian Messner, who recently resigned as a.m, 
go into the publishing business for himself, is making money hand over 
His biggest and latest success is Evelyn Nesbit’s new autobiog- 


Bedford, O., 


Stars of the stage, 


fist. 


raphy, “Prodigal Days.” 


Bill Strong, BBDO group head, has written a book, 
” which is seventh in the series being published by the Leisure 
The first was Ernest Elmo Calkin’s “Hobby Horses.” 

After abstaining for several years, Henry Woods (Mc-E) has joined 
the St. Albans Country Club to take up golf again. 


Fun, 
League. 


to break 125 any day now. 


Josephine Hauck has told Cal McCarthy, New York Daily News 
that he need wait only until October. 
Both near-newlyweds spring from sales-minded stock, which makes it 
Cal is the son of Cal McCarthy, Sr., R&R v.p., and Miss Hauck 
is the sister of James Hauck, manager of foreign sales for Lehn & 


national advertising executive, 
nicer. 


Fink. 


A marriage which had its inception in an office friendship took 
place last week when pretty Marian Kane, of the BBDO clerical staff, 
became the bride of Bill Townsend, one of the agency’s promising 


young art directors. 


The salesmen who romped over Ellsworth (Windy) Gale’s sales 
resistance last Friday shouldn’t feel so proud of themselves. 
day the director of the Red Cross products division of Johnson & 
Johnson became the proud papa of George Ellsworth Gale III. 

After hearing Jim Hamar, Mc-E writer, exclaim about his litter of 
Scotties for a month without drawing his breath, agency co-workers 
have decided a dog fancier is the worst braggart of all. 
H. B. Bolander, p.m. 
Boardman, and Mrs. Bolander are cruising to Florida in their 35-foot 


Following an annual custom, 


cruiser. 


Jacques Hertz, AF-GL v.p., 


Ben Irvin Butler, Tower Magazines’ versatile representative, has 
Radio with Mrs. Morton Downey, the 


done an interview for Tower 
former Barbara Bennett. 


Bennett (Ben) H. Fishler, president of Fishler, Zealand & Co., 
News, 
, issued Thursday and Sunday. 
Lillian Dillon, of BBDO’s Buffalo office, 


publishes the Ridgewood (N. J.) 
It’s a metropolitan-looking sheet 


a lifetime of wedded bliss. 
over the transaction. 


Sotirios S. Lontos, publisher of the 
Order 


decorated Commander of the 
decree of the Greek government. 


is planning a fishing trip to French 
River in Canada, and has promised to bring back a ton of “muskees.”’ 

Kenneth Goode has returned from a vacation spent at his place at 
Tallahassee, Fla., looking very tanned and fit. 

Glenward Sherrard, president of the Parker House in Boston, one 
of the better-advertised and better hostelries, 
vacation, which was something like a postman’s holiday. 
at the Hamilton, where he used to be manager. 


Dr. Tom Jelley is the lucky man who put 


the Motion Picture Club. 
science worlds turned out in 
will remember as long as 
of Liveright to | 


“Photography for 


He is threatening 


On that 


of Simmons- 


is back from a Bermuda 
He stopped 


the town’s oldest newspaper. 


has traded her career for 


Greek daily, 
of the 


Atlantis, 
Phoenix by 


has been 
virtue of a 


Not knocking Chicago’s summer-resort weather or anything, Bill 


Donahue, advertising chief of the 


Chicago 


Tribune, has started on a 


three weeks’ vacation trip to Alaska, accompanied by the popular Mrs. 


NO HEALTH WITHOUT "B. VY." 


Signs of Un- 
dernourishment 


Snappish 
Underweight 
Always hungry 
Dull eyes 
Frequent colds 
Ragged coat 
Harsh skin 
Tight skin 
Tired 
Sick easily 
- Dry nose 
Bad breath 


Ba IN CONDITION 


INFERIOR FOODS LACK “B.V:’ 


BIOLOGICAL VALUE (ability to nourish) is the 
real measure of your money’s worth in dog food: 
Science finds that when dogs “crack up”—often 


2 Ways; Your Choice 


Bill. 

Charlie Connell, veteran industrial advertising executive, has 
hooked up with Bill Kreicker in the latter’s advertising service in 
Chicago. 

Robert Cromie, publisher of the Vancouver Sun, is completing a 


trip to the Arctic 


which includes Aklavik and Herschel Island. 


He is 


making the trip on a Hudson's Bay boat. 


ABC Rules on *i8 


Premiums in 
Combinations 


Chicago, July 12.—Each magazine 
sold in a combination in which a 
premium is given must report such 


mium, the board of directors of the 
Audit Bureau of Circulations ruled 
lat its last meeting at Montebello, 
Que. 

This decision upheld the attitude 
taken by the managing director. The 
| board ruled, however, that if the 
magazine eliminated such subscrip- 
tions from the paid classification in 


its publishers’ statement, there 
would for 
ing them in the paragraph on pre- 


be no necessity 


mium sales. 
A proposed rule on “city within 
a city” circulations was ordered 


placed on the agenda for discussion 
at the annual meeting of the A. B. 
C. in October. It reads: 
“When a municipality in 
}a member newspaper is 
|is included in the 
}zone of another city, 


which 
published 
arbitrary city 
each newspaper 


a subscription as taken with a pre- | 


mention- 


| break 


| 
} 
| 
| 


published in the latter city shall set 
forth its circulation in the munici- 
pality arbitrarily included in the city 
zone of the larger city; and shall 
down its circulation in that 
municipality in the same manner as 
is required of newspaper pub- 
lished in that municipality.” 

New advertiser 
A. B. C. were announced as follows: 
Ford Motor Company of Canada, 
East Windsor, Ont.; Lever Brothers 
Ltd., Toronto, and Franklin Kelly 
division, Ault & Wiborg Co., Chi- 
cago. 


the 


G aia | ars Sold 


The American Coffee Company, 
New Orleans, has bought the brands 
and blends of the New Orleans Cof- 
fee Company, roaster and packer of 
Morning Joy, French Market and 
Pointer coffees. The purchaser will 
pack its new 


advertising. 


Morton to Stensgaard 

After many years with Weinstock 
Lubin & Co., Sacramento, Cal., retail 
store, Charles W. Morton, Jr., has | 
joined W. L. Stensgaard & Asso- 
ciates, Inc., for whom he will cover 


northern California and the Pacific | 
coast. 


members of the | 


brands with gift cou- 
pons and feature the premiums in its 


their diet has not provided certain food substances 


rior so-called beef 
products made it nec- 
essary to give the 

i L beef 


(protein, vitamins, 
ANCED, to nourish their bodies. That’s why Ken- 
L-Ration is made with such scientific, exacting 
care... 
food plant. “Anything” in a can is not necessarily 
dog food. Don’t be fooled by substitutes. Chappe! 
Bros. Inc., Rockford, Il. 


Feed KEN-L-RATION 


minerals) properly BAL- 


. in a Diet Kitchen for dogs . . . in a mode! 


That is the keynote of a new campaign by y phot Bros., now 


dtd in newspapers with — pho 


hogrephe. 


Dental Charm 
Gets Week at 
World’s Fair 


New York, July 12.—While it has 
not been decided to arm all visitors 
with tooth brushes, the Century of 
Progress Exposition has decided that 
July 23 to 28 will be Dental Charm 
Week. 

The three young women, who were 
selected by the Fair’s Dental Charm 
Committee and Bristol-Myers Com- 
pany to compete in the finals, will 
arrive in Chicago July 238. All the 
judges will fly there to choose the 
winner. 

On Wednesday night, Lee H. Bris- 
tol, vice-president in charge of ad- 


vertising of Bristol-Myers, will in- 
troduce the three Dental Charm girls 
in a public reception, which will be 
broadcast over the network used by 
Ipana tooth paste. 

Meanwhile, officials of A Century 
of Progress are conducting a rigor- 
ous search among the ranks of male 
Fair employes to locate the most per- 
fect possible escorts for the three 
girls during their stay in the Fair 
city. 

Marshall Field & Co., Chicago, will 
take advantage of the event by sup- 
plying outfits to the lucky ladies. 


Gus G. Geyer Dies 


Gus G. Geyer, general manager of 
the Gebhardt Chili Company and 
former president of the San An- 
tonio Manufacturers’ Association, 
died July 5 at his home in San An 
tonio. Mr. Geyer was 51 years old. 


GAIN 


tently used. 


| 
| 
| 


| 
| 


SIX MONTHS’ 


MACHINE DESIGN 


Cleveland 


Gained 47.3% in advertising 
space the first six months of 
1934 compared with the same 
period of 1933. This is proof 
of improved business condi- 
tions, the greater reader in- 
terest and the greater effec- 
tiveness of advertising consis- 


Machine Design Completely Covers 
The Field of Machine Design 


47.3% 
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rque 


City 


nam 


Diff 
1934 


.1933 


Dit 
1934 
1933 
Diff 
1934 
1933 
Diff 
1934 
1933 
bift 
1934 
1933 
Diff 
1934 


1933 


Diff 
1934 


- 1933 


biff 
1934 


.1933 


Diff 


1934 
1933 
Diff 
1934 


1933 


bift 
1934 


.1933 


Diff 
1934 


.1933 


Diff 
1934 


JUNE NEWSPAPER ADVERTISING LINEAGE FOR 1934 and 1933 


1,098,? 

929, 
+169, 
1,436, 
1,301,§ 
+ 134,22 
1,290, 
1,142,2 
+ 148,65 


1,091,92: 
1,038,3 


Retail 
1,230,431 
1,112,170 
+ 118,261 


820 
,007 
5,543 
.391 
152 
666 
020 
3.646 


225 
147 
078 
140 


General 


196 


1486, 
+ 29,5 
411,2 
361,7% 
1 49, 


120, 


91, 


~O86 
707 
657 
050 


O78 


23,659 


244, 


7,419 


135 
250 
S85 


587 


9,960 
9,976 
2,287 


7,689 


528 


691 


Automotive 


Financial 


131,076 7,665 
103,384 10,971 
+ 27,692 3,306 
181,948 49,264 
190,145 53,269 
—8,197 ~-4,005 
7,796 

7,720 

+76 

33,367 

31,741 

+ 1,626 

811 

18,075 

—17,264 

51, 47,506 
5,§ 50,163 
24,895 2,657 
189,080 19,486 
129,713 18,819 
+ 29,367 + 667 


306,317 
220,102 
+ 86,215 
102,610 
171,567 
30,943 
57,607 
184,950 
+ 72,657 
159,348 
124,917 
34,43 
196,967 
152,026 41,124 
44,741 —18,866 
178,602 28,549 
136,517 22,185 
+ 42,085 + 6,364 
31,956 18,679 
116,777 21,789 
+ 15,179 —3,110 
319,692 60,618 
251,771 65,195 
67,921 4,577 
50,227 3,328 
51,964 14,177 
1,737 —849 
99,134 3,942 
$1,133 4,166 
18,001 224 
125,463 ; 
100,858 5 
24,615 78 
150,615 ,918 
86,752 612 
+ 63,863 704 
71,358 892 
66,563 727 
+ 4,795 3,165 
119,589 9,464 
) 9,514 
33,242 50 
149,226 13,640 
99,385 23,970 
+ 49,841 10,320 
68,998 15,816 
67,753 10,682 
+ 1,245 5,134 
39,156 18,068 
43,683 18,565 
4,527 —4197 
117,650 8,627 
110,785 8,705 
+ 6,855 78 
170,106 33,617 
160,661 45,637 
+ 9,445 12,020 
180,738 21,577 
116,024 11,491 
+ 64,714 + 10,476 


i=“ oO 
mom 1S 


23] ® = 


tone) Clays cris] 


+ 


Classified 


198. 
+ 74, 


270, 


731 
669 
062 


023 


3,861 
3,838 
7,489 
9,663 


2,174 


666 


5,180 
486 


3.918 
,155 
3.763 
966 
901 


065 


891 
5,806 
,OS5 
2,716 
,394 
O41 
0d 

9,489 


»lll 
2,564 
.453 


5,112 


79,082 
2,970 
56,131 


,703 


ree 


544 
.795 


b,749 


424 
893 
531 
881 
000 
881 
997 


639 


398 


417 
1, 766 
7,651 


Total 
(Including 
Legal) 
1,851,499 
1,606,844 


| 


045,672 
223 et 
1,362,984 
1,097,699 | 
265,285 | 
4,656,243 
4,346,447 
+ 309,796 
2,321,190 
1 ON4 Ss 
326,832 


N40, 886 
799,949 
+ 140,937 


967,444 


26,517 


293 


95,665 
2,113 

934,627 
—22,514 


City Retail General 
1934 *.171.069 568.428 
*Pittsburgh 193: 1,995,550 413,701 
bDift + 175,519 154,727 
1934 741,406 $32,146 
Portland ... 1935 643,810 280,28: 
bDift 97,566 + 51,86 
193 915,474 311,113 
Providence 1933 854,169 185.079 
bift 61,305 26,024 
- 1934 $26,758 
Reading ... 1933 528,474 
Diff + 298,284 
1934 839.663 
Richmond 1933 798,215 
bift 41,445 
1934 1,344,805 52 
*Rochester 1933 1,301,136 
Diff 43,672 23,438 
1934 806.972 "83.098 
| Salt Lake City .1933 749,415 251,040 
Diff 67,557 32.058 
1934 789.058 RZ.S85 
*San Antonio..19335 683,260 298,049 
bDitt 14,836 
1934 14,15 
San Diego 1933 24,020 
Dit? 9,865 
1934 H09 084 
*San Francisco.1933 1,124,554 p28,574 
Diff 16,964 80.510 
1934 S31,641 _ 92,562 
*Seattle 19.43 812.692 319,860 
Diff + 18,949 72,69 
1934 77,050 166,223 
‘Sioux City. 1933 354,571 27,010 
Litt 22,479 39,21 
1oa4 651,700 171,542 
South Pend. 1933 85 141,226 
Diff + 46,323 + 30,316 
1934 549,224 230,40 
Spokane 1933 451,961 201,413 
bDitf + 67,263 + 28,989 
1934 1,300,072, 573,882 
St Louis.. 1933 1,267 $18,034 
Diff + § + 165,848 
1934 1,026 369,015 
*Syracuse 1933 1,0 313 
bDitt i,614 55,717 
1924 466,115 ‘ 
Tacoma 1933 498,064 
Diff 31,949 
1934 847,005 
Toledo sone eee 750,344 
Diff 96,661 
1934 1,557,711 
Toronto 1933 1,643,712 
Lift 86,001 + 85,009 
1934 417,284 105,041 
Trenton 1933 380,266 84,308 
Diff + 37,018 0,733 
1934 663,417 O5,995 
Tulsa .. ee 1933 611,524 ; 
bift 51,89 
1934 2,471,662 
*Wiashington 1933 2,158,213 
Diff + 31%,499 
Westchester sd 1,907,505 
Group 1933 1,791,91S 
Diff 11 55 
LY34 1,519,771 
Wilkes-Barre, .1933 1,323,011 
| Diff 196,760 
1934 756,896 
hii ca 1933 630.853 
| Ditt 126,045 
1934 820,755 
Worcester ....1953 T69,S39 
Diff 0,916 
Ferne 1934 714,255 208,782 
| Youngstown ..1933 622,424 160,354 
bift IS1,831 18,428 
| 1934 76,815,493 27,921,898 
| Totals -193 72,100,969 = 23,670,407 
Diff +4,714,524 + 4,251,481 


Weekly” 
Union,” 
morning, 


*"American 
1 Press 


edition, 


included 
evening, 


lineage 
morning and 
is shown 


IN 77 LEADING CITIES 


Hartman, Victor, 


Lead Western Golf 


George Hartman, of J. L. Sugden 
Advertising Company, and John H. 


Total | 
(Including 


Automotive Financial Classified Legal) 


a 11%.945 400.688 
230,362 ore tis gost a4e| Vietor, Victor Mfg. Co., led the 
17,101 35,627 + 339,292 | largest field in the history of the 
143,735 73,006 1,504,825 | Western Advertisers’ Golf Associa- 
850 4 ary Be ‘=; \tion at Skokie Tuesday. Mr. Hart- 
Tre oe G99 71 i8 40g | Man had 35-41-76 and Mr. Victor 39- 
208_86¢ 281,953 1,765,986 | 37-76, four over par. 
+ 1,209 + 4,534 6,970 +82.417/ Paul E. Faust, Mitchell-Faust Ad- 
115,947 10,215 107,475 =-1,286,329 | yertising Company and F. W. Wood, 
wer pt Feo aegeh | Jr. Crowell Publishing Company, 
a a35 ety TT |were the two low net scorers, with 
136,571 35,058 254,706 1,478,399| 72. George Victor, Victor Mfg. Co., 
+ 16,548 8,617 839 3.565 | had low gross among guests with 78. 
237,058 3, SSE 336, 0 2,409,116) Ray Deen, McGraw-Hill Publishing 
yf as i? "cakes | Co., made low net among guests. 
181,732 sp2 429” LL aes.7g,| The low gross foursome was com- 
127,17 07,99 1,378,054 | prised of Mr. Hartman; M. C. Meigs, 
4,556 5 663 120,681 | Chicago Evening American; M. M. 
151,283 61891 1.674.528 | Lord, Chicago Herald & Examiner, 
ah cae ihbg8t Lagtt03 | and 'T. S. Dowst. The total was 334. 
RT Spass 24e4254| Low net foursome, 301, was made 
95! 321,410 1,863,546 | up of E. C. Johnson and H. A. Knight, 
21,230 33,922 + 600,808 J) M. Bundscho, Inc.; Mac Harlan, 
637,387 = 2. 761,794 | Household Finance Corp., and A. H. 
pet Re | Ogle, Needham, Louis & Brorby. 
391,071 1,798,081 ——_—— 
407,401 1,743,200 e 
—25,793 + 769 —16,330 + 50,881 Represent “Home Circle” 
50,087 or i+ ane M. F. Hayes, general advertising 
+ 25,685 2,226 23,455 7.797 | representative of Home Circle, Win- 
128,303 19,915 146,245 1,108,433] ona, Minn., has appointed three new 
ices vena sige ¥61.90S | representatives. They are Ralph W. 
TET TEST cha baa are ths Mitchell, Kansas City; Garner & 
108.332 16.477 137.904 gig x52 | Grant, Atlanta, and George R. Ives, 
12,572 + 3,474 11,628 + 125,849 | Chicago. 
217,852 26,206 491,542 2,617,990 ‘ 
148,990 38,075 910,814 2,517,719 
68,862 11,769 19,272 + 300,27 
210,611 28,764 — 237,050 1,904,688 | 
210,231 30,770 239,631 1,858,347 
+ 380 —2,006 2,581 + 46,341 
99,581 7,949 212,318 976,547 E | N S O N - 
119,599 14,127 208,229 1,014,223 
20,018 6,175 + 4,089 87.676 
443,247 27,128 166,813 1,402,330 | || E R E bE M A N 
112,306 17,466 150,715 1,251,624 
+ 35.941 + 9,662 + 16,098 + 210,706 
~ 223,576 100,714 $09,511 3,405,033 SAYS: 
220,573 62,645 708,010 need . 
bo ege e ae saets | Drug advertising has taught 
63,025 15,199 49,427 99,112 | the whole field of merchan- | 
aco ane mad dising a great lesson in the 
$4,558 15,573 effective way it uses the 
aye ee "|| Dealer's window. 
19,404 3,843,516 ’ 
810 + 450,291 | | 
er coves | Einson-Freeman C0, , inc 
76,783 2,966,239 | 
+ 7,528 115,196 | Window-Display 
570 36,002 2,169,549 
eth apryete aaa ban | Headquarters 
13,666 S884 4 178,636) 1! Long Island City New York 
11,895 257,894 1,541,837 | 
11,087 279,595 1,302,116 | 
SOS 21,701 + 239,721 | } 
20,777 165,962 1,525,844 
24,371 158,110 1,429,353 | Specializing 
oan i te a Le WAN OW cored 
eee — he +08 ove store display 
92°57 Taree 464384616 adverfising 
10,945,734 | . 


$5,236,708 
32,150,465 
26,714 + 13,086,243 


sold only in combination Lineage of one 


*"“Globe,”” morning and evening, sold in combination. Lineage of one _ edition, 
evening, is shown 

*'ourier,” evening, and “Post,” morning, sold in combination. Lineage of MOVIES 
“Courier” only is shown. 

‘Evening News,"’ carries the same amount of advertising as the ‘‘Vatriot.” 

5“KEvening Appeal,” discentinued, effective July 1, 1933 GET YOUR 

**Tennesseean,”” morning and evening, sold in combination only Lineage of morn- 
ing edition only is shown. 

*Journal,” is an all-day paper. One edition only is measured. 

Media Records, Incorporated. 


AILIES SHOW 
9.9 PER CENT 
GAIN IN JUNE 


New York, July 12.—National ad- 
vertising lineage continued to pro 
vide substantial gains over the cor- 
responding period of 1933 in June, 
ADVERTISING AGeE’S analysis of the ad- 
vertising of newspapers in 77 cities 
indicates. This analysis is based on 
figures provided by Media Records, 
Ine. 

While general lineage was some- 
what under the total of May, 1934, 


the increase over June, 1933, was 
greater than that attained by any 
other classification, amounting to 


17.9 per cent. 

Automotive lineage was in second 
place in this respect, the gain being 
8.8 per cent, compared with 6.53 per 
cent for retail and 4.6 per cent for 
classified. Financial advertising is 
having difficulty in getting started, 
June, 1934, registering a loss from 
June, 1933. 

Total lineage for June, 1934, 
showed a gain of 9.9 per cent over 
that of June, 1933. This is somewhat 
smaller than increases made in other 
recent months. 


Circulation Experts 


ACROSS 


Test Golf Ability 


The Circulation Managers Round 
Table, Chicago organization of gen- 
eral magazine and business paper 
circulation executives, held its an- 
nual golf party and dinner July 11 
at the Edgewood Valley Country 
Club. 

Of the 35 events of golf, all of 
which carried prizes, low net honors 
went to R. J. Bayer, Embalmers’ 
Monthly, who also carried away the 
perpetual loving cup for the lowest 
net score below par. 

Blind bogey was won by W. J. Ma- 
lone, Audit Bureau of Circulation. 
N. R. Swartwout, Bakers’ Helper, 
brought in low gross. 

Prizes to the foursome with low 
net scores went to C. E. Price, 
Keeney Publishing Company; A. R. 
Petterson-and W. J. Malone, both of 
Audit Bureau of Circulations, and J. 
R. Hannon, Buildings and Building 
Management. 

The low gross foursome consisted 
of F. Cargill, Hygeia; J. Lentsch, 
Popular Mechanics; T. R. Gardiner 
and N. R. Swartwout, both of Bakers’ 
Helper. 

V. D. Angerman, Popular Mechan- 
ics, was in charge of arrangements. 


ODAY, motion pictures are 

the most powerful sales 
aid. Now you can use this 
method to give action, interest 
and appeal to your business 
story. Sales films are portable 
—easy to show in any office. 

In business over 20 years, we 
have built successful movies for 
America’s leading industries. 
Consult us. Learn the facts. 
Write or phone for a demonstra- 
tion of movies with successful 
sales records. 


THE PATHESCOPE 


COMPANY OF AMERICA 


Telephone: 
LOngacre 
5-3185 


SOUND, SILENT, SLIDE FILMS 


PRACTICAL 
BUILDER 


In Response to a Demand 
NDUSTRIAL PUBLICATIONS, INC., Chicago 


Morley Is Promoted 


L. Morton Morley has been ap- 
pointed general sales manager of 
Brown Instrument Company, Phila- 
delphia, in charge of all sales and 
promotion activities. He has been 
with the company for 15 years. 
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oat cnxonkeas $40,614 7 28 1,940,475 4 
os Diff +47,789 rr — + 143,099 ea 
Y 1934 370,877 | eas} s 689,553 epee 
4 lem «. .1933 355,215 m@m592 8 640,397 ; 
. , pDiff + 15,662 + 29,261 —_hm —49,15¢ 
1954 $21,173 382,117 290,77! 1,867,964 
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Diff + 59,465 + 38,346 +2 + 201.56: nei 
1934 280,281 65,561 67,017 500,087 wan - 
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— —-~ ia 
1934 1,792,497 673,165 483,627 3,269.5 
, - 1933 1,685,385 558,179 447,121 ae 
Diff +107,112 +114 + 36,506 a ee % 
1934 691,821 377 109,073 [oe 
' __ 1933 596,440 247 103 212 ‘ ee 
bift + 95,381 +130 + 6,861 < at 
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+ 62,326 53,353 + 37,828 + 4,062 +16,862 +173,26: ; ae 
2,257,813 976,991 — 8y 4,503,849 a 
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D » > 6 265,085 380,024 2,249,168 saicty eae 
ye | { + 70,358 + 41,476 + 197,601 em eae 
y 5 301,041 338,357 2, 165,90 a 
Dayt - 7 275,476 290,932 1,884,738 " — 
8 + 25,585 + 47,425 + 281,167 ei 
y 871,540 277,044 237,051 1,548.33 | F 
T- Denver ..... =! 742,711 230,738 242.368 1.262.886 ; 
le T] + 128,829 + 46,306 —5,317 +185,449 a 
T- 1,567,658 580,782 574,432 3,105, 02% . ; | 
. *Det t eC 1,435,995 477,299 458,885 2,690,98 oot 
a3) S| 4+ 131,663 + 103,483 +115,547 + 414,038 — 
ae 
ir 364,512 68,617 14,082 564,218 ey canard 
E | 309.001 68,097 44,072 199,49 oo ee 
S| + 55,511 +520 +10 + 64,7 ae : 4 
il ~~ 665,967 138,987 131,094 oe 
iD- EI ...19383 160,932 115,281 134,626 =e 
Dift + 105,035 + 23,706 3,532 lil 
1934 117,965 189,692 373,920 940.9 ee. 
1932 507,208 140,379 198,685 a ern 
Diff —89,243 + 49,313 24,765 Le {aro 
1934 939,184 196,476 143,265 1,455.0 ; : 
of Eva le ...1933 671,817 164,114 150,284  1,106,17' ; 
nd biff + 267,367 + 32,362 7,019 + 348,88 
1934 286,726 92,209 32,838 496,259 ' a ee 
\n- Fall River....1933 250,021 83,901 34,317 459,767 Daa A 
yn, Diff + 36,705 + 8,308 1,479 + 36,49 Co hae aa 
= i - ae iee 
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Publisher Wistful 
As He Recalls How 
Big Fellows Do It 


Pittsburgh, Pa., July 12. 
ment of Merwin B. Massol, publisher 
of Oral Hygiene, that his paper stag- 
gers to press, while the big general 
magazines stalk majestically to their 
appointed places at the appointed 
time, has caused so many chuckles 
in advertising and publishing circles 
that it has been reprinted in several 
quarters. It originally appeared in 


~The la-| 


the ie “enatiaes corner” of the 
March issue of Oral Hygiene. 

Mr. Massol drew a touching pic- 
ture of the turmoil in his office when 
closing time draws near. 

“Let’s go home and read a book 
and try again tomorrow,” he finally 
advises in disgust. 

In contrast is his conception of the 
way the general magazines work it: 


_ MASS PLAN ADVERTISING. 


HOME-TO-HOME DISTRIBUTION OF ADVERTISING ANDO SAMPLES 


information 
helpful. 
570 W. 


wry 


Advertising agencies throughout the United States 
are invited to make use of the Statistical Depart- 
ment of Big 4 Advertising Carriers. 
sider it a privilege to co-operate. 
highly 


Monroe St. 


We'll con- 
You'll find our 
accurate, dependable and 


Chicago, Ill. Randolph 4432 


“You can’t picture such goings- 
on in the plush lined offices of the 
Saturday Evening Post—Mr. George 
Horace Lorimer and his crew flying 
hither and thither, disheveled and 
distraught, twisting the tails of com- 
mas in Mark Sullivan's article at the 
last minute, when they should have 
been twisted last Friday forenoon, 
milling around in an effort to locate 
the cut of the new Chrysler, burrow- 
ing madly in a collection of the pub- 
lisher’s old rubbers, hoping to find 
a vanished editorial—and discover- 
ing, as a final straw, that this week’s 
installment of a serial has not yet 
been written. 

“No, the Post swaggers to press, 
slowly, majestically. I know because 
I was there one day, years ago. 

“Nobody hurried. Nobody’s eyes 
had that calendar-and-clock con- 
scious look you can see at our place, 
that hunted-animal look. In their 
office nobody even walked fast, or 
pitched his voice in the strident key 
that signals anxiety and strain. It 
all seemed as though today’s work 
had been done day before yesterday, 
or last week. There was none of 
that high tension in the air which, in 
our shop at press-time, is so unpleas- 
antly electric you could almost use 
it to light a cigarette—if you had 
time to light a cigarette. 

“Life there at the Post flowed like 
a great quiet river—rolling slowly, 


*SHEET FED 


*Sheet-fed Gravure—a part of the 
complete service offered by 
Rosenow to adver- 


tisers who desire creative 


Company 


assistance in the preparation of 
their advertising material. This 
service includes: merchandising 
plans, copy, layout, and illus- 
tration, photography (black and 
white as well as color), photo- 
engraving, gravure plate-mak- 
ing, and printing in letterpress. 


7 La any other printing method, sheet -fed 


gravure reproduces fine-screen halftones on rough- 


surfaced papers with a remarkable richness and 


depth of tone. Every detail is there: sparkling high- 


lights and velvety shadows in smooth, even tones 


that arouse attention and interest as soon as the 


eye glimpses them. Printed advertising material 


takes on added beauty and selling force with sheet- 


fed gravure. 


Apply it to your advertising efforts— 


we'll be glad to help with specimens, estimates, or 


suggestions. 


STR 


There’s no obligation, of course! 


EET, CHICAGO, 


— 


CARTOON SERIES DOUBLES VOLUME 


BELIEVE IT OR NO 


WITH APOLOGIES 
TO RIPLEY 


WOCITe C Bt nt" M1 = 
RED SOX COACH ee 


Commercial Brewing Co., Charlestown, Mass., reports startling sales 

results from this type of copy, running in Boston. Harry M. Frost 

Company, the Boston agency in charge, said not one cent was paid 
for any testimonial employed. 


HUGH DUFFY, HOLDER OF THE, 


ALLTIME RECORD MAJOR 
LEAGUE “BATTING AVERAGE 438) 
IS AGREAT BOOSTER FOR 


Nay tto p ALS 


[an “COMMERCIAL , 
pf GREWING CO,’S 

I PRODUCTS ARE 
CAREFULLY TESTED, ‘ 
You CAN BE 

\ SURE OF THEIR 

i 


surely, through a valley serene and 
calm, 

“I was young then, and eager to 
learn, back in 1919. 

“*That,’ I murmured softly to my- 
self, ‘is the way we will do it when 
I get home.’” 


Real Showboat 
Ties Up with 
Maxwell House 


Cleveland, July 12.—Round trip 
weekly cruises of the Seeandbee, 
Great Lakes showboat of the Cleve- 
land & Buffalo Transit Company, re- 
ceived considerable publicity in a 
tie-up with the Maxwell House Show 
Boat radio program tonight. 

Arrangements were made for Capt. 
Henry to greet Capt. McPhail of the 
Seeandbee, scheduled to be at Sag- 
inaw at the time of broadcast, en 
route on one of the regular cruises. 
Loud speakers of the vessel picked 
up the program for the ship’s pa- 
trons. 

The meeting of the two boats was 
dramatized on the Maxwell House 
hour originating in Chicago. In re- 
turn for the compliment to the See- 
andbee, the latter vessel is depicted 
as serving Maxwell House coffee. 
Newspapers in Chicago, Cleveland 
and Buffalo, along the cruise course, 
carried advertisements before and 
on the day of the broadcast. Typical 
showboat entertainment featuring 
Maurice Spitalny’s Orchestra, a mas- 
ter of ceremonies and list of enter- 
tainers is a regular part of the See- 
andbee’s weekly offerings. 

Advertising of the Cleveland & 
Buffalo Transit Company is handled 
by the Hubbell Advertising Agency, 
of Cleveland. 


Four New Accounts 
Appoint J. G. Moritz 


J. G. Moritz, Inc., New York, has 
recently received four new appoint- 
ments. 

Consumer and trade advertising 
will be employed for Babs Products 
and Sales Corporation, New York, 
chocolate and cocoas. 

Newspapers, magazines and trade 
publications will be used for Leroy 
& Kornfeld, New York, eastern dis- 
tributors for an unique new shoe 
polish. 

Rockwood-in-the-Pines, a summer 
resort in Greene County, N. Y., will 
use newspapers and direct mail, and 
The Face Clinic, New York, will use 
newspapers in the fall. 


a? & Poard Joins WBAL 


Leslie H. Peard, Jr., formerly in 
the advertising department of Mc- 
Cormick & Co. and recently adver- 
tising manager of another Baltimore 
station, has joined WBAL, Balti- 
more, as promotion and merchandis- 


ing manager. 


Sill in New Post 


Jerome Sill has joined American 
Lady Corset Company, Detroit, as 
advertising and sales promotion man- 
ager. He was formerly with Kim. 
ball, Hubbard & Powel, Inc., New 
York, and at one time secretary of 
Charles Austin Bates, Inc. 
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For i Aandi Men 
NEW RECREATION 


Here’s a tonic that banishes all 
worry about closing dates, mar- 
ket problems. 

First—a quick dash to your 
home at Standish Hall . . re- 
freshing shower. Then to horse 
. . along the winding trails in 
Central Park. (Or boating, or a - 
brisk walk across the North 
Meadow.) 

Home again for dinner in the 
excellent Standish Hall restau- 
rant. Later, the theatre . . only 
five minutes by subway! 


Recreation & Convenience 
are part of the pleasure of living at 
Standish Hall. Overlooking Manhat- 
tan Square Park, just a few steps 
from Central Park, it has advantages 
of the country plus town-house com- 
forts. Its complete hotel service is 
efficient, yet friendly. 


Apartments 

of 2, % or more rooms, conveniently 
arranged. Large closets, smart tiled 
baths. Fully equipped serving pan- 
tries and sunny exposures are 
thoughtful features. Appointments 
up-to-the-minute; rentals down-to 
earth. 

Available today, a few unfurnished 
apartments on lease . . or newly 
furnished if you prefer. See them 
for yourself—now! 


Stantish Hal 


45 WEST 81S™STREET-NEW YORK 


Arthur Lee Directio 


M. Spark, Manager 


PRACTICAL] © 
BUILDER 


will cover entirely the Building Contracting field 
INDUSTRIAL PUBLICATIONS, INC., Chica 


m 


E 


22 


ag Be : Fad oe aD =—-: —_ ® so A té~<‘(O abet” wee i ne eS 7 = oo Sits ee 1 ee aE ys Sis ius = r ie aC, .* cas “tae ga 2 . ep = 4 £ an cast Pa Pa? Ss i 7 ‘ e # Le 2 ¥ o xe St se i, f d ‘glee, * es / te cy, Ao se ah a i G = oe aa 
ee “ ae ile ee ao all Poe oa 3 : ae P - eres ae eee Ss : ~ : . ‘ re . sini = 
cae a ee fF 
Pron | ee 
Tit | er : 
| | a) 3 
j I 
R. | 
a — — 7 = I 
eo. agi Se (heat ERC ! 
on . = au ; a. / aa ae ae ry a Ie 2 oa a A “308 ; 
— == OF a eS ienctieti ie 
ps ai he ‘ a rf eR ee \ 
F Fr a SD = 
; GIF 4 ™ mt ——— +) = a= =— 
A ae 4 - ; a - bate eal 
‘ i ee = 
. - \ / “ . mS ~ 
‘ by = if a i \ : if 
wv  **. wy / Ve al e 
7 -. BFA w\WY | = y 
; S| /}/ B/N) « 
\ KB —s ‘ Hy bY Wy 4, i 
= / 4 
. “aw ") fl“, 7 = 
5 Z ae | , 7 eS i 
. A “-) BANS 
~ the ne SY / ay. (oy _- — _ = 2 th 
ig LF — \— 
% +6 x A ~ => 1 
*, iN Ss Sa fh 
ms, ee NS 4 
ee —— —a= A, Z\\\\y -~@ sed 
Z * : ri —— A ty i ince ») DA r Mui mi) . 1] 
ae = : = NN if (aren) va Pile 56 peaks be 
Bs — = > 4 z- i “4 sibs \\ : 
Come © WM _s—“‘“‘(‘(‘<‘(‘(‘(‘(‘ CO;CCr 4 ANTE: wt ti 
ae ——————————— $$ ee) ; “l far ¥ 
a 2 law = { a ; nae " r iB 
og © 4 | BUIMTG * y\ /__ Sa 2a) 
ae” : Evert + Min | “i A ha j _ 
es ns = J ec Sar as? aye hk 
Pay = PMEMBER & = By , aN ee A 
- 3 bal = SIRIBU IGS om i ag we bed | ( 
La F Ly ON |_| ___ an, 
= LIff P QS 
ee = 4 /S ee 
‘ea = 0 ’ 
a q - / r= 1 
4 BIG 4 ADVERTISING CARRIERS 
se 
ie ese he —————————————————[—$[Ll—hnWLh_m————————K—K——<=—————————[—[—_[=z=z={_{_=£_{=_{_{=_$_=§$ i EECo——SSS=a="==[[[=nan2=E=—___ | __ ; = a ee ee 
oe — 
Ee ere 2 
a ne A iS 
c- 
red ; ai 2 = 
: E oa 
BP nF 
wis oa 
ape 
Saas ok Pp 
Demae asy il Ih | nly, 
bes Sai: A } 
a ee avert (are 
ae Heal limm|(¢ G80? Gales 
| Es e A Wa | | a ar | | 
a es ‘ : , ae tr thef Oo ¥ | 
Rue sind a : Gee ee we! eee Satecy” ieee ot oF Beet co. ee IES zy a egal UE a ’ peti 
a ee a iter’ Seen Ge os aS Bars Sara Ce ieee ou 2 ROS #" > Taare 77 
ig ees a | , - q A 
Pe Ties or . Pe th. a | . Wve: aio? rd. . wa : 
Pils 9 ay | . 
od se rt \ bs 
Be 5 . | ¥e ' | ' 1 ~ & ZB 
ar < . u, ) ‘ ry Q 
a ee | re ns i {| 
Es | ay i » .o af 68h Area} ot 
Bee , | ee 1 a = aA 
a | Pa ur Th, or Noe 
es | - # A at a oe 
; = > ee <n =e * 
ii, | 
i - ee | 
or } 
ues . | 
js ee 
' are | } 
Pcs ad 
i Po ee j 
Aooad x spe t 
es. as : 
ee : 
By i / 
‘te oe eo | 
es ae 
ae 
ae SS | 2 
er 
ol ity | 
ae ee r 
Beoe 
ae 
tea | Pn G 
a . | Wil 
: | INDU 
a — 
a ; rs a " 
eo ae Sor 
pees” 
cee 3 ee 
me Xo 
oe - | 
Be 340 WEST HURON = a ILL. 
# a § os P 
_ eae 
ee 
Es ae 
2 ———__ | 
rs aoe 
Rays. ts 3 
ne ee 3 
Praia kro ‘ : aie, 
SOONG is a le Se ee Na ins i Se PTE MO ns ile: lg ls See On oe ae age ia spt ie us tee a ie aah a gc oe ET Sen 5 PP, ee ss eee BiG bs wa: og Se eae ae ee 
NE mee sigh hirer aan aMR tee hat MUL, = REALE Ne geet a eR Cs eh Maas a OR eek) ec Npape NR see anaes NaN cis SONNE 9 | MMR AM ce Sak an Be CoP fh a RY oe Ga ce Te ey oie ag Sec as ae eae Oa Tie aig toe oe ets ak pera ep POSSE OOM ea ae Rc itl sid 
“AB IS Sa els ei pads ernie See eee an ents te eet ee eae ee. ee A Pie ae i, ce al abe a Na es cl ce ge Het fis, MR MENT apn CE Pp hy epee SMa ig neon erg Mig So ae SoS MAAR Ue SE PIS NE aM Bilin chert oh 
Be se jet Pipes i ate be ies Ouest HA EN se ROAR he, i A = ae Eee 2 Pa Cea a Dae Pr or eee Bere e Fas ca ies REE eg HES ete a CECT So es ete», Agate Ber Pee y eee odhantyt at. Pale: 
Ns ial age a ge Sek Be oa eh Ea RRR TOT ta TIMING le, Mea naam Re or uel eR Se trate asin copa 


, 
Y 
4 
, 
7 
4 
7 
4 
4 
Z 
Z 
- 
- 
4 
a 


. 


yore OND at OE ee 


ADVERTISING AGE 


25 


V7_™ — 


Whalen Heads Agency 


Harvey Whalen, formerly advertis- 
manager of Michigan Mutual 


Liability Company, has assumed 
“anazement of the recently organ- 
od Detroit agency, Shesgreen & 
\ssoc., Inc., Which will be known as 
Harvey Whalen & Assoc., Inc., 1030 


Michigan Theatre Bldg. 


Agency Moves Office 


Marschalk & Pratt, Inc., have 
moved to 369 Lexington Ave., New 


S. H. Robie Passes 
S,muel H. Robie, veteran editor of 
the Record, Chelsea, Mass., died July 
10 of a heart attack. 


“Florida Grower” Appoints 

A. H. Billingslea, New York, has 
been appointed eastern representa- 
tive of Florida Grower, Tampa. 


Ou Fingers Are 
Crossed! 


[t is an actual pleasure these 
days to look over our Sales 
Sheets. Call it the New 
Deal, healthy recovery, ad- 


vertising dollars that have 
suddenly emerged from budg- 
etted retirement—or what 
you will—there those black 
figures remain. Allah is great! 


Partridge & Anderson 
Company 


Electrotypes, Nickeltypes, Stereotypes, Matrices 


CHICAGO 


duality 
PRINTING 
Papers 


TICONDEROGA BOOK 
TICONDEROGA TEXT 
CHAMPLAIN BOOK 
SARATOGA BOOK 
LEXINGTON OFFSET 
ADIRONDACK COVER 


ADIRONDACK BOND 
Made by 
INTERNATIONAL 
PAPER COMPANY 


220 East 42nd St., New York, N.Y.) 


PRACTICAL 
BUILDER 


Will help you re-establish your name 
with the Building Contractor 


INDUSTRIAL PUBLICATIONS, INC., Chicago 


Se: 


We can’t do all the photostat 
work in the world SO 


we just make 
the best of it. 


COPY SERVICE 


New {Vanderbilt 3-3680 
i lFor All Branches 


Cleveland: Main 9335 


Chicago SState 6013-4 
(State 5980-1 


— 
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Impossi ble Is 
Accomplished 
By N. Y. Agency 


New York, July 12.— Those who 
maintain that the chicken came be- 
fore the egg are provided with fresh 
evidence to support their views in 
an advertisement prepared by Albert 
Frank-Guenther Law, Inc., for Ana- 
conda Copper Mining Company. 

The advertisement, one of a new 
series appearing in New York Jour- 
nal of Commerce, Wall Street Jour- 
nal, Forbes, Boston News Bureau 
and Chicago Journal of Commerce, is 


Here 1 am dlustration of the copper plate 
from which thes advertisement was printed 
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COPPER MINING COMPANY 


conservative as to layout and ap- 
pears entirely orthodox at first 
glance. 

However, an illustration in the 
upper right hand corner is unique 
even to advertising men and others 
familiar with printing, for it is a 
photograph of the complete plate 
from which the advertisement was 
printed and labeled such in large 
type. It was apparent the advertise- 
ment had to be complete with illus- 
tration before it could be photo- 
graphed and yet it could not be 
photographed to make the illustra- 
tion until it was complete. 

R. J. Misch, of the agency staff, 
frankly admitted the problem 
stumped the production department 
for a time. 

“It was finally solved,” he said, 
“by setting up the advertisement 
without the illustration. We then 
made an electro and photographed 
the electro in three successively 
smaller sizes. 

“We stripped the three photo- 
graphs, one into the other, until we 
had gotten down to the smallest size. 
We retouched the complete photog- 
raphy by hand to simulate the elec- 
tro. Then it was an easy matter to 
make a halftone of the composite 
photograph, incorporate it into the 
original electro and then plate the 
entire advertisement.” 


Clark Not With Webb 

An item in the June 30 issue of 
ADVERTISING AGE stated incorrectly 
that Thomas Clark was once a part- 
ner in the Webb Publishing Com- 
pany, St. Paul. Mr. Clark was at 
one time with Standard Farm Pap- 
ers, Ine., which represented the 
Webb publications, but was not di- 
rectly connected with Webb. 


Alcott to Donnelly 


John E. Alcott, for the past six 
years state supervisor of vocational 
art education in industry and busi- 
ness and also head of the design de- 
partment of the Massachusetts School 
of Art, Boston, has been named de- 
sign and marketing director of John 
Donnelly & Sons, Boston, outdoor ad- 
vertising. 


Newsprint Mill 
Planned for South 


A questionnaire has been sent to 
all members of the Southern News- 
paper Publishers’ Association to de- 
termine the amount of newsprint an- 
nually used, so that plans for a news- 
print mill in the south may be made 


accordingly. 


Shop Talk 


The editorial in ApverTISING AGE March 10, 1934, “The Function of Adver- 
tising,” in which the idea that the main business of advertising is to appeal to the 
emotions was elucidated, has caused more interest and resulted in more comment 
than anything which has appeared in the advertising: press in a long time. 


Speeches by leaders of advertising have dwelt on this theme, and many of the 
defenses against extreme regulation have used this idea to show that advertising’s 
job is not merely to catalog facts. All of this goes to show first, that ADVERTISING 
AGE is read, and second, that even editors have their uses. 


7? A 


In case you have forgotten the “Function of Advertising” editorial, here are 
a few of the more potent passages: 


“Much of the discussion about advertising, now current among legislators 
and others, seems to be based on the idea that the function of advertising should 
be limited to the presentation of facts—the barer the better. 


“Advertising should be truthful, in the sense of not distorting facts in order 
to score a point, but its main objective is not so much to disseminate information 
as to stir emotion. 


“Those who would criticize advertising constructively should realize that 
it depends for its value upon its ability to appeal to the imagination and to create 
desire. That is an emotional process which starts in the realm of fact and logic, 
and proceeds from there to all of the sensations which human beings are capable 
of experiencing.” 


-#A 


This seems to be the open season for surveys, especially in the advertising pub- 
lication field. Hardly a week goes by that someone does not reach in the hat and 
pull out a new survey. The interesting thing is that the results of no two surveys 
agree. 

One of the main objectives of most of these surveys seems to be to disprove 
the validity of ABC figures. Of course, the latter are audited, and the surveys 
are not, and the apparent success which some of the surveyors have in showing 
through the use of small cross-sections of the field that ABC statistics are all hooey 
suggests that maybe there should be an audit of surveys. Otherwise the ingenuous 
space buyer who takes them too seriously may be slightly misled, to put it mildly. 


ADVERTISING AGE is inclined to believe that surveys would be most useful 
in developing facts not available otherwise. In other words, the ABC shows 
quantity, character and location of circulation. Field surveys, if honestly intended, 
might furnish a valuable supplement by showing reading habits, reader preferences 
as to type of editorial content, ete. 


But when the answers to the survey seem to disprove facts already established 
by audited, disinterested ABC reports, they may deserve a considerable measure 
of judicial skepticism. 


ee? 


The July 7 issue of AbverTIsING AGE contained the Class & Industrial Mar- 
keting section, and marked the beginning of the second year of publication of 
this section, following the merger of Class & Industrial Marketing with ApvEr- 
TISING AGE July 1, 1933. The merger has been successful from all standpoints. 
Readers of Class & Industrial Marketing seem to like ADVERTISING AGE, as 80 
per cent of them are still on the subscription list. 


One change brought about by the depression tends to explain the growing 
interest of industrial advertisers in the general field. That is the broadening of 
lines to increase sales. One large company, for instance, has supplemented its 
line of industrial equipment with a coal stoker for domestic use. Industrial abra- 
sive manufacturers have gone in for household products of the same general 
character. 

On the other hand, many companies which formerly concentrated their mar- 
keting efforts on the general field are now selling to industry also. The oil com- 
panies, for example, are nearly all increasing their work in industrial lubrication. 
Consequently most readers’ interests in advertising and marketing are broader 
today than ever before. 


A # A 


We have frequently commented on the value of the advertising content of 
ADVERTISING AGE as a supplement to the news content. The wide range of pub- 
lications, services and products offered in the advertising columns makes them a 
valuable and reliable source of buying information. 


Here are just a few of the classifications covered by advertising appearing 
regularly in ADVERTISING AGE: Newspapers, magazines, business papers, broad- 
casting stations, outdoor advertising, advertising agencies, signs and displays, house- 
to-house distribution, printing, lithography, store and convention displays, paper, 
typography, direct mail equipment and service, advertising forms, etc., ete. 


If you don’t see what you want, just ask for it. 
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July 14, 1934 


Classified 
Advertising 


| 


The rate for this department is 40 
cents a line (not agate line); mini- 
mum, $2. 


POSITIONS WANTED 
Wanted—A _ position 
nized advertising agency. Young | 
man, 26, college education, experi- | 
ence in mail order house, advertising 
agency work, production, ete. Prefer 
part inside occupation, with several 
hours daily to bring in new accounts. 
Small salary and commission. Box 
467, ADVERTISING AGE, Chicago. 


Sales Promotion and Advertising 
Man—Experienced Newspaper—Mag- 
azine—Copy—Direct Mail—Booklets 
—Window Displays—Layout and Fin- 
ished Art Work. Box 479, ADVERTISING 
AGE, New York. 


with recog- | 


PERSONNEL SERVICE 
Fashion artist, retail exp. 
Layout artist, retail exp. 


Copywriter (woman), foods. 
Celester M. Horton Personnel 
310 S. Michigan, Chicago. 


NEW UNIT COPY 


SERVICE BEING 
USED BY WARD 


~~ 489 Retail Stores Employ 


635 Newspapers 


Chicago, July 12.—A striking 
change in the appearance of the ad- 


vertising for Montgomery Ward & 
iCo., retail stores throughout the 
country has been effected by in- 


auguration of a new system of sup- 
plying copy to local stores. With 
the new system every store manager, 
no matter how inept he may be in 
preparing advertisements, can _ pref- 
ace his own local advertising with 
as finished an appearance as the 
copy of a metropolitan department 
store, 

Under the new plan of conducting 
the advertising of the company’s 
489 retail stores, copy, illustrations, 
layouts and mats are all prepared 
at the main advertising bureau at 


manager to make 
cessitated by weather or other local 
conditions. 

This service is sent to the stores 
once a month in the form of a big 
paper bound book, portfolio size, in 
which is included an editorial fore- 
word, detailed instructions as_ to 
how to use the material in assem- 
bling an advertisement as suggested 
by the layouts, using the unit items 
shown in the proofs. 

This book, carrying the general 
material for the month’s merchan- 
dising program, runs about 100 pages 
and is accompanied by the mats 
which include the complete text and 
price of the merchandise. To meet 
varying pricing conditions and to 
preserve the uniformity of the copy 
appearance, mats of other price fig- 
ures are also supplied. 

In working out the plan much 
thought was given to the matter of 
keeping the copy fresh and timely 
with special attention to women’s 
fashions. To do this a weekly fash- 
ion release has been established. It 
is designed for immediate use as re- 
ceived without further composition 
by the local newspaper. In this 
same manner special purchases are 
merchandised and advertised on 
short notice. 


The new system is now working 


_ Printing and Adver- 
| tising Advisers 

| We assist in securing cata- 
logue compilers, advertising 
men, editors, or proper 
agency service, and render 
|| any other assistance we can 
| toward the promotion, prep- 
| aration and printing of 
| catalogues and_ publications 


Our SPECIALTIES 


(1) Catalogues 
(2) Booklets 
(3) Trade Papers 
(4) Magazines 
| (5) House Organs 
(6) Price Lists 

(7) Also Printing 
Such as Proceedings, Directories, 
Histories, Books and the like. Our 
complete Printing Equipment. all or 


any part of which is at your command, 
embraces: 


TYPESETTING 
(Linotype, Monotype and Hand) 
PRESSWORK 
(The Usual, as well as Color) 

BINDING 
(The Usual, also Machine Gathering, 
Covering and Wireless Binding) 
MAILING 
ELECTROTYPING 


for 


——" = - 


One of the largest and most completely equipped 
printing plants in the United States 


Catalogue and Publication 


Printers 


Artists : Engravers : Electrotypers 


Make a Printing Connection with a Specialist 
and a Large and Reliable Printing House 


Business Methods and Financial Standing the Highest. (Inquire of Credit Agencies and First National Bank, Chicago, Illinois) 


PROPER QUALITY 


Because of up-to-date equipment and best workmen | 


QUICK DELIVERY 


Because of automatic machinery—day and night service 


RIGHT PRICE 


Because of superior facilities and efficient management 


Our large and growing business is because _ | 
of satisfied customers, because of repeat 
orders. We are always pleased to give the 
names of a dozen or more of our customers 
to persons or firms contemplating placing 
printing orders with us. Don’t you owe it 
to yourself to find out what we can do 


you! 


DAY and NIGHT 
Operation 


The best quality work 
handled by daylight 


You will find upon investi- 
gation that we appreciate 
catalogue and_ publication 
requirements and that our 
service meets all demands 


: - 
Use NEW TYPE for 


Catalogues and | 
| Advertisements 
| 


| We have a large b ittery of type cast- 
ing machines and with our system— 
having our own type foundry—we use 
the type once only, unless ordered held 
by customers for future editions. 


and Monotype 
Faces 


| We have a large number of linotype 
and monotype machines and they are 
in the hands of expert operators. We 
have the standard faces, and special 
type faces will ve ru:nished if desired. 


Clean Linotype | 
| 
| 


Good Presswork 


We have a large number of up-to-date 
presses—the usual, also color presses 
—and our pressmen and feeders are 
the best. 


ENGRAVING 
DESIGNING 
ART WORK 


If you want advertising service, plan- 
ning, illustrating, copy writing, and as- 
sistance or information of any sort in 
regard to your advertising and print- 
ing, we will be glad to assist or advise 
you. If desired, we mail your printed 
matter direct from Chcase--the cen- 
tral distributing point. 


Executives: 
LUTHER C. ROGERS, Chairman 


ard Directors 
A. R. SCHULZ, Pres. and Genl. Mgr. 
W. E. FREELAND, Secretary and 


Treasurer 


q 


Consulting with us about your printing 
problems and asking for estimates does not 
place you under any obligation whatever. 


Binding and 
Mailing Service 


Let Us Estimate on Your Next Printing 
g 


The LARGE and the SMALL ORDERS 


(We Are Strong on Our Specialties) 


Printing Products Corporation 


| Telephone Wabash 3380—Local and Long Distance 


CATALOGUE AND PUBLICATION PRINTERS 
ARTISTS, ENGRAVERS, ELECTROTYPERS 


Polk and La Salle Streets, Chicago, Illinois 


We have up-to-date gathering, stitch- 
ing and covering machines; also do 
wireless binding. The facilities of our 
bindery and mailing departments are 
so large that we deliver to the post- 


| office or customers as fast as the 
presses print. 


Executives: 
H. J. WHITCOMB, 
ice President Publication Sales 


J. W. HUTCHINSON, 
Vice President Catalogue Sales 


nm 7 
the home office, but designed in 
units which permit the local store | 
substitutions ne- | 


CORN GONE, FRISKY MISS MARVELS 


— 


New nine-color window display for Kohler Mfg. Co.'s one-night corn 
kit, now being extolled in a large list of publications. Joseph Katz 


Company, New York, is the agency. 


I 


ity which department store men have | 
felt in comparing their advertising | 
to chain store advertising must be | 
completely revised as far as Ward’s 
are concerned.” 

This paper credits Montgomery 
Ward & Co. with being the biggest 
single user of newspaper space in 
the country, either national or other- 
wise. They use 635 newspapers 
with an estimated circulation of 
seven million. Yearly lineage totals 
over 31,000 pages or about 70 mil- 
lion lines. The papers used cover a 
total trading area of 50,566,000 
people or 41.1 per cent of the popu- 
lation of the United States. 


Production Is Simplified 


These figures convey a new ap- 
preciation of the production problem 
that faced the advertising bureau 
before the present system of han- 


: 
smoothly and, as commented on by| John Falkner Arndt & Co., Phila 
Retailing, “that feeling of superior- | delphia. 


dling copy for all the stores was 
put into service. Along with its 
adoption a new style was started in- 
cluding improved and larger illus- 
tration, shorter and pepped-up copy, 
simplified and more attractive lay- 
outs. 

All of the composition in the ad- 
vertisements is hand set. Most of 
the illustrations are line drawings 
with some backgrounds in Ben Day. 
Where halftones are used the screen 
is fairly coarse. 

Some feature copy is provided 
which usually runs separately. One 
of these features is a cartoon style 
series under a heading “Can You 
Believe It, Mabel?” a human interest 
type of promotion distinctly institu- 
tional and prestige building. 

The new advertising set-up in- 
cludes very little direct mail. Many 
circulars for house-to-house distribu- 
tion are used and these are prepared 
at Chicago but printed at six con- 
venient shipping points. 

The store managers also receive 
each month a series of reproductions 
of suggested store and window dis- 
plays and necessary properties for 
special displays. 

The entire plan is designed to be 
flexible and adaptable to local condi- 
tions and to make it possible for all 
of the Ward stores to run distinctive 
and creditable copy. 


A. O. Goodwin Named 


Adolph O. Goodwin, president, the 
Goodwin Corporation, Chicago, has 
been appointed administration mem- 
ber of code authorities, to act for the 
athletic goods manufacturing  in- 
dustry. 


Fensholt in Network 
The Fensholt Company, Chicago 
advertising agency, has joined the 
Continental Agency Network, whose 


headquarters are at the offices of 


H 


Do you think that 
all Photostat 
serviees are alike? 


Then you don’t know 
Rapid Copy 
45- to 60-minute 
service 
on the nose! 


PHOTOSTATS 


KAPID COPY SERVICE 


New York eae 3-3680 
For All Branches 
Cleveland: Main 9335 
{State 6013-4 
(State 5980-1 


Chicago 


A Complete 
Production Service 


TYPOGRAPHY 
ELECTROTYPES 
MATRICES 
STEREOTYPES 
PRINTING 


Western 
Newspaper Union 


NEW YORK - 310 East 45th% 
CHICAGO « 210 So. Desplaine 


and 34 other cities 


PRACTICAL 


BUILDE 


Is to be published by the publishers of 
BUILDING SUPPLY NEWS, in response to a 0#®™ 
INDUSTRIAL PUBLICATIONS, INC., Chicaf? 
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july 14, 1934 ADVERTISING AGE 27 
<a WARI pared with $434,444,000 and $285,972,- Unique Buys Plant Washington, D. C., after a long ill- 


HE wants to SLEEP 


SHE wants to READ 


~ 4 


it the light’s turned on he can't 
sicep. If it's off, she can't read... 
ene of those ticklish he-and-she 
situations that’s likely te lead te 
verbal fireworks. OUR REMEDY: 


SPOTRAY BEDSIDE LAMP 


it directs light 
on the page only 
,. » leaving the 
rest of the room 
in darkness. 10 
inches high .. . 
Bronze er chro- 
mium finish ee 


10.95 


Lewis. 
SLEEP SHOP 


45th Street and Sixth Avenue, N. Y. C. 
VAnderbilt 3-0571 
Ask for Mlustrated Sleep Booklet 


"Newspaper advertising of the 
Sleep Shop. (Story on Page 19.) 


) Contest Shows 


More Homes Are 
Being Erected 


New York, July 12.—The upward 
trend of residential building during 
the past year is reflected in the num- 
ber of entries received in this year’s 


\small house competition sponsored 
‘by House Beautiful combined with 


Home & Field. 

As the awards are made for fin- 
ished homes, instead of for plans, 
the number of entries in the annual 
contests have indicated the amount 
of construction during the year. The 
highest number of entries, 288, were 
received in 1928. There was no com- 
petition in 1933, but 190 houses were 
submitted this year, compared with 
170 in 1932. 

The winning houses will be pic- 
tured and deseribed in the Septem- 
ber, October and November issues of 
House Beautiful combined with Home 


« Field. Plans and photographs of 
the best 50 will be exhibited for a 
period of two weeks at leading de- 
partment stores in 20 large cities. 


The display will be open to the pub- 
lic for the first time September 4 
at R. H. Macy & Co. in this city. 
Manufacturers of house furnishings, 
refrigerators, ranges, and other proda- 
ucts of interest to home owners are 
arranging special displays and pro- 


motional efforts to tie in with the 
tour of the exhibit of homes. 

‘Considering the entries collec- 
lively it appears that the American 
home-builder is losing interest in 
Period architecture. An outstanding 


trend revealed is the popularity of 
California-Colonial,” which archi- 
tecture resembles Louisiana designs 
of colonial times. 

Entries from California, which 


ited the largest number, and 
ig other states also reveal that 
10mes 


ff ultra-modern design are 


‘teadily growing in popularity. 


: Give More Samples 

hu vung, who conducted a pub- 
of piggy in Kansas City the week 
nth i _'l wherein newspaper cou- 
and a » redeemed in merchandise 
ilar pe ‘ice, has arranged for a sim- 
July 1¢ sect in St. Leuis starting 


PRACTICAL 
BUILDER 


< ‘over entirely the Building Contracting field 
DUSTRIAL PUBLICATIONS, INC., Chicago 


AGENCIES HEAR © 
OF FARM MARKET 


New York, July 12.—The market 
represented by farms of the north- 
eastern states was described to 
agency men and advertisers at a 
luncheon at the Advertising Club by 
E. R. Eastman, editor and president 
of American Agriculturist, and H. EB. 
Babcock, director. 

New York State ranked third in 
gross income from farm production 
in 1931 and 1932, Mr. Eastman said, 
with revenue of $293,805,000 and 
$220,000,000, respectively. This com- 


000 for Iowa, leading state. 
High Average Income 


Average income per farm in New 
York topped the list in 1932, Iowa, 
Nebraska and Illinois following. Sta- 
bility of northeastern agriculture 
was emphasized by Mr. Eastman, 
who quoted figures indicating that 
value of its production was better 
sustained than in areas depending 
on a single crop. 


Minimum Fag Price 


A minimum price for popular 
brand cigarettes has been established 
by NRA as an emergency measure. 
No dealer will sell below two packs 
for 25 cents. 


O. W. Pendergast and his asso- 
ciates, representing the Unique 
Printed Products Company, Terre 
Haute, Ind., have completed nego- 
tiations by which they assume con- 
trol of the Terre Haute Advertising 
Company, makers of all forms of ad- 
vertising matter. 


“News” Back Again 


The News, published at Stewart, 
B. C., has resumed publication after 
a fire which wiped out its plant. 


George W. Wharton 


Succumbs to Illness 

George W. Wharton, 59, for many 
years advertising director of National 
Geographic Magazine, died July 9 in 


ness. 

Mr. Wharton went to Washington 
in 1913 to join the information divi- 
sion of the Department of Agricul- 
ture. In January, 1920, he joined 
National Geographic, and spent 12 
years in charge of its advertising. 


Lawn Tennis Paper 
Appoints Moulton 


American Lawn Tennis, New York, 
has placed its western representation 
with A. H. Moulton, Jr. Company, 
Chicago. 

Mr. Moulton’s appointment is effec- 
tive at once. 


“Times” to Build 
The Daily Times, Trail, B. C., has 
begun construction of a new $15,000 
plant. 


‘A MAN'S MARKET... 


ADVERTISING MANAGER 
OF NATIONAL GARBON Co. 


@ “The fact that Popular Science Readers 
can appreciate the technical superiorities 
of our products is plus value for us. Pri- 
marily, we use Popular Science Monthly 
because we know it is read—carefully, 


thoroughly, eagerly read. 


“EVERY TEST ON CONSUMER MEDIA 
WE HAVE EVER RUN PLACES POPULAR 
SCIENCE MONTHLY FIRST IN READER- 
INTEREST AND LOW COST PER RETURN. 


‘ 


“We use it, therefore, not as a special 
medium to reach a special audience, but 
as a high-ranking general magazine. 

“Rdvertising is so full of intangibles 
which are difficult to measure that it is 


refreshing to have a case of outstanding 


value and merit as clean-cut as is the case 
for Popular Science Monthly.” 

@ Check, Mr. Warren! There’s nothing in- 
tangible about the results Popular Science 


Monthly has produced for all products men 


buy or use .. . everything from shaving 
cream to portable typewriters. Talking 
about portable typewriters, watch for next 
month’s story by Bill Metzger, Sales Man- 
ager, Portable Division of Royal Typewriter. 
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Vi-Jon Laboratories, St. Louis, have adopted a container for witch 
hazel that can be held by . ery hands. Owens-lllinois Glass 
il 


TOILET CONTAINER MADE FOR WET HANDS 


Company, Toledo, filled the specifications 


HEIGHT OF BREVITY IS REACHED 


3600) Thy 
Your Rack 


SEE OUR WINDOW 


CAMPBELLS 


SPORTS DEPARTMENT 
856 Merth Vermont Avenue © Opposite Campus 


This advertisement was adjudged 
the best example of retail sport 
copy by the judges in contest 
sponsored by "Sporting Goods 


Dealer." 
(Story on Page 13) 


Car card created by Topping & Lloyd, New York, for Life Savers, Inc. 


BRANDED LIVE LOBSTERS MAKE DEBUT ON BOARDS 


SERVEO AT LEADING HOTELS RESTAURANTS ANO GRILLS 


“Ocean-Clear 


stv 


LOBSTERS 


ELE TION | 


—— ————————_———— — —————— — 
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Consolidated Lobster Co., Gloucester, Mass., is offering Ocean Clear live lobsters to America on posters 
throughout the country. The outdoor display was arranged by S. A. Conover Co., Boston, through Out- 
door Advertising, Inc. 


DEPICTING DANGEROUS FUNGUS 


28 ADVERTISING AGE July 14, 1934 


4 I 

Bee 

Microphotographs in magazine copy of Absorbine, Jr., show striking results of a barefoot walk across a 7% shi 
locker room floor. Webs spun by. Tinea Trichophyton, Athlete's Foot fungus, look like this on the victim's 7) the 
stocking. ie the 


AIRPLANE HELPS ATTENTION VALUE 


A brightly painted plane surmounts the poster of Schuster's, Mi 
waukee department store, on a main highway nearby. Cream Citi” 
Outdoor Advertising Company conceived the idea. 
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She thought she had taken 


care of her teeth by brushing 
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them twice a day... but decay 


robbed her uf health because 


she didnt know alent 


Dominant illustration in new Calox campaign. 
(Story on Page 8) 
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